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Summary of 2009 Survey Results

Per sonal computer (PC) usage

(1) 63.6% 0.5* 23
63.6% of establishments used PCs, 0.5* percentage point higher than that in 2008. (See paragraph 2.3 for
details)

Internet usage

(2) 60.6% 1.8* 29
60.6% of establishments had Internet connection, 1.8* percentage points higher than that in 2008.
(See paragraph 2.9 for details)

Webpage/Website usage

(3) 20.0% 0.7+ 2.28

20.0% of establishments had set up their webpages/websites, 0.7* percentage point higher than that in 2008.
(See paragraph 2.28 for details)

Electronic business

(4 60.5% 1.1*
2.40
60.5% of establishments had undertaken one or more types of business activities through electronic means,
1.1* percentage points higher than that in 2008. (See paragraph 2.40 for details)

(5) 12.9% 0.2*
2.42
12.9% of establishments had ordered or purchased goods, services or information through electronic means,
0.2* percentage point lower than that in 2008. (See paragraph 2.42 for details)

(6) 60.1% 1.2*
2.49
60.1% of establishments had received goods, services or information through electronic means, 1.2*
percentage points higher than that in 2008. (See paragraph 2.49 for details)

(7) 15% 0.2*
2.57
1.5% of establishments had sold goods, services or information through electronic means, 0.2* percentage
point higher than that in 2008. (See paragraph 2.57 for details)
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Summary of 2009 Survey Results (cont'd)

(8) 20.1% 0.6*
2.65

20.1% of establishments had delivered goods, services or information through electronic means, 0.6*
percentage point higher than that in 2008. (See paragraph 2.65 for details)

9) 1,396
42.0% 1.69% 05 2.60

In 2008, business receipts received from selling goods, services or information through electronic means
amounted to HK$139.6 billion, up by 42.0% over 2007. These receipts represented 1.69% of the tota
business receipts, up by 0.5 percentage point over 2007. (See paragraph 2.60 for details)

I nformation technology security

(10) 20.1%
0.5* 276

20.1% of establishments had information security incidents in the twelve months before enumeration, 0.5*
percentage point lower than that in 2008. (See paragraph 2.76 for details)

Usage of wireless and mabile services and technology

(11) 25.5% 0.5 2.87

25.5% of establishments had used wireless and mobile devices, 0.5* percentage point higher than that in 2008.
(See paragraph 2.87 for details)

0) e

(i)
(iii)
Notes: (i) Results of the survey are subject to sampling error.  According to the results of a statistical test, the changes in those figures marked with
"* " above are not statigtically significant.
(ii)  All figuresrefer to the position as at May to September 2009 unless otherwise specified.

(iif)  Figures denoting percentage point change are derived from unrounded figures.
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Background

1.1 The Census and Statistics Department (C&SD)
conducted the "2009 Annual Survey on Information
Technology Usage and Penetration in the Business Sector"
in May to September 2009 under the auspices of the Office
of the Government Chief Information Officer. The
survey was first conducted in 2000.

Survey objective

1.2 The survey aims to collect information relating to
information technology (IT) usage and penetration in the
business sector. The survey results provide useful
reference to the development of IT strategy in Hong Kong.

L egidation

1.3 The survey is conducted under Part Il1A of the
Census and Statistics Ordinance (Chapter 316). It is a
voluntary survey as notified in the Government Notice No.
1271 in the Government of the Hong Kong Specid
Administrative Region Gazette of 2 March 2001. The
Ordinance stipulates that the collected information relating
to individua establishments must be kept in strict
confidence. Only aggregate information, which does not
reveal details of individua establishments, would be
released.

1 2009 Annual Survey on Information Technology Usage
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Survey coverage

14 C&SD adopts the Centra Register of
Establishments, which is a comprehensive register
maintained by the C&SD and updated according to the
records of the Business Registration Office of the Inland
Revenue Department, as the sampling frame for this
survey. The survey covers establishments in the
following sectors:

Industry sector Sectors covered

(HsIc) @

3 Manufacturing

4 Electricity and gas

5 Construction

6 Wholesale, retail and import and export
trades, restaurants and hotels
Transport, storage and communications

8 Financing, insurance, real estate and
business services

9 Community, social and personal services

Survey reference period

15 Inorder to obtain the latest information on IT usage
and penetration in the business sector, data collected refer
to the position when they were collected, unless specified
otherwise.

2 2009 Annual Survey on Information Technology Usage
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1.6 Inthe 2009 survey, the number of persons engaged
refers to the position as at end-March 2009. Information
on business receipts refers to the calendar year 2008, or a
twelve-month period between 1 January 2008 and 31
March 2009, according to the accounting practices of
individual establishments.  For establishments which
commenced or ceased operation within their respective
accounting periods defined above, data collected cover the
months within this accounting period during which the
establishments were in operation.

Sampling design

1.7  The sampling frame for the survey was stratified by
industry group, and within each industry group, by
employment size. A total of 5478 establishments were
selected for enumeration in the 2009 survey. The total
number of establishments falling within the scope of the
survey was estimated to be about 300 400 based on the
results of the survey.

Data collection

1.8 Questionnaires were mailed to the selected 5478
establishments in end-April 2009.  Softcopy of the
questionnaire was also available for completion upon
request. Field officers visited/telephoned respondents to
verify the information in the completed questionnaires and
assisted them in completing the questionnaires if
necessary. By the end of the data collection period, 4 670
establishments were successfully enumerated, 33 failed to
respond and 775 could not be located or were found to be

inactive in the survey reference period. The overal
response rate of the survey was 99.3%.
3 2009 Annual Survey on Information Technology Usage

and Penetration in the Business Sector
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Data processing

19 Completed questionnaires received were subject to
thorough checking by office staff and detailed validation
checks by computer before tabulation. Such checking
covered completeness of entries, consistencies among data
items and credibility of reported data. For dubious
entries or inconsistencies in the reported data,
clarifications were made with respondents by phone or by
field verification visits.

Reliability of the estimates

1.10 Results of the survey are subject to sampling and
non-sampling errors. The estimates contained in this
report are based on information obtained from a particular
sample, which is one of many samples that could be
selected using the same sampling design. Estimates
derived from different samples may differ from each other.
Sampling error is a measure of these variations and is thus
a measure of the precision of an estimate derived from the
particular sample in estimating the population parameter to
be measured.

111 For assessing the precision of the estimates for
various variables in this report, the coefficient of variation
(CV)isused. The CV is a statistical measure to indicate
the relative precision of an estimate. The CV is obtained
by expressing the sampling error of an estimate as a
percentage of the value of estimateitself. The smaller the
CV, the more precise is the value of the estimate.

112 A 95% confidence interval (Cl) for a statistical
variable refers to the range of values which covers the true
value of the variable with a chance of 95 out of 100.
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1.13 % i@f FrEl g = FS“‘@Q(T[F‘, fill frv 1.13 The CV and 95% CI of the estimates of the key
IS Hl S E E ﬁﬁ@%ﬁii%%}?[ (5 Bk F g variablesin thisreport are given below :
_'\ .
)i i 1 95%
Variable Estimate Ccv 95% ClI
SRR ,}F}EJ@Q;F_ 6 53 b 63.6% 2.7% 60.2% - 67.0%
Percentage of establishments using personal
computers
g -, a’»wrﬁﬁjggw—% ,+ i F (55 e 60.6% 3.0% 57.1% - 64.1%
Percentage of establishments having Internet
connection
_ll'ﬁ E | / I’ﬁ‘}*’!—ﬁ[ Jﬁktﬁﬁ ﬁ‘ E 9] F I ]J 20.0% 6.2% 17.6% - 22.4%
Percentage of establishments  having
webpages/websites
gj ZEIH TR |”’3FI *T%[t/, EEI:F fe If# qﬁ/ Fis 12.9% 9.3% 10.6% - 15.3%

B e R PR AR Ok puF o) I

Percentage of establishments having ordered
or purchased goods, services or information
through electronic means

g 31@%4 BT Fﬁ#‘ <R ES AR 60.1% 3.2% 56.3% - 63.8%
Elfit‘é%t% RGNS P2

Percentage of establishments having received
goods, services or information through
electronic means

B Fg[ T LT ]f# 055 S TR 1.5% 21.4% 0.9%-2.1%
gu%gw}-%?;ﬂ b gmf[ 53 =

Percentage of establishments having sold
goods, services or information through

electronic means

% ﬁﬁ?qi4 S RS If[fl[ <R ES E 20.1% 6.1% 17.7% - 22.5%
OB 1 o ooy

Percentage of establishments having delivered
goods, services or information through
electronic means

T R R - M e Ky 60.5% 3.2% 56.8% - 64.3%
KPR R T g L

Percentage of  establishments  having
undertaken one or more types of business
activities through electronic means
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Notesto statistical tables

1.14  Establishments are categorised into small, medium
and large according to their number of persons engaged as
follows:

B T AL [ S 4

Size of establishment No. of persons engaged
kI 17 1] e
Industry Sector Small Medium Large
Hp ¥
M alﬁufacturi ng <10 10—-99 > 100
JEEY
Non-lrﬁanufacturi ng <10 10-49 > 50

2/ LI

#

116 [IESPUER T RGBS

FISY A i T

P47 0.05%

SR A -

TR IR T R

FIZY WA 5 ST R

115 The following symbols were used in tables
throughout this report:

- not applicable

# lessthan 0.05%

116  Figuresor percentages of components may not add
up to the respective totals owing to rounding.
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2.1
Chart 2.1
business sector

Percentage of establishments

Characteristics of establishments

2.1 Atota of 300400 establishments were estimated to
fall within the scope of the survey. Analysed by industry
sector, around half (157 400) of the establishments were
engaged in the wholesale, retail and import and export
trades, restaurants and hotels sector.  About 88.2% of the
establishments were of small size. The distribution was
similar to that in 2008. (Tables 1.1A and 1.1B)

Personal computer usage

2.2 This section analysed the utilisation of persona
computers (PCs) in the business sector. The types of
PCs and application software packages being used were
also studied.

2.3 About 63.6% of the establishments had used PCs.
Among the maor industry sectors, the percentage of
establishments using PCs was the highest in the
financing, insurance, real estate and business services
sector  (82.4%). The transport, storage and
communications sector recorded the lowest penetration
rate (38.8%), possibly because a large proportion of
establishments in this sector were small in scale and the
usage of PCs among small establishments was generally
less common. (Table 2.1, Charts 2.1 and 2.2)

Penetration of PCg/Internet connection/websites/webpagesin the

70 L
o 1
*********** kS ———————k& A
2006 2007 2008 2009
Having used PCs Having connected Having websites/
to Internet webpages
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2.2

Chart 2.2 @ Personal computer peneration rate by industry sector
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25 Gk %g‘ B 2 pjﬁi;‘fpﬁj[ R
ﬁ&%#‘%ﬁ '* i‘%EfF[‘ RSP -
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Percentage of establishments

2.4 In line with general expectation, the usage of PC
increased with the size of establishments in terms of
employment. Around 99.4% of the large establishments
had used PCs, as againgt 89.9% for medium
establishments and 59.8% for small establishments.
(Table 2.1)

25 A total of about 1.96 million sets of PCs were
installed in establishments of the industry sectors
covered. Similar to the distribution in 2008, about
80.0% were desktop computers, 16.0% were
laptop/notebook computers and the remaining 4.0% were
Personal Digital Assistants (PDAS) and others. Among
those establishments using PCs, each had 10 sets of PCs
on average. (Table 2.2 and Chart 2.3)
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23
Chart 2.3 @ Distribution of personal computers by category

Persond Digitd Assgtants (PDAS) and others
4.0%

Laptop or notebook computers
16.0%

Desktop computers
80.0%

2.6 T RPN R YA AR A 2.6 Of those establishments that had installed PCs,

Hi > 98.0%7 | Sl fv £ 2 ¥ 3 P 98.0% had installed or had access to word processing

(Fe b= T 16.0%F | SERIE 1 5l application software.  On the other hand, 16.0% had

’TFI'F“GE = (F#23024) installed or had access to tailor-made computer system.
(Tables 2.3 and 2.4)

2.7 = Eﬁ 2 E @ B ’TF[ E“EM‘% 2.7 Only 0.3% of the establishments not using PCs at
Bkl FIEJO?;%E |5 [Jéﬁé {[[4 ~ ‘TF, present had planned to ingtall PCs. All of those
UES i [quig&fﬁg { b #:;jgﬁ;{j T establishments which intended to install PCs planned to
%’# ’2—7’3 I I/Héﬁqﬁ[ &~ ’TF, =S H do so by 2010. Asfor those not intending to install PCs,

P E R i‘uéﬁég'{ i~ &5 ﬁVF,pM&WFE (A 3 the most commonly cited reason was "lack of practical

pjuabpﬂa[ﬂi_ R b ?L#j - use for a sound business case of adoption of PCs"
s B E ~ %’TF, , (884%) » H kL (88.4%). Another commonly cited reason was "lack of
Cie sy $hpes] [~ %%%JF AR T personnel familiar with using PCs" (28.0%). (Tables 2.5
(28.0%) - (% 25K 26) and 2.6)

=z %ﬁ,ﬂﬁpﬂ%“ Inter net usage

2.8 iﬁ?ﬂﬁ 73 71 f B A | OO S 5 2.8 This section anaysed the extent of establishments
A ‘I‘?“ W~ B R py T H?fr. ?ﬁfﬁJ SRR T having Internet connection, the general functions of
ﬁﬁ iR Internet usage and methods of Internet connection.
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2.4
Chart 2.4
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29 Around 60.6% of all establishments, or 95.4% of
the establishments using PCs had Internet connection.
Similar to the usage of PCs, the percentage of
establishments having Internet connection was much
higher for large establishments (95.6%) than medium
establishments  (85.6%) and small establishments
(57.0%). This reflected that Internet had become an
important means of communication in most of the large
establishments. Analysed by industry sector, the
percentage was the highest in the financing, insurance,
real estate and business services sector (79.5%) and the
lowest in the transport, storage and communications
sector (37.4%). (Table 3.1 and Chart 2.4)

Penetration rate of I nternet connection by industry sector

Percentage of establishments

210 Among the various types of Internet usage,
98.8% of the establishments having Internet connection
usually used Internet for "electronic-mail”, followed by
"online sourcing of general information" (97.3%) and
"online receipt of goods, services or information”
(96.8%). (Table 3.2)
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211 H @ = E‘ﬁ’ﬁ %l’ﬁ p HE ST AT "EJ 211 Anaysed by method of connection, 98.3% of the
98.3% Elfjﬁ&;%fr% W o B _F,%ﬁﬁ A establishments used Broadband connection to access the
Wi-Fi (&8 g~, lf_'rl%ﬁ% ) L BRI Internet while 16.8% of the establishments connected via
"EJ 16.8% - ffi E'J;&'J! E'J?&%B%ﬁ%,ﬁﬁ?ﬁ%ﬁ Wi-Fi (Wireless Fidelity). Connection to the Internet
ﬁ%‘ﬁﬁﬁﬁ A FARROEA T T IIE) 2.7% via dedicated circuits and dia-up modem through
K17% - (#3.3% qaﬂ'2.5) telephone lines were reported by 2.7% and 1.7% of the
establishments respectively. (Table 3.3 and Chart 2.5)

} (€]
25
Chart 25 : Method of Internet connection® by employment size of establishments

Percentage of establishments
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212 The usage of Internet created different degrees of
impact on the establishments. Internet became the
channd of "improved access to market information”
(38.2%) and "improved communication with business
partners’  (34.7%) in those establishments which
considered that Internet had big impact on their business
operation. On the other hand, in those establishments
which regarded the degree of impact of using Internet as
medium, more of them thought that Internet "improved
access to market information" (41.5%). Among those
establishments which considered that the degree of
impact of using Internet was low, more of them thought
that using Internet could "increase revenue' (33.6%).
(Table 3.4)

213 About 99.8% of the establishments not having
Internet connection at present had no intention to do so.
The most commonly cited reason for not intending to do
so was "lack of practical use for a sound business case of
adoption of Internet services' (88.1%).  Another
commonly cited reason was "lack of personnel familiar
with Internet" (29.6%). All of those establishments
which intended to have Internet connection planned to do
so by 2010. (Tables 3.5 and 3.6)

Employed persons using personal computers
and Internet at work

214  Apart from collecting information on PC and
Internet penetration at establishment level, information
on the proportion of employed persons using PCs and
Internet at work in the establishments concerned was also
collected in the survey.

215 The survey results indicated that some 60.0% of
the employed persons in the establishments covered in
the survey used PCs a work. The percentage of
employed persons using PCs at work was the highest in
the financing, insurance, real estate and business services
sector (76.0%), and the lowest in the construction sector
(48.4%). (Table 3.7)
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216  Exhibiting similar pattern as that of using PCs at
work, the percentage of employed persons using Internet
at work was 53.7%. While employed persons in the
financing, insurance, real estate and business services
sector had the highest percentage of using Internet at
work (65.3%), those in the manufacturing, electricity and
gas sector had the lowest proportion (45.2%). (Table 3.7)

Motivating factors for adopting information
technology (IT) more

217  "Having business benefitsto use IT" (87.5%) was
the core factor that could motivate establishments to
adopt IT more. Some other establishments pointed out
that "having personnel familiar with IT within the firm"
(16.6%) and "lower cost in procuring and maintaining 1T
products' (14.8%) were also important factors motivating
them to adopt IT in their business operation. (Table 3.8)

Other network usage

218 The extent of adopting different types of network
including local area network (LAN), intranet and extranet
in the business sector was also explored in the survey.
These indicators could help anayse the readiness of
businesses to implement more sophisticated applications
with IT.

219 The survey results indicated that some 24.6% of
the establishments had set up LAN for sharing resources,
with the highest percentage recorded in the financing,
insurance, real estate and business services sector
(37.0%). On the other hand, having LAN connection
was predominantly more prevaent in large
establishments (84.0%) than in medium (54.6%) and
small establishments (19.9%). (Table 3.9)
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220 About 12.0% of the establishments deployed
intranet for intra-company network communication.
Large establishments had a higher propensity to set up
intranet (67.2%) than medium (33.9%) and small
establishments (8.3%). (Table 3.9)

221 The adoption of extranet for sharing business
information with external business partners was till
limited. Asreflected from the survey results, only 3.7%
of the establishments had set up extranet. The adoption
rate was the highest for large establishments, being
30.8%. Apat from the cost considerations, the
technical complexity involved in extending the network
to external organisations, customers and suppliers etc.
might have limited the adoption of extranet. (Table 3.9)

Digital certificate usage

222 Anaysison digital certificate (D-cert) usage covers
D-cert issued by al types of Certification Authorities
(CAs). Loca CAs, be they recognised under the
Electronic Transactions Ordinance (ETO) or not, are
included. CAs outside Hong Kong are counted as well.
14.4% of establishments were found to have D-certs in
2009 and these establishments on average had 1.8 D-certs
each. (Tables4.1 and 4.2)

223 The survey results snowed that 98.8% of the
establishments having D-certs had used their D-certsin the
twelve months before  enumeration. "Business
transaction/exchange of information with Government
and related organisations' was the most common usage of
D-certs, as reported by 77.6% of those establishments
having used D-certs in the twelve months before
enumeration. Another common usage of D-certs was
"business transaction/exchange of information with other
business partners' (30.3%). (Tables 4.3 and 4.4)

2.24 For those establishments having D-certs but had
not used their D-certs in the twelve months before
enumeration, 66.8% opined that "little use of dectronic
means in business transactions’ was the maor reason.
(Table 4.5)
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2.25 For those not having D-certs at present, only 0.5%
had planned to apply for them. Mogt of the
establishments did not intend to have D-certs because they
had "no need to provide digital signature” (42.5%). Also,
some of the establishments had "little use of eectronic
means in business transactions’ (38.2%). (Tables 4.6 and
4.7)

Webpage/Website usage

2.26 In this survey, the usage of webpage/website was
studied, regardless of whether the webpage was attached to
the website of other establishments/organisations, or was
placed under the registered domain name of the
establishment.

227 The didtribution of establishments having
webpages/websites or web servers was andysed. The
extent of establishments connecting their
webpages/websites with their related in-firm databases and
with their business partners computer systems was aso
analysed in this section.

2.28 About 20.0% of the establishments had set up their
webpages/websites.  Among the mgjor industry sectors,
the percentage of establishments having webpages
websites was the highest in the financing, insurance, rea
estate and business services sector (28.8%), followed by
the wholesde, retall and import and export trades,
restaurants and hotels sector (22.3%). Exhibiting similar
pattern as PC and Internet usages, the percentage for
setting up webpages/websites was much higher for large
establishments (75.4%) than medium (46.2%) and small
establishments (15.8%). (Table 5.1 and Chart 2.6)
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2.6

Chart 2.6 - Webpage/Website usage by industry sector
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229 Al of the establishments having
webpages/websites provided information about their own
establishments and their products and services offered on
their webpages/websites, while 25.4% delivered their
products and services online and 23.9% collected
feedback from customers online. 14.6% of those
establishments offered online handling of business
enquiry services and 5.2% supported online ordering of
their products and services on their webpages/websites.
(Table5.2)

230 Among establishments having
webpages/websites, 53.5% had their own web servers;
16.5% had their webpages/websites connected to their
related in-firm databases;, and 6.1% had their
webpages/websites connected to business partners
computer systems. (Table 5.3)
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231 For those establishments having
webpages/websites but not yet connected to their related
in-firm databases, 1.2% had intended to do so, and within
which, 59.5% had planned to have the connection done
by 2010. (Table 5.4)

232 For those establishments having
webpages/websites but not yet connected to the computer
systems of their business partners, only 0.1% had
intended to do so, and within which, about 46.4% had
planned to have the connection installed by 2010.
(Table5.5)

2.33  Among those establishments which did not have
their own webpages/websites currently, 94.8% had no
intention to have one. (Table 5.6)

234 Among the 12500 establishments not having
their own webpages/websites currently but intending to
have such, about 27.2% had planned to do so by
end-2009, and another 48.4% in 2010. (Table 5.6)

2.35 For those establishments not intending to have
their own webpages/websites, the major reason was “lack
of practical use for a sound business case to set up a
webpage or website” (83.6%). Another commonly cited
reason was ‘"lack of personng familiar with
developing/maintaining a webpage or website" (23.2%).
(Table5.7)

Portal sitesfor industries

236 An industry porta gte primarily provides
different types of information and online services for
establishments in the industry concerned. Questions
were asked on the awareness and usage pattern of
industry portal sites by establishments in different
industry sectors. Information on the types of services
used and the reasons for not using portal sites for
industries was also gathered and analysed.
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2.37  The results showed that 12.6% of establishments
had used portal sites for their own industries. Analysed
by industry sector, the percentage of establishments
having used porta sites for their industries was the
highest in the financing, insurance, real estate and
business services (18.3%), followed by wholesale, retail
and import and export trades, restaurants and hotels
(13.0%). When analysed by employment size, a larger
percentage of large establishments (30.7%) had used
portal sites for their own industries when comparing to
medium (23.9%) and small (10.9%) establishments.
(Table5.8)

2.38  Among those establishments which had used the
portal sites for their own industries, 66.4% made use of
the portal sites for obtaining "industry news and
information”, followed by "product and company search"
(52.4%), "advertising, marketing and business matching
service' (23.0%) and "discussion forum' (13.5%).
(Table5.9)

Electronic business

2.39 In this section, various business activities were
analysed under four categories, viz. order or purchase;
receipt; sales; and delivery of goods, services or
information. For each category, the extent of
transactions made through electronic means was
analysed. Electronic means include media such as the
Internet, interactive response system and designated
private network.

240 In 2009, 60.5% of establishments had undertaken
business activities of one type or another through
electronic means in the twelve months before
enumeration, broadly similar to the situation in 2008.
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(@ Ordering or purchases of goods, services or
information through electronic means

241 In this survey, an establishment is regarded to
have ordered or purchased goods, services or information
through electronic means if the confirmation of order or
purchase is completely done through electronic means.

242 Purchasing through electronic means was till
very limited, as only 12.9% of the establishments had
ordered or purchased goods, services or information
through electronic means in the twelve months before
enumeration. Among those establishments, the relevant
percentages were the highest for the financing, insurance,
real estate and business services sector (26.2%) and for
large establishments (40.6%). (Table 6.1 and Chart 2.7)

243 Among establishments having ordered or
purchased goods, services or information through
electronic means, 70.7% opined that such means was
"more convenient" to business operation. A number of
establishments aso pointed out that such means
consumed "less processing time" (55.9%). (Table 6.2)

244  Establishments having ordered or purchased
goods, services or information through electronic means
mainly "ordered or purchased for replenishment of
inventory" (45.3%). Some establishments had aso
ordered or purchased "electronic products including
computer hardware, software and their consumables'
(39.6%), "travel service" (19.1%), "Government goods,
services or information” (15.9%) and aso "financial
instruments and services (e.g. securities, insurance or
investment funds)" (10.3%). (Table 6.3)
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2.7
Chart 2.7

Percentage of establishments
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92.1% of those establishments having ordered or
purchased through electronic means had done so through
the Internet, 14.4% through Interactive Voice Response
System (IVRS), 7.7% using other interactive response
system through mobile telecommunications network (e.g.
Short Message Service) and 2.9% through designated
private network. (Table 6.4 and Chart 2.8)
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Chart 2.8
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246  Regarding the value of order or purchase through
electronic means as a percentage to the total value of
purchase in 2008, 46.1% and 23.7% of the establishments
indicated that the value of e-purchase contributed to less
than 1% and 1-5% of their tota value of purchase
respectively. Some 18.3% indicated that e-purchase
contributed to more than 10% of their total value of
purchase. Among establishments having ordered or
purchased goods, services or information through
Internet, 77.4% of them indicated that they had made part
of the payment through Internet. (Tables 6.5 and 6.6)
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247  The most common reason for establishments not
having ordered or purchased through electronic means
was "lack of practical use for a sound business case to
order or purchase goods, services or information through
electronic means' (77.5%). Another common reason
was "not popular in the industry" (20.1%). (Table 6.7)

(b)  Receipt of goods, services or information through
electronic means

248 In this survey, browsing of information on the
Internet is aso regarded as receiving information through
electronic means. Goods and services received through
electronic means are only restricted to products which
could be transmitted through electronic media, such as
software packages and songs. Separate analyses were
made in the survey on Government goods, services or
information and other goods, services or information.

249  Some 60.1% of the establishments had received
goods, services or information through electronic means
in the twelve months before enumeration. 46.2% had
received Government goods, services or information
through electronic means and 57.9% had received other
types of goods, services or information. (Table 7.1 and
Chart 2.7)

Government goods, services or information

250 The Government has taken initiatives to provide
related electronic platform for establishments to receive
Government goods, services or information.
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251 The survey results showed that about 46.2% of
the establishments had received Government goods,
services or information through electronic means in the
twelve months before enumeration. Among those
establishments, 96.9% had done so through Internet via
PCs. As regards the type of eectronic platform used,
76.1% of them used the GovHK(www.gov.hk).
Analysed by type of Government goods, services or
information received, most (93.8%) of them "received,
browsed or searched for other information” and 26.1%
revealed that they had "submitted trade-related
documents' through electronic means. (Tables 7.1, 7.2
and 7.3)

252 As regards the reasons for not receiving
Government goods, services or information through
electronic means, the most commonly cited reason was
"lack of practical use for a sound business case to receive
Government goods, services and information through
electronic means' (78.4%). Another common reason
was "lack of personnel familiar with receiving
Government goods, services or information through
electronic means" (15.2%). (Table 7.4)

Goods, services or information other than from
Government

253  About 57.9% of the establishments had received
goods, services or information (other than from
Government) through electronic means in the twelve
months before enumeration. Anaysed by industry
sector, the percentage was the highest for establishments
in the financing, insurance, real estate and business
services sector (75.6%) and the lowest for the transport,
storage and communications sector (39.8%). Analysed
by establishment size, the percentage for large
establishments was much higher (90.2%). (Table7.1)
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254  Of those establishments having received goods,
services or information (other than from Government)
through electronic means, most (97.1%) of them had
received, browsed or searched for information.
Moreover, 39.1% had received "eectronic financial
services', 19.4% had "received products and services in
digital form" and 5.7% expressed that they had received
"online customer services'. Of the various types of
electronic means used, Internet was the most common,
having been used by 97.7% of those establishments.
(Tables 7.5 and 7.6)

255 Agan, the common reason for not having
received goods, services or information (other than from
Government) through electronic means was "lack of
practical use for a sound business case to receive goods,
services and information through electronic means'
(84.5%). Another common reason was "lack of
personnel familiar with receiving goods, services or
infformation  through  electronic  means’ (21.8%).
(Table 7.7)

(c) Sales of goods, services or information through
electronic means

256 In this survey, an establishment is considered to
have sold its goods, services or information through
electronic means if it offers and accepts orders or
purchases that are placed completely through electronic
means.

257 Only a very smal percentage (1.5%) of
establishments had sold goods, services or information
through electronic means in the twelve months before
enumeration, whereas the percentage for large
establishments was relatively higher (8.4%).

(Table 8.1 and Chart 2.7)

2.58 Internet was the most common electronic means
for selling goods, services or information.  About 99.9%
of those establishments having sold goods, services or
information through electronic means had used it.
(Table 8.2 and Chart 2.9)
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Chart 2.9

259 Concerning the reasons for selling goods,
services or information through electronic means, "to
expand market and explore business opportunities* and
"to improve customer services' were cited by 88.5% and
77.6% of those establishments respectively. (Table 8.3)
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260 The value of business receipts from selling of
goods, services or information through electronic means
amounted to HK$139.6 billion in 2008, representing
1.69% of the total business receipts of al selected
industry sectors. Analysed by type of electronic means
used, about 52.0% of the e-commerce business receipts
were through Internet and 45.1% were through
designated private network. As regards the customer
groups involved, business receipts from consumers
contributed 60.5% of the total e-commerce receipts of the
establishments. (Table 8.4)
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261 Among establishments having sold goods,
services or information through Internet, 64.5% of them
indicated that they had received part of the payment
through Internet. Of all establishments having sold
goods, services or information through electronic means,
62.3% accepted payments to be settled by mailing of
chegue or in-person payment/transfer, followed by credit
cards (via Internet) (50.2%), electronic banking services
(24.7%) and third-party payment services (24.6%).
(Tables 8.5 and 8.6)

262 Among those establishments not having sold
goods, services or information through electronic means,
98.7% had no intention of doing so. The major reason
was "lack of practical use for a sound business case to
sell goods, services or information through electronic
means' (70.6%). Another reason was "not popular in
the industry" (21.4%). (Tables 8.7 and 8.8)

2.63 As for those establishments intending to sell
goods, services or information through electronic means
in future, 63.1% expected to do so by 2010. (Table 8.7)

(d) Delivery of goods, services or information through
electronic means

2.64 In this survey, delivery of products and services
in digita form and placing information about an
establishment or its products and services on the Internet
are both considered to be delivery of goods, services or
information through el ectronic means.

265  About 20.1% of the establishments had delivered
their goods, services or information through electronic
means in the twelve months before enumeration. The
percentage was the highest in the financing, insurance,
real estate and business services sector (29.3%).

(Table 9.1 and Chart 2.7)
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266 For those establishments having delivered their
goods, services or information through electronic means,
the majority (99.5%) were involved in providing own
information of the establishments/products and services
on the webstes. Internet was the most common
electronic medium for delivering goods, services or
information.  Around 99.5% of those establishments had
used such channel. (Tables 9.2, 9.3 and Chart 2.10)
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267 Regarding the reasons for delivering goods,
services or information through electronic means, most
establishments thought that such practice was able "to
expand market and explore business opportunities'
(83.4%), "to improve customer services' (54.5%) and "to
increase business agility and enhance competitiveness'
(46.1%). (Table 9.4)
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268 Among those establishments not having
delivered goods, services or information through
electronic means, 94.9% had no plan to do so. The
major reason was "lack of practica use for a sound
business case to deliver goods, services or information
through electronic means' (78.7%). Another reason was
"not popular in the industry" (19.2%).

(Tables 9.5 and 9.6)

269 As regards those establishments intending to
deliver their goods, services or information through
electronic means in future, 75.0% expected to do so by
2010. (Table 9.5)

Budget for IT

2.70  Business budgets for IT were analysed under this
section, in order to understand how industry sectors
alocated their resources on IT. The survey mainly
compared the IT budgets in 2008 and 2009, and also
analysed the comparison of IT budgets between 2009 and
2010.

271 The survey results showed that 4.3% of the
establishments had a budget for IT for 2009, whereas the
majority (91.1%) had no such plan. According to
analyses by industry sector, more establishments in the
financing, insurance, real estate and business services
sector (11.8%) had a budget for IT for 2009. In
addition, a higher percentage of large establishments
(51.1%) than medium (10.7%) and small establishments
(2.5%) had drawn up a budget for IT for 2009. (Table
10.1)
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2.72 Furthermore, 1.8% of the establishments set a
budget for IT for 2010, while 90.4% of them did not have
such plan. Similar to the pattern for 2009 budget, more
establishments in the financing, insurance, real estate and
business services sector (3.8%) had prepared an IT
budget for 2010. A larger percentage of large
establishments (26.2%) had a budget for IT for 2010
when compared to medium (6.4%) and small
establishments (0.7%). (Table 10.2)

2.73 Among establishments having a budget for IT
expenditure for 2009, 51.2% of them recorded a budget
increase as compared to 2008, 25.4% claimed no change,
while 16.4% reduced the budget. (Table 10.3)

274  As for establishments having a budget for IT
expenditure in 2010, 52.2% of the establishments
expected an increase in 2010 when compared to 2009,
21.9% clamed no change, while 6.5% expected a
decrease. (Table 10.4)

Information security

2.75 In this section, some areas of IT security were
explored, including breaches of computer security,
attitude to adoption of computer security measures, and
types of security measure implemented.

276 20.1% of the establishments had suffered from
information security incidents in the twelve months
before enumeration. Most of them (97.5%) had
encountered 1-10 information security incidents during
the period. (Tables 11.1 and 11.3)

277 Analysed by type of information security
incidents, most of the establishments (96.8%) had
suffered from "computer virus' attacks. This was
followed by "denial of service" (6.2%) and "hacking"
(5.8%). (Table 11.2 and Chart 2.11)
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278 Of those establishments having suffered from
information security incidents, 97.0% had applied "patch
holes’, 80.5% had "reported to senior management” and
45.8% had resorted to "use more security technologies'
after the incidents. 16% and 15% of these
establishments had "reported to the police" and "reported
to the Hong Kong Computer Emergency Response Team
Coordination Centre (HKCERT)" respectively. 92.5%
and 86.5% respectively of those establishments not
having reported their cases to the police and the
HKCERT considered the incidents as "trivia, no need to
report”. (Tables 11.4, 11.5 and 11.6)
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(Tables 11.7, 11.8 and Chart 2.12)
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2.80  For those establishments having adopted security
technology to protect their computer system and
information, 21.5% of them stated that the major obstacle
to addressing information security concerns was "budget
constraint". "Lack of expertise in the field" (18.1%),
"lack of employee awareness’ (13.8%), "technical
complexity of products' (9.9%) and "lack of policy and
guideline on IT security" (7.3%) were also commonly
mentioned obstacles. (Table 11.9)

281 Among establishments having used PCs, 91.4%
of them had implemented information security measures.
For the various information security —measures
implemented, "applying security patches for servers/PCs
regularly"” was most common (82.7%), followed by
"employing full-time/part-time staff responsible for
information security” (17.7%). (Tables11.10 and 11.11)

2.82 Among those establishments having sold goods,
services or information through electronic means, 78.5%
of them had provided authentication and/or security
access for their clients. Nevertheless, most of them had
only adopted relatively simple methods such as
"password/personal identity number" (cited by 85.9% of

those establishments) and "user name" (70.8%).
Furthermore, "Secure Sockets Layer (SSL)", "Secure
Electronic Transaction (SET)", "persona digita

certificate" and "server digital certificate" had been used
by 37.9%, 13.8%, 10.8% and 8.0% of those
establishments respectively. (Tables 11.12 and 11.13)
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Business continuity plan asan I T contingency
measure

2.83  Asmore business operations rely on usage of IT,
it is crucial for business firms to maintain a stable
performance in IT usage. Once there is an IT disaster,
for instance, breaking of submarine cables which affects
the daly business operation of an establishment,
appropriate contingency actions are required.

284 Among those establishments having Internet
connection, 94.2% of them had business continuity plan.
The community, social and persona services sector had
the largest proportion of establishments (96.8%) having
such plan, followed by the wholesale, retail and import
and export trades, restaurants and hotels sector (96.7%).
Moreover, large establishments were prone to having
business continuity plan (98.2%) than medium (96.1%)
and small establishments (93.7%). (Table 11.14)

285 Among those establishments having business
continuity plan, 59.5% of the establishments would "seek
advice from Internet Service Provider" and 48.7% would
"use manual operation" when Internet service was not
available and/or the establishment's website was
inaccessible. (Table 11.15)

Usage of wireless and mobile services and
technology

286 The current market focuses of wireless and
mobile solutions are devices, network and applications.
In this section, the usages of the following wireless and
mobile solutions were explored:

(@) wirelessand mobile devicesin useg;

(b) transmission technology employed;

(c) servicesacquired from service provider; and

(d) applicationsinvolved.

33 2009 Annual Survey on Information Technology Usage
and Penetration in the Business Sector



)11 Major Survey Findings (cont'd)

2.87 425500 1 ¢ ffl 7|
WEAERT 2 LT ORI - R
AR Y FLAE fET OB BT 08 1 53 Egek oL
= R~ (e %%br?“ T35 %ﬁ&(438%)
My & SV RLE - e

(14.5%) fﬁ&frﬁ i Elfﬂﬁiﬁ“‘\ : f;&
A EAE R T M zk@fﬁ' © 55 73.4%jf19 A
Jigkir—g‘ RN R SN *J%fF[' |
Flv - "‘J*@WF%‘ ri 953 B H ST R
46.2%% 22.1% - (% 12.1)

2.88 AR SR (R
B0 RLE IR (8L, a0 7
A BRI (1T
)+ 315 AL £ DB AT
R TEETIET (63.2%)
rﬁ‘u?‘ﬂ?ﬁjm (39.7%) ¥ "I
(34.0%) - (#*12.2)

2.89 ARG ARG ) <Ay P AR
E'JF'@%Tn&»JvﬁF VB R P (180.3%F il F
AR B R 52 5 BRI O IEI Pl
MG fE) o HL 5 i’ﬁ‘ﬁ?‘iﬁﬁ?f ?ﬁpjéﬁ%i
YT (5 5 ré’L Lb,i\rrﬂgkﬂ%“r"lﬁJ
(26.0%) & T3 B 57 A2 2 SR 5
(22.9%) > @i ?,uo (% 12.3)

2.90 =W IR R R VEJ# SELK
E g s ﬁ' o PO RL TR A
(84.5%E ff B LR i *;%ﬁﬂguig\w}g il
i gfgﬁﬂﬁ?ﬁ%) ERSES ¥
(77.4%) » " {FVIR (41 1%) o
(% 12.4)

: FA I IR K
b%'EHf' H 2 '|ﬁ %Jkﬁ

287 Some 25.5% of the establishments had used
wireless and mobile devices. Among the major industry
sectors, the percentage of establishments having used
wireless and mobile devices was the highest in the
financing, insurance, real estate and business services
sector (43.8%) and the lowest in the transport, storage
and communications sector (14.5%). Usage of wireless
and mobile devices increased with size of establishments.
About 73.4% of the large establishments had used
wireless and mobile devices, as against 46.2% for
medium  establishments and 22.1% for small
establishments. (Table 12.1)

288 The most widely used device was "Wireless
Loca Area Network (WLAN) access point (including
hotspot)" (reported by 81.3% of the establishments
having used wireless and mobile devices), followed by
"laptop or notebook computers' (63.2%), "mobile
phones' (39.7%) and "desktop computers' (34.0%)
connected to a wireless data communication network.
(Table 12.2)

2.89  The predominant usage of "WLAN" had become
the most popularly adopted wireless and mobile
transmission technology (cited by 80.3% of those
establishments which had used wireless and mobile
transmission technology). New technologies geared
towards mobile phone networking such as "Third
Generation Wireless System" (26.0%) and "Generd
Packet Radio Service (GPRS)" (22.9%) were aso
becoming more popular. (Table 12.3)

290 Relating to wireless and mobile services acquired
from service providers, the most commonly used services
were "wireless web surfing” (cited by 84.5% of the
establishments having used wireless and mobile
services), followed by "wirdess e-mail" (77.4%) and
"Short Message Service (SMS)" (41.1%). (Table 12.4)
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291 Many establishments had adapted wireless and
mobile devices and services into their business
applications. The most common areas of application
were "office automation" (cited 69.7% of those
establishments which had used wireless and mobile
applications), "message broadcast and aert" (41.2%) and
"Wireless Application Protocol (WAP) site" (18.3%).
(Table 12.5)

292 The most commonly cited obstacle for using
wireless and mobile services and technology was "lack of
practical use for a sound business case to use wireless
and mobile services and technology" (68.2%). The
other commonly cited obstacles were "lack of personnel
familiar with wireless and mobile services and
technology" (24.0%) and "not popular in the industry”
(20.5%). (Table 12.6)
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Table1.1A : Key datistics on usage and penetration of information technology in the business sector
by industry sector, 2005 to 2009

Among all establishments, % of establishments having :

No. of Per sonal Inter net Webpages/

Industry sector establishments computers connection Websites
2005 14624 58.4 46.9 10.4

Manufacturing, electricity and gas 2006 14 830 47.3 44.0 10.3
2007 13941 61.2 59.4 141

2008 16 559 52.8 51.6 184

2009 13378 69.2 64.7 20.3

2005 21085 55.4 45.0 7.0

Construction 2006 19093 55.2 48.3 2.3
2007 19 499 48.0 46.0 5.8

2008 20355 55.5 47.0 6.7

2009 20 646 55.0 51.3 4.9

2005 165 420 63.6 58.1 175

2006 154 592 60.6 55.6 19.3

Wholesale, retail and import and export 2007 154 071 66.4 62.3 214
trades, restaurants and hotels 2008 160 717 65.8 62.3 216
2009 157 409 64.7 61.7 22.3

2005 34729 289 25.8 5.4

Transport, storage and communications 2006 30 026 33.7 30.2 71
2007 30804 43.2 38.1 6.8

2008 32636 33.2 31.9 7.7

2009 30188 38.8 374 7.8

2005 46 649 87.2 81.8 20.7

Financing, insurance, real estate and 2006 43764 88.1 87.1 22.0
business services 2007 48 960 86.0 84.4 225
2008 42 903 84.0 79.9 26.0

2009 46 680 824 79.5 28.8

2005 31424 44.2 385 16.4

Community, social and personal services 2006 34 980 57.3 49.6 24.6
2007 33999 484 40.8 16.4

2008 34730 61.8 52.4 189

2009 32093 57.0 53.8 16.7

2005 313931 60.5 54.7 155

Total 2006 297 286 60.5 55.9 175
2007 301 274 63.8 59.8 18.2

2008 307 900 63.1 58.8 19.3

2009 300393 63.6 60.6 20.0
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Table1l.1A : Key statistics on usage and penetration of information technology in the business sector

by industry sector, 2005 to 2009 (cont'd)

Among all establishments, % of establishments having :

Ordered or
pur chased

Received

Sold

Delivered

goods, services or infor mation through electronic

Undertaken one or

mor e types of
business activities

means through electronic

Industry sector means
2005 1.1 435 2.1 10.4 438

Manufacturing, electricity and gas 2006 10.5 40.4 17 10.3 41.9
2007 6.3 53.0 0.5 14.1 53.9

2008 8.1 50.4 2.2 18.4 50.8

2009 10.0 65.4 15 20.4 66.3

2005 8.8 45.7 0.1 8.2 46.2

Construction 2006 6.4 47.9 0.1 25 47.9
2007 9.3 456 0.0 6.5 45.6

2008 6.4 46.6 # 6.7 46.6

2009 5.1 46.6 0.1 49 46.6

2005 18.4 55.7 25 175 57.6

2006 13.0 53.4 2.0 19.4 55.3

Wholesale, retail and import and export 5007 103 61.9 2.0 21.4 63.5
trades, restaurants and hotels 2008 11.6 62.0 12 218 62.7
2009 12.0 61.1 0.8 22.3 61.5

2005 35 28.0 0.8 5.4 28.0

Transport, storage and communications 2006 4.4 33.6 0.6 7.1 33.8
2007 7.7 353 11 7.1 36.1

2008 6.8 332 0.6 7.7 332

2009 7.3 428 17 7.8 429

2005 22.5 75.1 2.0 21.7 76.0

Financing, insurance, real estate and 2006 14.3 855 2.2 25.0 85.7
business services 2007 19.9 79.0 41 22.6 79.4
2008 29.7 80.8 31 26.4 81.1

2009 26.2 78.1 49 29.3 79.2

2005 8.1 36.6 0.2 16.4 385

Community, socia and personal services 2006 125 49.9 0.4 24.6 53.2
2007 11.0 425 0.3 16.4 426

2008 12.2 52.9 0.2 18.9 54.2

2009 9.9 51.6 0.4 16.8 52.0

2005 15.4 52.3 1.8 15.7 53.7

Total 2006 11.7 54.7 15 18.0 56.2
2007 11.4 58.3 1.8 18.3 59.3

2008 13.2 58.9 13 19.4 59.5

2009 12.9 60.1 15 20.1 60.5
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Table1l.1B : Key statistics on usage and penetration of information technology in the business sector
by employment size, 2005 to 2009

Among all establishments, % of establishments having :

No. of Per sonal Internet Webpages/

Employment size establishments computers connection Websites
2005 6 053 97.5 91.5 72.3

Large 2006 6052 99.2 94.7 74.7
2007 6271 99.1 93.3 75.0

2008 6 296 99.1 95.3 75.3

2009 6 061 99.4 95.6 75.4

2005 32583 88.9 83.6 34.6

Medium 2006 34659 85.9 80.7 37.0
2007 33039 88.3 82.8 39.6

2008 35659 91.7 85.1 45.0

2009 29479 89.9 85.6 46.2

2005 275 295 56.4 50.5 120

Small 2006 256 574 56.2 51.7 135
2007 261 964 59.8 56.1 14.1

2008 265 945 58.4 54.4 145

2009 264 853 59.8 57.0 15.8

2005 313931 60.5 54.7 155

Total 2006 297 286 60.5 55.9 175
2007 301274 63.8 59.8 18.2

2008 307 900 63.1 58.8 19.3

2009 300393 63.6 60.6 20.0
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Table1.1B : Key statistics on usage and penetration of information technology in the business sector
by employment size, 2005 to 2009 (cont'd)

Among all establishments, % of establishments having :

Ordered or Received Sold Delivered
pur chased

Undertaken oneor
mor e types of

goods, services or infor mation through electronic . Lo
business activities

means through electronic

Employment size means
2005 315 90.1 6.4 724 93.1

Large 2006 334 95.1 7.7 75.0 96.8
2007 35.0 93.0 7.3 75.0 94.7

2008 311 94.0 6.8 75.3 96.2

2009 40.6 93.7 8.4 75.4 96.1

2005 26.0 79.0 2.8 34.9 80.6

Medium 2006 23.1 78.2 1.4 375 79.5
2007 21.1 80.4 3.0 39.8 81.3

2008 220 83.7 2.0 45.6 84.4

2009 25.0 84.8 5.3 46.3 86.6

2005 13.7 484 16 12.2 49.7

Small 2006 9.7 50.6 1.4 14.1 52.1
2007 9.6 54.7 15 14.2 55.7

2008 11.6 54.8 1.0 14.6 55.3

2009 11.0 56.5 0.9 15.9 56.8

2005 15.4 52.3 1.8 15.7 53.7

Total 2006 11.7 54.7 15 18.0 56.2
2007 114 58.3 1.8 18.3 59.3

2008 13.2 58.9 13 194 59.5

2009 12.9 60.1 15 20.1 60.5
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Table2.1 : Distribution of establishments by whether having used personal computers (PCs) by
industry sector/employment size

Whether having used

personal computers (PCs) (%)
No. of Yes No
establishments
Industry sector
13378 69.2 30.8
Manufacturing, electricity and gas
20 646 55.0 45.0
Construction
157 409 64.7 353
Wholesale, retail and import and export trades,
restaurants and hotels
30188 38.8 61.2
Transport, storage and communications
46 680 824 17.6
Financing, insurance, real estate and
business services
32093 57.0 43.0
Community, social and persona services
300 393 63.6 36.4
Total
Employment size
6 061 99.4 0.6
Large
29479 89.9 10.1
Medium
264 853 59.8 40.2
Small
300 393 63.6 36.4
Total
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Table2.2 : Distribution of personal computers (PCs) in the business sector by category of PCs used by
industry sector/employment size

Category of PCs used (%)
No. of PCs Desktop  Laptop or Per sonal Others Total
computer notebook Digital
computer Assistant
(PDA)
Industry sector
90333 86.5 10.9 2.6 0.0 100.0
Manufacturing, electricity and gas
73311 87.3 10.3 24 0.0 100.0
Construction
623893 7.7 185 3.8 0.0 100.0
Wholesdle, retail and import and export
trades, restaurants and hotels
170707 84.1 11.0 4.9 0.0 100.0
Transport, storage and communications
572 886 78.0 16.1 59 0.0 100.0
Financing, insurance, real estate and business
services
430 277 81.7 16.5 19 0.0 100.0
Community, social and persona services
1961 408 80.0 16.0 4.0 0.0 100.0
Total
Employment size
1118 440 79.8 14.9 52 0.0 100.0
Large
401 393 85.3 12.1 2.6 0.0 100.0
Medium
441575 75.5 224 21 0.0 100.0
Small
1961 408 80.0 16.0 4.0 0.0 100.0
Total
42 2009 Annual Survey on Information Technology Usage

and Penetration in the Business Sector



2.3

Table2.3 : Number of establishments with personal computers (PCs) and having installed/access to
application softwar e by category of application software

@
Category of application software(1)

No. of establishmentswith PCs
and having installed/accessto the
following application software

Asa% of total no. of
establishmentsusing PCs

Word processing

Internet browser

Computer security and anti-virus

Communication

Spreadsheet

Presentation

Multi-mediatools (video and sound)

Other utility

Database management

Banking and finance/Accounting

End-user software for Direct Electronic Declaration
Service

Purchasing/Sales and order processing

187 124

184 805

180578

175567

175494

134 825

126 977

118 699

93 504

57 957

32 346

28121

98.0

96.8

94.6

91.9

91.9

70.6

66.5

62.2

49.0

30.4

16.9

14.7

@
May select more than one category.
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Table2.3 : Number of establishments with personal computers (PCs) and having installed/access to
application softwar e by category of application software (cont’d)

No. of establishmentswith PCs Asa% of total no. of
@ and having installed/accessto the establishmentsusing PCs
Category of application software(y) following application software
27510 14.4
Web-application
23504 12.3
Word processing
18 506 9.7
Spreadsheet
15 464 8.1
Video sharing
15 405 8.1
Presentation
7421 3.9
Other web-application
17951 9.4
Computer-Aided Design/Computer-Aided
Manufacturing (CAD/CAM)
8563 4.5
Human resources management/Training
445 0.2
Others
190 959 100.0
Any combinations of the above categories
@
May select more than one category.
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Table2.4 : Number of establishments with personal computers (PCs) and having installed/access to
tailor-made computer system by category of tailor-made computer system

No. of establishmentswith PCs Asa% of total no. of
@ and having installed/accessto the establishmentsusing PCs
Category of tailor-made computer system (1) following tailor-made computer system
22271 11.7
Banking and finance/Accounting
15431 8.1
Purchasing/Sales and order processing
5756 3.0
Human resources management/Training
4360 2.3
Computer-Aided Design/Computer-Aided
Manufacturing (CAD/CAM)
1252 0.7
Others
30484 16.0
Any combinations of the above categories
@
May select more than one category.
45 2009 Annual Survey on Information Technology Usage

and Penetration in the Business Sector



25

Table2.5 : Distribution of establishments intending to install personal computers (PCs) by expected
time of installation by industry sector/employment size

(b)

Among establishmentsin column (b),

expected time of installing PCs (%)
2010
@)
2009 2010
No. of Among In 2009 In 2010 After 2010 Total
establishments establishments or no
not using PCs  in column (a), expected
% intending time
toinstall PCs
@) (b) (© (d) (€ ®
Industry sector
4123 14 0.0 100.0 0.0 100.0
Manufacturing, electricity and gas
9 286 0.0 0.0 0.0 0.0 0.0
Construction
55 555 04 20 98.0 0.0 100.0
Wholesdle, retail and import and export
trades, restaurants and hotels
18481 0.1 0.0 100.0 0.0 100.0
Transport, storage and communications
8193 0.2 100.0 0.0 0.0 100.0
Financing, insurance, real estate and
business services
13793 0.5 0.0 100.0 0.0 100.0
Community, social and persond services
109 431 0.3 6.4 93.6 0.0 100.0
Total
Employment size
38 0.0 0.0 0.0 0.0 0.0
Large
2980 6.9 9.5 90.5 0.0 100.0
Medium
106 414 0.2 27 97.3 0.0 100.0
Small
109 431 0.3 6.4 93.6 0.0 100.0
Total
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Table2.6 : Distribution of establishments not intending to install personal computers (PCs) by reason
by industry sector/employment size

@
Reason for not intending toinstall PCs (1) (%)

No business benefit to install PCs

No. of Lack of Lack of know-how Others  Overall
establishments practical use for beneficial
not intending for a sound adoption/
toinstall PCs business case acquisition
of adoption of PCs of PCs
Industry sector
4067 84.0 9.1 # 87.4
Manufacturing, electricity and gas
9 286 717 10.5 0.0 76.9
Construction
55332 92.6 11 0.0 93.1
Wholesale, retail and import and
export trades, restaurants and hotels
18471 775 15.1 0.0 91.6
Transport, storage and
communications
8173 92.2 0.0 0.0 92.2
Financing, insurance, real estate and
business services
13729 96.3 21 0.2 97.1
Community, social and persona
services
109 058 88.4 4.6 # 91.7
Total
Employment size
38 66.7 0.0 2.8 69.5
Large
2775 89.0 6.5 0.0 89.0
Medium
106 246 88.4 4.6 # 91.8
Small
109 058 88.4 4.6 # 91.7
Total
@
May select more than one reason.
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Table2.6 : Distribution of establishments not intending to install personal computers (PCs) by reason

by industry sector/employment size (cont’d)

®

Reason for not intending to install PCs(2) (cont'd) (%)
Lack of Costly in procuring Costly in
personnel PC hardware employing
familiar with and software IT personnel
using PCs
Industry sector
304 7.1 15
Manufacturing, electricity and gas
30.2 11 0.1
Construction
35.8 3.7 17
Wholesale, retail and import and
export trades, restaurants and hotels
236 24 0.6
Transport, storage and
communications
12.3 32 3.2
Financing, insurance, real estate
and business services
9.3 4.0 0.3
Community, social and persona
services
28.0 34 13
Total
Employment size
0.0 305 0.0
Large
37.6 16.9 16
Medium
27.7 30 13
Small
28.0 34 13
Total
@
May select more than one reason.
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Table2.6 : Distribution of establishments not intending to install personal computers (PCs) by reason
by industry sector/employment size (cont’d)

®

Reason for not intending to install PCs(2) (cont'd) (%)
Concern about Reliable Others
information maintenance
security issues isnot available
in using PCs lis costly
Industry sector
2.2 0.1 0.3
Manufacturing, electricity and gas
0.0 1.0 0.0
Construction
0.3 # 0.5
Wholesale, retail and import and
export trades, restaurants and
hotels
0.1 12 #
Transport, storage and
communications
0.0 0.0 0.3
Financing, insurance, real estate
and business services
0.3 0.0 0.2
Community, social and persona
services
0.3 0.3 0.3
Total
Employment size
0.0 0.0 0.0
Large
0.7 # 0.0
Medium
0.3 0.3 0.3
Small
0.3 0.3 0.3
Total
(O]
May select more than one reason.
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Table3.1l : D|str|but|on of establishments by whether having Internet connection by industry sector/
employment size
{1 et i
Whether having
Internet connection (%)
Ry E B! | #E|
No. of establishments Yes No
= R K
Industry sector
gJ SE SRSk § 13378 64.7 35.3
Manufacturlng, electricity and gas
@ ok 4 20 646 51.3 48.7
Constructlon
L FE S T R 157 409 61.7 383
AT
Wholesale, retail and import and export trades,
restaurants and hotels
SEifiy - ﬁ?lbﬂ%ﬁf 30188 374 62.6
Transport, storage and communications
L~ U~ BT Y P RS 46 680 79.5 20.5
Financing, insurance, real estate and
business services
RN T*%"M[—* 25 4 32093 53.8 46.2
Community, social and persond services
St 300 393 60.6 39.4
Total
WEK - BRI
Employment size
i 6 061 95.6 4.4
Large
FIE] 29 479 85.6 14.4
Medium
T 264 853 57.0 43.0
Small
T 300 393 60.6 394
Total
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Table3.2 : Distribution of establishments having Internet connection by usage of Internet by industry
sector/employment size
S = TR 2 @
Usual usage of Internet (1) (%)
i OBV e
T B WOEE GECR R
BESHE RS - TR AP FPE R
No. of Electronic- Online Online Accessto Software
establishments mail sourcing of receipt online  downloads
having (e-mail) general of goods, Government
I nternet information servicesor  information
connection information or services
= R K
Industry sector
%ﬂ:ﬁ’ N %f) IRTCINTE ¢ 8 656 98.0 97.0 96.9 61.5 36.2
Manufacturing, electricity and gas
ﬁaﬁéﬁ 10589 100.0 94.7 90.0 73.3 36.3
Construction
98~ FE A R B 97 175 98.5 97.7 98.2 70.0 334
FAERESTIIATE §
Wholesale, retail and import and
export trades, restaurants and hotels
g_lgﬁj . ﬁ?ﬂyﬂﬂ?—iﬁf 11285 98.0 92.8 89.0 71.2 36.8
Transport, storage and
communications
B3I Pl R EIE T2 37120 99.9 98.4 98.2 82.7 44.6
Financing, insurance, real estate
and business services
TG~ e N AR 17 268 98.3 97.2 95.5 87.0 62.6
Community, social and persona
services
St 182 093 98.8 97.3 96.8 74.1 39.0
Total
R " B il
Employment size
i 5795 98.5 98.0 97.8 87.9 49.0
Large
P 25 246 98.9 95.3 97.5 88.0 35.1
Medium
i 151051 98.8 97.6 96.7 71.2 39.3
Small
MRSk 182 093 98.8 97.3 96.8 74.1 39.0
Total
() AR INE
May select more than one type of usage.
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Table3.2 : Distribution of establishments having Internet connection by usage of Internet by industry
sector/employment size (cont'd)
SEA R SRR 2 0 G
Usual usage of Internet (1) (cont'd) (%)
~§[='H S WEL A
U R iy ﬁfﬁp‘l N iz dn
(FHPER) s WEAR IR RIS
Electronic Online Online Online Makeonline
banking delivery of payments pur chase/ enquiry to
services (e.g. goods, ordering of suppliers/
transferring services or goods, business
money) information services or partners
information
=
Industry sector
ggﬁa;y . %f) IRTCINTE ¢ 21.9 31.3 10.9 14.2 10.9
Manufacturing, electricity and gas
@aﬁé){’ 16.0 9.6 8.9 8.3 7.7
Construction
558 ~ T S IR 34.8 35.6 21.8 18.0 17.6
AW
Wholesale, retail and import and
export trades, restaurants and hotels
g_.gﬁj . ﬁ?lbﬂ%i’ 29.1 20.7 13.0 155 19.6
Transport, storage and
communications
L i~ B9 R ISR 331 357 26.4 31.3 11.1
Financing, insurance, real estate
and business services
[ ﬁffﬁfk&[’[ﬁ oSS ¢ 58.3 30.5 17.2 17.3 8.0
Community, social and persona
services
Mt 34.6 325 205 19.7 14.6
Total
[ G eS|
Employment size
i 45.8 78.2 30.2 39.4 31.6
Large
P 36.8 52.2 224 259 19.0
Medium
i 339 27.4 19.8 17.9 13.2
Small
RSk 34.6 325 205 19.7 14.6
Total
() U AR HINE
May select more than one type of usage.
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Table3.2 : Distribution of establishments having Internet connection by usage of Internet by industry
sector/employment size (cont'd)
S E 2 SRR 2 @ G
Usual usage of Internet (1) (cont'd) (%)
e R
HpEE R SR ks T AL
N ST (G Gl
AR AL BRRR) HRaRE R FEEIRESED HperR P
Onlineprovison  Financial ideo  Online application for Online Others
of information/ transaction conference internal use (e.g. sales of
feedback to services customer relationship goods,
customersbuyers/  (eg. stock management, servicesor
businesspartners trading) enterprise resour ces information
planning)
= i
Industry sector
gglgﬁg . %’}JH%§L£ 8.0 3.2 14 2.2 24 1.0
Manufacturing, electricity and gas
@Jﬁé){/ 0.6 18 04 0.9 0.2 0.0
Construction
R~ A R IR 7.9 7.8 7.2 4.2 13 0.2
R THE
Wholesale, retail and import and
export trades, restaurants and hotels
,g_.gﬁj . Fﬁ?,blﬁ_}?&i 124 20 2.3 3.9 4.5 #
Transport, storage and
communications
B3I P el R E T2 10.7 9.3 5.8 2.6 62 03
Financing, insurance, real estate
and business services
Gin RGN T REg (FR PE/S & 8.7 28 2.6 24 0.7 04
Community, social and persona
services
T 84 6.7 55 34 24 0.2
Total
WES ~ BERE )
Employment size
] 294 5.7 16.0 21.8 8.8 0.9
Large
HIE] 14.9 55 59 6.5 6.2 0.6
Medium
T 6.5 6.9 5.0 2.2 16 0.2
Small
T 84 6.7 55 34 24 0.2
Total
(1) R R N
May select more than one type of usage.
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Table3.3 : Distribution of establishments having Internet connection by method of connection by

industry sector/employment size

HigT Efﬁﬁ’q‘ﬁfl@"b Sl €
Method of Internet connection (1) (%)
,%‘: Wi Fi
L ﬁé mWS R fs}lﬂ%
= SRR pigRGE
HEIERE o gﬂ% g Bl HETRY A m&s;gf H
No. of Broad- Connection icated ial-up Connection Others
establishments band via Wi-Fi circuits modem viathe
having (Wireless (through public
Internet Fidelity) telephone cellular
connection line)  telephone
network
Bk £
Industry sector
%J Sk G- IRV E ¢ 8 656 97.2 12.2 23 2.3 0.1 0.0
Manufacturlng, electricity and gas
ﬁ ok & 10589 97.2 7.1 04 1.0 0.1 0.0
Constructlon
R~ ] R IR 97 175 99.2 12.9 23 21 11 0.0
R THE
Wholesale, retail and import and export
trades, restaurants and hotels
{_uﬁ? F&?Iblﬂli& 11 285 93.9 105 2.7 2.0 0.5 0.0
Transport storage and communications
L i~ B9 R ISR 37120 984 24.4 4.2 0.6 0.3 0.0
Financing, insurance, real estate and
business services
TG~ e N AR 17 268 97.4 34.7 2.9 19 04 0.0
Community, social and personal
services
St 182 093 98.3 16.8 2.7 1.7 0.7 0.0
Total
R " B il
Employment size
] 5795 92.3 30.2 22.8 18 2.2 0.0
Large
FIE] 25246 97.0 15.7 8.7 0.6 0.3 0.0
Medium
TE] 151 051 98.8 16.5 0.9 19 0.8 0.0
Small
St 182 093 98.3 16.8 2.7 1.7 0.7 0.0
Total
@ F EE Ot TR S .
May select more than one connection method.
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Table3.4 : Impacts of using Internet on business operation of establishments having Internet
connection
R THE
Degree of impact (%)

7 B il [ TE
Impact High Medium Low Not applicable
s 14.1 29.8 33.6 225
Increased revenue
HHA k% 19.2 319 26.5 225
Raised productivity
s, PR & IR 234 41.2 18.6 16.8
Improved customer services
LA 753 17.8 39.6 20.9 21.7
Enhanced image
TEIVRI %ﬂ Jﬁié’?* 38.2 415 135 6.9
Improved access to market information
‘FWFT%‘ i i (B Jﬁ; e} 347 37.7 17.0 10.6
Improved commumcaruon with business
partners
TS 2R J$~ (EXa-=EIN bl 29.5 39.9 16.1 145
Enhanced busi n%s agility and
competitiveness
NANG # # 0.0 100.0
Others
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Table3.5 : Distribution of establishments intending to have Internet connection by expected time of
connecting I nternet by industry sector/employment size
7 () fl1 5
SR T SRR
Among establishmentsin column (b),
b e g expected time of connecting Inter net %
EJ?{‘%H@%;’ p g (%)
12 ;!jﬁ,-ﬂﬁﬁ%ﬁ?%g‘{ T+ 2010 F
DESHOS R B
eEid el HInbpUF 157 P % 2009 F 7 2010 F HRHRR AR
No. of Among In 2009 In2010  After 2010 Total
establishments establishmentsin or no
not having column (a), % expected
Internet intending to have time
connection Internet connection
@) (b) (© (d) (e) ®)
=
Industry sector
ggl]ai/ N F&*)Jb/:j%@ﬁz 4722 0.0 0.0 0.0 0.0 0.0
Manufacturing, electricity and gas
H l]ai’ 10058 0.9 0.0 100.0 0.0 100.0
Construction
- %7‘%, ~ELEEIL 60 234 0.1 8.7 91.3 0.0 100.0
By~ BRA VK
Wholesale, retail and import and
export trades, restaurants and hotels
Lg_lgﬁj . Fﬁg,blﬁ_ﬁii 18903 0.1 0.0 100.0 0.0 100.0
Transport, storage and
communications
L i~ B9 R ISR 9560 0.2 100.0 0.0 00 1000
Financing, insurance, rea estate
and business services
TG~ A S AR 14 825 0.8 0.0 100.0 0.0 100.0
Community, social and
personal services
E 118 301 0.2 8.5 91.5 0.0 100.0
Total
[ Sas el
Employment size
| 266 0.0 0.0 0.0 0.0 0.0
Large
FIE] 4233 1.9 23.7 76.3 0.0 100.0
Medium
TR 113802 0.2 2.3 97.7 0.0 100.0
Small
St 118 301 0.2 85 91.5 0.0 100.0
Total
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Table3.6 : Distribution of establishments not intending to have Internet connection by reason by
industry sector/employment size
#F | RS = AR o
Reason for not intending to have Inter net connection (1) (%)
A SO R
No business benefit to have I nter net connection
N s Lt = i 4
bk A R NI e £ody LI T
B H B P #p fit
No. of Lack of Lack of Others Overall
establishments practical use know-how
not intending for asound for beneficial
to have business case adoption of
I nternet of adoption of  Internet services
connection I nternet services
g & i
Industry sector
gﬂl’ﬁﬁ{ . F&,zjjb}’fs@if 4722 80.5 57 0.4 82.0
Manufacturing, electricity and gas
@lﬁi 9972 68.8 9.8 0.0 73.6
Construction
=5 - ’%7‘% ~ B[ R B 60 182 93.3 0.9 0.0 93.7
BRI
Wholesdle, retail and import and
export trades, restaurants and hotels
L_szﬂj.?j . EA}’?I 2R 18 893 77.6 0.6 0.0 77.9
Transport, storage and
communications
LH -~ e - By EF}JE'HS%‘?# 9540 89.7 0.0 0.0 89.7
Financing, insurance, real estate and
business services
T~ i ﬁ@iﬁﬁz 14711 94.8 2.6 0.0 95.9
Community, socia and personal
services
EF 118 020 88.1 1.9 # 88.9
Total
WER - BRI
Employment size
*ff’J 266 93.3 0.0 0.0 93.3
Large
i B 4151 91.6 4.4 0.5 91.7
Medium
) ] 113 604 88.0 1.8 0.0 88.8
Small
A 118 020 88.1 1.9 # 88.9
Total
@) R AR R
May select more than one reason.
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Table3.6 : Distribution of establishments not intending to have Internet connection by reason by
industry sector/employment size (cont’d)

3 FAREST R 0 )

Reason for not intending to have I nter net connection (1) (cont'd) (%)
V2 A = = BT SR
?qisﬁq%}EfJE.'lj IRy ﬁqﬁﬁ /a3 qum
Lack of Costly in Reliable maintenanceis
personnel using Internet not available/is costly
familiar with services
the Internet
= K
Industry sector
PIEY AR 36.2 9.0 0.1
Manufacturing, electricity and gas
Tﬁl{ii’ 289 59 0.1
Construction
558~ T S IR 34.8 5.6 1.9
ST T ¢
Wholesale, retail and import and
export trades, restaurants and hotels
Sy ~ Fﬁ?,b;ﬂ?&i 36.8 2.0 13
Transport, storage and
communications
Byl R K 2 4 17.9 6.0 2.7
Financing, insurance, real estate and
business services
Wk~ wkf  f S HRT 52 21 0.0
Community, socia and persona
services
R 29.6 48 14
Total
R A ]l
Employment size
i 251 0.0 4.3
Large
P 26.6 4.6 3.6
Medium
TE] 29.8 4.8 13
Small
E 29.6 4.8 14
Total
() R [WR
May select more than one reason.
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Table3.6 : Distribution of establishmentsnot intending to have Internet connection by reason by
industry sector/employment size (cont’d)

o+ RALEZ FROR 0 ()

Reason for not intending to have I nter net connection (1) (cont'd) (%)

LIRS e EE H
Fear of abuse Concern about information Others
by employees security issuesin using

Internet services

5 5|

Industry sector

gglﬁﬁf . ’F%*Jjwijﬁ;?nﬁf 0.7 0.0 0.3
Manufacturing, electricity and gas

H lﬁi’ 0.0 0.0 0.0
Construction

90~ FE A I R 0.5 0.1 0.1
ﬁk;ﬁk’@' 5.4

Wholesale, retail and import and

export trades, restaurants and hotels

;@lﬁ . E’j’?ﬂyﬂ%i’ 0.1 0.3 #
Transport, storage and
communications

SR e B R P IR 0.0 0.0 0.2
Financing, insurance, real estate and
business services

G fjgbf[af 7S 4 2.0 25 0.2
Community, socia and personal
services

At 0.6 0.4 0.1
Total

HEK B Wl
Employment size

E] 24 0.0 0.0
Large

fl A 5.0 1.3 0.0
Medium

Small

HE 0.6 0.4 0.1
Total

(O e R
May select more than one reason.
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Table3.7 : Percentage of employed persons in establishments using personal computers (PCs) and

Internet at work by industry sector/employment size of establishments

SR ET T (e RR TAEE T (B R

Tt "%f’«]]?flflfiﬁif M BEYFISTES = %ﬁfﬁﬁlﬁﬁi M EVFISTES
Per centage of employed Per centage of employed
personsin establishments personsin establishments

having used PCs at work having used I nternet at work

= E B

Industry sector

SIEH -~ Ao 55.5 45.2
Manufacturlng, electricity and gas

ﬁ aE & 48.4 45.9
Construct|on

iy NS SN T SUH Rl 78 ﬁkﬁbm‘lffﬁi’ 56.4 51.6
Wholesale, retail and import and export trades,
restaurants and hotels

g_lgﬁj . ﬁ?ﬂyﬂ%ﬁf 55.0 48.0
Transport, storage and communications

3 AN e R 4 76.0 65.3
Financing, insurance, real estate and business services

GRI TJr%"M[—f MR 56.1 52.6
Community, social and persond services

St 60.0 53.7
Total

R * BeR Wl

Employment size

] 60.2 514
Large

FIE] 62.2 57.2
Medium

T 58.0 55.6
Small

b 60.0 53.7
Total
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Table3.8 : Distribution of establishments having adopted IT more by type of motivating factor by
industry sector/employment size
HERIR 2R E BRIV
M otivating factor for adopting I T more() (%)
YRR
PRI Ry gﬁﬁé e
Zhilid g I ot 2 [T R & USRS i
No. of Have Have Lower costin Morereliable
establishments business personnel  procuring and and securel T
benefits  familiar with maintaining products
touselT IT within IT products
thefirm
= R K
Industry sector
gJ SE SRSk § 13378 83.1 16.8 153 8.2
Manufacturlng, electricity and gas
@ ok 4 20 646 81.5 17.2 115 6.4
Constructlon
558~ T S IR 157 409 89.2 18.3 134 10.1
ST T ¢
Wholesale, retail and import and export
trades, restaurants and hotels
g_.gﬁj . ﬁ?lbﬂ%ﬁf 30188 84.6 22.6 12.1 6.2
Transport, storage and communications
LR~ b~ B9 R IR 46 680 89.8 101 19.9 14.7
Financing, insurance, real estate and
business services
TG~ i~ ARETH 32093 84.2 11.0 18.3 8.6
Community, social and persona
services
E 300 393 875 16.6 14.8 9.9
Total
W S BRI
Employment size
| 6 061 90.0 253 36.0 375
Large
FIE] 29 479 90.2 19.8 27.0 19.9
Medium
TR 264 853 87.1 16.0 12.9 82
Small
E 300 393 875 16.6 14.8 9.9
Total

®

May select more than one type of motivating factor.
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Table3.8 : Distribution of establishments having adopted IT more by type of motivating factor by
industry sector/employment size (cont'd)
FEEIRI 21 [BYF YRRV @ R
M otivating factor for adopting I T more (1) (cont'd) (%)
I i}‘é’yll‘ﬁ“ St BETE AR HE YR
wﬁf@%/$% RRERE S REE O HE
Havereliable and Competitors adopt Lower cost Others
cost-affordable IT successfully in employing
technical support IT personnel
/help desk
= 3 )
Industry sector
PUEY OO 9.4 75 5.0 15
Manufacturlng, electricity and gas
@ ok 4 5.2 8.0 25 2.4
Constructlon
L~ FE S R R - 7.9 6.9 4.9 0.2
ARV
Wholesale, retail and import and export
trades, restaurants and hotels
lg_.ﬁ.ffj N ﬁ?,bﬁﬁ@: 3.7 4.9 3.9 0.7
Transport, storage and communications
SR e~ B R P R 10.0 125 7.3 0.8
Financing, insurance, real estate and
business services
TG~ T S AR 7.3 51 9.4 3.6
Community, social and personal services
st 76 75 55 0.9
Total
R " B
Employment size
i 21.8 24.4 19.6 0.2
Large
il Ii‘E’J 15.2 14.7 12.8 0.3
Medium
i 6.4 6.3 4.3 1.0
Small
P 7.6 75 55 0.9
Total

@
May select more than one type of motivating factor.
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Table3.9 : Distribution of establishments by whether having set up sdected types of network by
industry sector/employment size

T ARETERIIVERRHT 10T
Per centage of establishments having set up
the following types of network (1) (%)
BRI T T A Wi U
No. of Local Area Intranet Extranet

establishments Network (LAN)

= F B

Industry sector

gJ Sk G- IRV E ¢ 13378 25.7 11.3 5.6
Manufacturlng, electricity and gas

@ ok & 20 646 12.4 7.8 1.6
Constructlon

90~ FE A R B 157 409 239 121 25
AW

Wholesale, retail and import and export

trades, restaurants and hotels

g_lgufﬁj . ﬁ?l SHRAE ¢ 30188 155 8.4 24
Transport, storage and communications

L i~ B9 R ISR 46 680 37.0 15.9 85
Financing, insurance, real estate and
business services

TG > i~ ARESH 32093 26.3 12.1 39
Community, social and personal services

St 300 393 24.6 12.0 3.7
Total

R * BeR Wl

Employment size

Al 6061 84.0 67.2 30.8
Large

FIE] 29 479 54.6 339 12.4
Medium

| B 264 853 19.9 8.3 2.1
Small

AT 300393 24.6 12.0 3.7
Total

(l) F E ﬁ'l NET ©

May sel t more than one type of network.
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4.1

Table4.1 : Distribution of establishments by whether having digital certificate by industry sector/
employment size

Whether having digital certificate
issued by Certification Authorities

outside or in Hong Kong (%)
No. of establishments Yes No
Industry sector
13378 10.9 89.1
Manufacturing, electricity and gas
20 646 44 95.6
Construction
157 409 20.3 79.7
Wholesale, retail and import and export trades,
restaurants and hotels
30188 7.3 92.7
Transport, storage and communications
46 680 55 94.5
Financing, insurance, real estate and
business services
32093 13.0 87.0
Community, social and persond services
300393 14.4 85.6
Total
Employment size
6 061 35.7 64.3
Large
29479 36.0 64.0
Medium
264 853 115 88.5
Small
300 393 14.4 85.6
Total
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4.2

Table4.2 : Number of establishments having digital certificate and number of digital certificates
possessed by industry sector/employment size
No. of establishments No. of digital
having digital certificates certificates possessed
Industry sector
1456 3109
Manufacturing, electricity and gas
909 1629
Construction
31876 50 491
Wholesale, retail and import and export trades,
restaurants and hotels
2216 5412
Transport, storage and communications
2582 11778
Financing, insurance, real estate and business services
4156 5999
Community, social and persond services
43 196 78419
Total
Employment size
2166 16174
Large
10 605 18638
Medium
30425 43 607
Small
43 196 78 419
Total
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4.3

Table4.3 : Distribution of establishments with digital certificate by whether having used digital
certificate by industry sector/employment size

Whether having used
digital certificatein the twelve

) months before enumeration (%)
No. of establishments
having digital
certificate Yes No
Industry sector
1456 91.6 8.4
Manufacturing, electricity and gas
909 894 10.6
Construction
31876 99.6 04
Wholesale, retail and import and export trades,
restaurants and hotels
2216 99.8 0.2
Transport, storage and communications
2582 95.1 4.9
Financing, insurance, real estate and
business services
4156 99.8 0.2
Community, social and persona services
43196 98.8 12
Total
Employment size
2 166 98.9 11
Large
10 605 98.9 11
Medium
30425 98.8 12
Small
43196 98.8 12
Total
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4.4

Table4.4 Distribution of establishments having used digital certificate by type of usage by industry
sector/employment size
(€Y
Type of usage of digital certificate (1) (%)
No. of Business Business In-house Business Others
establishments  transaction/ transaction/ operation transaction/
having exchangeof exchange of exchange of
used digital information information information
certificate with with other with
Government business customers
and related partners
organisations
Industry sector
1334 88.4 25.3 3.7 5.3 0.0
Manufacturing, electricity and gas
813 80.4 225 0.3 20.0 0.0
Construction
31738 87.6 23.7 4.1 0.8 0.1
Wholesale, retail and import and export
trades, restaurants and hotels
2213 79.1 235 16.9 17.3 0.0
Transport, storage and communications
2455 57.2 27.6 13.8 15.0 11
Financing, insurance, real estate and
business services
4146 8.3 89.4 2.2 18 #
Community, social and persona
services
42 698 77.6 30.3 5.1 31 0.1
Total
Employment size
2141 76.9 37.8 15.8 16.8 0.1
Large
10 486 86.2 135 9.2 39 0.0
Medium
30071 74.7 35.6 29 18 0.2
Small
42 698 77.6 30.3 51 31 0.1
Total

®

May select more than one type of usage.
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4.5

Table4.5
industry sector/employment size

Distribution of establishments having digital certificate by reason for not yet using it by

®

Reason for not using digital certificatein the

twelve months befor e enumer ation (1)

(%)

No. of Little use of Application and  No need to enhance
establishments electronic means installation security by using
having digital in business procedures digital certificate
certificate but transactions cumbersome and
not yet using it not user-friendly
Industry sector
123 99.2 0.0 0.0
Manufacturing, electricity and gas
o) 100 96.7 0.0 1.0
Construction, transport, storage and
communications (2)
138 54.1 0.0 39.8
Wholesdle, retail and import and
export trades, restaurants and hotels
127 24.2 70.8 51
Financing, insurance, real estate and
business services
10 90.0 10.0 0.0
Community, socia and personal
services
498 66.8 18.3 125
Total
Employment size
25 82.5 0.0 4.0
Large
119 81.5 6.0 54
Medium
354 60.8 23.7 155
Small
498 66.8 18.3 125
Total

(@)
May select more than one reason.
@)

The construction sector and the transport, storage and communications sector were combined for analysis in order to preserve confidentiality of

information relating to individual establishments.

68

2009 Annual Survey on Information Technology Usage

and Penetration in the Business Sector



4.5

Table4.5 : Distribution of establishments having digital certificate by reason for not yet using it by
industry sector/employment size (cont’d)

)
Reason for not using digital certificatein the

twelve months before enumer ation (1) (%)
No need to provide Do not know the Others
digital signature existence of digital

certificate or do not
have knowledge about it

Industry sector

2.7 0.8 0.0
Manufacturing, electricity and gas

o) 23 0.0 0.0

Construction, transport, storage and
communications (2)

6.1 0.0 0.0
Wholesale, retail and import and
export trades, restaurants and hotels

0.0 0.0 0.0
Financing, insurance, real estate and
business services

0.0 0.0 0.0
Community, socia and persona
services

2.8 0.2 0.0
Total
Employment size

9.4 4.0 0.0
Large

7.1 0.0 0.0
Medium

1.0 0.0 0.0
Small

2.8 0.2 0.0
Total

@
May select more than one reason.

@
The construction sector and the transport, storage and communications sector were combined for analysis in order to preserve confidentiality of
information relating to individual establishments.
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4.6

Table4.6 : Distribution of establishments intending to acquire digital certificate by expected time of
acquisition by industry sector/employment size

(b)

Among establishmentsin column (b),
expected time of acquiring

digital certificate (%)
2010
@)
2009 2010
No. of Among In 2009 In2010  After 2010 Total
establishments establishments or no
not having in column (a), expected
digital % intendingto time
certificate acquiredigital
certificate
@) (b) (© (d) (¢ ®)
Industry sector
11922 0.2 100.0 0.0 0.0 100.0
Manufacturing, electricity and gas
19737 04 13 98.7 0.0 100.0
Construction
125533 0.9 86.7 15 11.8 100.0
Wholesdle, retail and import and export
trades, restaurants and hotels
27972 # 0.0 0.0 100.0 100.0
Transport, storage and communications
44 097 0.3 0.7 74 91.9 100.0
Financing, insurance, real estate and
business services
27937 0.1 0.0 69.6 304 100.0
Community, social and persona
services
257198 0.5 71.0 9.2 19.8 100.0
Total
Employment size
3896 0.6 44 62.4 332 100.0
Large
18874 04 16 31.2 67.2 100.0
Medium
234 429 0.5 76.3 7.0 16.7 100.0
Small
257198 0.5 71.0 9.2 19.8 100.0
Total
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4.7

Table4.7 : Distribution of establishments not intending to acquire digital certificate by reason by

industry sector/employment size

®

Reason for not intending to acquiredigital certificatew) (%)

No. of
establishments
not intending to
acquiredigital

No need to provide

digital signature

Little use of
electronic means
in business
transactions

Do not know

the existence of
digital certificate
or do not have

certificate knowledge about it
Industry sector
11903 37.9 42.6 20.5
Manufacturing, electricity and gas
19 650 46.2 26.1 36.3
Construction
124 435 341 42.6 29.7
Wholesale, retail and import and
export trades, restaurants and hotels
27970 49.0 29.3 24.7
Transport, storage and
communications
43952 54.7 39.9 11.9
Financing, insurance, real estate and
business services
27917 53.8 31.3 238
Community, socia and personal
services
255 827 425 38.2 255
Total
Employment size
3873 41.3 48.0 4.6
Large
18 799 52.7 344 125
Medium
233155 417 383 26.9
Small
255 827 425 38.2 255
Total

(€Y
May select more than one reason.
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4.7

Table4.7 : Distribution of establishments not intending to acquire digital certificate by reason by
industry sector/employment size (cont’d)

®

Reason for not intending to acquire digital certificate () (cont'd) (%)
No need to Application and Others
enhance security installation procedures
by using digital cumber some and
certificate not user-friendly
Industry sector
14.9 22 0.2
Manufacturing, electricity and gas
10.5 33 0.0
Construction
19.8 0.8 #
Wholesale, retail and import and
export trades, restaurants and hotels
13.6 24 #
Transport, storage and
communications
24.9 32 #
Financing, insurance, real estate and
business services
135 1.0 0.1
Community, social and personal
services
18.4 1.7 #
Total
Employment size
22.8 1.8 0.5
Large
16.7 23 #
Medium
185 1.6 #
Small
18.4 17 #
Total
@
May select more than one reason.
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Table5.1 : Distribution of establishments by whether having webpages/websites by industry sector/
employment size

Whether having webpages'websites (%)
No. of Yes No
establishments
Industry sector
13378 20.3 79.7
Manufacturing, electricity and gas
20 646 4.9 95.1
Construction
157 409 22.3 71.7
Wholesale, retail and import and export trades,
restaurants and hotels
30188 7.8 92.2
Transport, storage and communications
46 680 28.8 71.2
Financing, insurance, real estate and
business services
32093 16.7 83.3
Community, social and persond services
300393 20.0 80.0
Total
Employment size
6 061 75.4 24.6
Large
29479 46.2 53.8
Medium
264 853 15.8 84.2
Small
300393 20.0 80.0
Total
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Table5.2 : Distribution of establishments having webpageswebsites by type of business transactions/
services offered by industry sector/employment size

®

Type of business transactions/ser vices offered (1) (%)

No. of Providing information on Online delivery Online
establishments the establishment and of thefirm's collection
having webpages/ products and services products of feedback
websites offered (both for use by and services from customers
customers and staff)
Industry sector
2717 100.0 31.8 235
Manufacturing, electricity and gas
1013 100.0 13.8 15.0
Construction
35082 100.0 15.6 239
Wholesale, retail and import and
export trades, restaurants and hotels
2368 100.0 233 31.3
Transport, storage and
communications
13422 100.0 42.8 244
Financing, insurance, real estate and
business services
5373 100.0 458 21.6
Community, social and persona
services
59974 100.0 254 239
Total
Employment size
4573 100.0 38.0 40.2
Large
13633 100.0 26.6 20.7
Medium
41769 100.0 23.7 23.2
Small
59974 100.0 254 239
Total
@
May select more than one type of business transaction/service.
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Table5.2 : Distribution of establishments having webpageswebsites by type of business transactions/
services offered by industry sector/employment size (cont’d)

®

Type of business transactions/ser vices offered (1) (cont'd) (%)
Onlinehandling Onlineordering Online after Online  Others
of business enquiry of the salesservices  payments
(e.g. provision of establishment's
quotation) products
and services
Industry sector
194 5.6 2.7 2.8 0.0
Manufacturing, electricity and gas
8.0 0.9 0.1 0.0 0.1
Construction
12.1 31 0.8 14 0.0
Wholesdle, retail and import and export
trades, restaurants and hotels
24.9 12.9 16.1 35 0.0
Transport, storage and communications
18.1 111 155 81 0.1
Financing, insurance, real estate and
business services
16.6 18 16 12 0.3
Community, socia and persona
services
14.6 5.2 4.8 3.0 #
Total
Employment size
14.0 10.0 6.7 5.8 0.6
Large
19.3 105 3.7 3.8 0.0
Medium
13.2 3.0 5.0 2.4 0.0
Small
14.6 5.2 4.8 3.0 #
Total

(€Y
May select more than one type of business transaction/service.
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Table5.3

to related

in-firm databases;, or

. Percentage of establishments having webpageswebsites by whether having web servers;
having webpages/websites connected

having

webpageswebsites connected to business partners computer systems by industry
sector/employment size

@)

Among establishmentsin column (a),
% of establishments having :

No. of Web servers Webpages/websites ~ Webpages/websites
establishments connected connected to
having webpages/ torelated in- business partners
websites firm databases computer systems
@) (b) (© (d)
Industry sector
2717 30.0 147 32
Manufacturing, electricity and gas
1013 47.2 16.5 0.5
Construction
35082 58.6 11.0 4.7
Wholesale, retail and import and
export trades, restaurants and hotels
2368 59.2 34.0 16.3
Transport, storage and communications
13422 422 221 7.8
Financing, insurance, real estate and
business services
5373 59.0 320 9.4
Community, social and persona
services
59 974 535 16.5 6.1
Total
Employment size
4573 67.5 451 12.7
Large
13633 50.4 29.6 9.3
Medium
41769 53.0 9.2 4.3
Small
59 974 53.5 16.5 6.1
Total
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Table5.4 : Distribution of establishments intending to connect related in-firm databases to their
existing webpages/websites by expected time of connection by industry sector/employment
size

(b)

Among establishmentsin column (b),
expected time of having related

@ in-firm databases connected to
existing webpages/websites (%)
No. of Among 2010

establishments establishments
having webpages/  in column (a), %

websites but not intending to 2009 2010
Connected tO Conna:t tO |n 2009 In 2010 After 2010 TOtal
related in-firm  related in-firm or no
databases databases expected
time
@ (b) (© (d) (e) (f)
Industry sector
1221 17 49.9 5.0 45.2 100.0
Manufacturing, electricity and gas
338 0.0 0.0 0.0 0.0 0.0
Construction
13991 0.2 4.3 66.1 29.6 100.0
Wholesale, retail and import and
export trades, restaurants and
hotels
858 0.8 41.9 33.9 24.2 100.0
Transport, storage and
communications
4603 31 0.7 41.8 57.5 100.0
Financing, insurance, real estate
and business services
2580 2.7 32 85.6 11.2 100.0
Community, social and
personal services
23591 1.2 6.3 53.2 40.5 100.0
Total
Employment size
1988 4.0 115 66.1 22.3 100.0
Large
6 227 12 8.2 76.6 15.1 100.0
Medium
15376 0.8 1.9 30.7 67.5 100.0
Small
23591 12 6.3 53.2 40.5 100.0
Total
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Table5.5 Distribution of establishmentsintending to connect business partners computer systemsto
their existing webpages/websites by expected time of connection by industry sector/
employment size

(b)
Among establishmentsin
column (b), expected time of
having existing webpages/
websites connected to business
@) partners computer systems (%)
No. of Among 2010
establishments establishments
having webpages/ in column (a), 2009 2010
websites but not % intending In 2009 In 2010 After 2010 Total
connected to to connect to or no
businesspartners businesspartners expected
computer systems computer systems time
(@ (b) (© (d) (€) ®
Industry sector
2631 0.2 77.1 229 0.0 100.0
Manufacturing, electricity and gas
1008 0.0 0.0 0.0 0.0 0.0
Construction
33440 # 34.0 66.0 0.0 100.0
Wholesale, retail and import and
export trades, restaurants and hotels
1983 0.2 0.0 58.3 41.7 100.0
Transport, storage and
communications
12381 0.2 0.0 21.1 789 100.0
Financing, insurance, real estate
and business services
4869 0.1 429 28.6 28.6 100.0
Community, social and persona
services
56 311 0.1 14.9 315 53.6 100.0
Total
Employment size
3994 0.2 27.6 449 275 100.0
Large
12358 0.2 18.0 18.6 63.4 100.0
Medium
39959 # 0.0 47.9 52.1 100.0
Small
56 311 0.1 14.9 315 53.6 100.0
Total
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Table5.6 : Distribution of establishments intending to have webpages/websites by expected time of
having webpages/websites by industry sector/employment size

(b)

Among establishmentsin
column (b), expected time of

having webpages/websites (%)
2010
@
2009 2010
No. of Among In 2009 In 2010 After 2010 Total
establishments establishmentsin or no
not having column (a), % expected
webpages intending to have time
websites webpages/websites
@) (b) (© (d) C ®
Industry sector
10 661 4.0 204 76.1 35 100.0
Manufacturing, electricity and gas
19634 17 1.6 51.2 47.3 100.0
Construction
122 327 6.9 311 37.6 314 100.0
Wholesdle, retail and import and export
trades, restaurants and hotels
27820 1.0 50.5 4.8 44.7 100.0
Transport, storage and communications
33258 7.7 18.6 71.7 3.7 100.0
Financing, insurance, real estate
and business services
26720 19 16.4 77.3 6.3 100.0
Community, social and persona services
240 419 5.2 27.2 484 244 100.0
Total
Employment size
1489 75 30.2 69.8 0.0 100.0
Large
15 846 4.6 28.1 46.4 255 100.0
Medium
223085 52 271 48.3 246 100.0
Small
240 419 5.2 27.2 484 244 100.0
Total
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5.7

Table5.7 : Distribution of establishments not intending to have webpageswebsites by reason by
industry sector/employment size

®

Reason for not intending to have webpages'websites (1) (%)
No business benefit to set up a webpage or website
No. of Lack of practical Lack of know-how Others Overall
establishments usefor a sound for beneficial
not intending  business caseto set adoption of
to have up a webpage or webpage or
webpages/ website website
websites
Industry sector
10232 80.7 24 0.0 81.5
Manufacturing, electricity and gas
19 296 82.7 51 0.0 85.3
Construction
113926 86.6 0.3 0.1 86.8
Wholesale, retail and import and
export trades, restaurants and hotels
27 546 76.4 0.5 0.3 76.8
Transport, storage and
communications
30687 834 3.0 0.0 85.6
Financing, insurance, real estate and
business services
26 217 80.0 15 0.0 80.4
Community, social and persona
services
227904 83.6 13 0.1 84.3
Total
Employment size
1377 81.1 0.1 04 81.2
Large
15119 80.4 13 0.0 81.4
Medium
211 408 83.8 14 0.1 84.6
Small
227904 83.6 13 0.1 84.3
Total
@
May select more than one reason.
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5.7

Table5.7 : Distribution of establishments not intending to have webpages/websites by reason by

industry sector/employment size (cont’d)

®

Reason for not intending to have webpages/websites (1) (cont'd) (%)

Lack of personnel

Costly in Réeliable development and

familiar with setting up awebpage maintenance servicesare
developing/ or website  not available/are costly
maintaining a webpage
or website
Industry sector
241 8.2 0.6
Manufacturing, electricity and gas
285 24 11
Construction
241 9.0 24
Wholesale, retail and import and
export trades, restaurants and hotels
244 7.1 16
Transport, storage and
communications
12.8 134 19
Financing, insurance, real estate and
business services
25.7 4.0 0.9
Community, socia and persona
services
232 8.2 18
Total
Employment size
19.4 55 18
Large
222 12.5 16
Medium
233 79 19
Small
232 8.2 18
Total
@
May select more than one reason.
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Table5.7 : Distribution of establishments not intending to have webpages/websites by reason by
industry sector/employment size (cont’d)

®

Reason for not intending to have webpages/websites (1) (cont'd) (%)

Concern about Alternative Internet channels Others
information security  arebeing used (e.g. online
issuesin owning a business directory,
webpage or website online e-commer ce

trading platfor ms, etc)

Industry sector

35 0.5 0.5
Manufacturing, electricity and gas

1.0 0.5 0.3
Construction

0.8 0.6 0.9
Wholesale, retail and import and
export trades, restaurants and hotels

13 0.5 04
Transport, storage and
communications

18 25 0.8
Financing, insurance, real estate
and business services

1.0 0.6 0.5
Community, socia and personal
services

11 0.8 0.7
Total
Employment size

43 9.6 19
Large

31 14 20
Medium

1.0 0.7 0.6
Small

11 0.8 0.7
Total

@
May select more than one reason.
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5.8

Table5.8 : Distribution of establishments by whether having used portal site for own industry by
industry sector/employment size

Whether having used portal sitefor own industry (%)

No. of Yes No Not aware of the
establishments existence of industry
portal sites
Industry sector
13378 10.2 58.2 31.6
Manufacturing, electricity and gas
20 646 11.9 41.2 46.9
Construction
157 409 13.0 43.2 43.9
Wholesdle, retail and import and export
trades, restaurants and hotels
30188 7.1 384 54.6
Transport, storage and communications
46 680 18.3 59.6 221
Financing, insurance, real estate and
business services
32093 9.4 48.0 42.7
Community, social and personal services
300 393 12.6 46.3 411
Total
Employment size
6 061 30.7 52.9 16.4
Large
29479 239 55.5 20.5
Medium
264 853 10.9 45.1 44.0
Small
300 393 12.6 46.3 411
Total
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Table5.9 : Distribution of establishments having used portal site for own industry by type of services
used by industry sector/employment size

®

Type of services used (1) (%)
No.of  Industry news Product and Advertising,
establishments and information company mar keting
having used search and business
portal site matching service
for own industry
Industry sector
1366 67.4 49.1 225
Manufacturing, electricity and gas
2451 56.4 50.2 0.6
Construction
20 396 58.2 64.0 251
Wholesale, retail and import and export trades,
restaurants and hotels
2137 58.7 30.2 19.2
Transport, storage and communications
8 520 86.8 345 279
Financing, insurance, real estate and
business services
3001 77.3 2.7 16.0
Community, social and personal services
37871 66.4 524 23.0
Total
Employment size
1860 811 305 17.0
Large
7058 79.7 46.1 28.2
Medium
28 953 62.2 55.3 221
Small
37871 66.4 524 23.0
Total
@
May select more than one type of service.
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Table59 : Distribution of establishments having used portal site for own industry by type of services
used by industry sector/employment size (cont'd)
(€Y
Type of services used (1) (cont'd) (%)
Discussion Electronic Continuous Others
forum transaction development and
platform learning platform
Industry sector
13.8 15 25 0.0
Manufacturing, electricity and gas
12 05 34 #
Construction
13.3 12.9 10.3 0.0
Wholesdle, retail and import and export
trades, restaurants and hotels
8.6 252 2.7 0.0
Transport, storage and communications
17.0 15.4 6.6 #
Financing, insurance, real estate and
business services
18.8 18 185 0.6
Community, social and persona services
135 12.1 9.0 0.1
Total
Employment size
18.8 8.3 185 11
Large
15.9 10.0 11.6 #
Medium
12.6 12.8 7.7 0.0
Small
135 12.1 9.0 0.1
Total
@
May select more than one type of service.
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Table6.1 : Distribution of establishments by whether having ordered or purchased goods, services or
information through electronic means by industry sector/employment size

Whether having ordered or purchased goods,
services or information

through electronic means (%)
No. of Yes No
establishments
Industry sector
13378 10.0 90.0
Manufacturing, electricity and gas
20 646 51 94.9
Construction
157 409 12.0 88.0
Wholesale, retail and import and export trades,
restaurants and hotels
30188 7.3 92.7
Transport, storage and communications
46 680 26.2 73.8
Financing, insurance, real estate and
business services
32093 9.9 90.1
Community, social and persona services
300 393 12.9 87.1
Total
Employment size
6 061 40.6 59.4
Large
29479 25.0 75.0
Medium
264 853 11.0 89.0
Small
300 393 12.9 87.1
Total
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Table6.2 : Number of establishments having ordered or purchased goods, services or information

through electronic means by reason

)
Reason for having ordered or
pur chased goods, services or
information through electronic means(y)

No. of establishments having
ordered or purchased goods,
services or information
through electronic means
because of that reason

Asa% of total no. of
establishments having
ordered or purchased goods,
services or information
through electronic means

27451 70.7
More convenient
21709 55.9
Less processing time
9036 233
More choices
8682 22.3
Lower price/cost
7670 19.7
Without other channel
134 0.3
Others
@
May select more than one reason.
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6.3

Table6.3 : Number of establishments having ordered or purchased goods, services or information
through electronic means by type of goods, services or information ordered or purchased

No. of establishments Asa% of total no. of
having ordered or purchased establishments having
@ that type of goods, ordered or purchased goods,
Type of goods, services or services or information servicesor information
information ordered or purchased (1) through electronic means through electronic means
17 597 45.3
Order or purchase for replenishment of inventory
15398 39.6
Order or purchase of electronic products including
computer hardware, software and their
consumables
7427 19.1
Order or purchase of travel service
6177 159
Order, purchase of or application for Government
goods, services or information
( 4007 10.3
)
Order or purchase of financial instruments and
services (e.g. securities, insurance or investment
funds)
4559 11.7
Order or purchase of other goods, services or
information
@
May select more than one type.
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6.4

Table6.4

Number of establishments having ordered or purchased goods, services or information

through electronic means by type of electronic means used

(o))
Type of electronic means used (1)

servicesor information

Asa% of total no.
of establishments
having ordered or
purchased goods,

No. of establishments
having ordered or
pur chased goods,

Internet

Internet via personal computers

Internet via mobile devices (such as mobile phones,
PDA)

Interactive V oice Response System
through telephone network

Other Interactive Response System
(such as Short Message Service)
through mobile telecommunications network

Designated private network

Others

through that type services or information
of electronic means through electronic means
35787 92.1

35768 92.1

1130 29

5598 14.4

2989 7.7

1114 29

0 0.0

(€Y
May select more than one type of electronic means.
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Table6.5 : Number of establishments having ordered or purchased goods, services or information
through electronic means by percentage of value of goods, services or information
purchased through electronic means to the total value of purchase of goods, services or
information

Establishments having ordered or purchased goods,

Per centage of value of goods, services or services or infor mation through electronic means

information purchased through electronic
meansto the total value of purchase of

goods, services or information in 2008 No. of establishments Per centage
<1% 17916 46.1
1-5% 9216 237
6-10% 4618 11.9
11-15% 3600 9.3
> 15% 3503 9.0
38 852 100.0

Total
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6.6

Table6.6 : Number of establishments having ordered or purchased goods, services or information
through Internet by percentage of payment through Internet in the value of goods, services
or information purchased through I nternet

Establishments having ordered or purchased goods,

Per centage of payment through Internet in the services or information through Inter net

value of goods, services or information

pur chased through Internet in 2008 No. of establishments Per centage
0% 8077 22.6
<1% 8 616 241
1-20% 8890 24.8
21-40% 748 21
41-60% 793 22
61-80% 648 1.8
81-100% 8014 224
35787 100.0

Total
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6.7

Table6.7 : Number of establishments not having ordered or purchased goods, services or information
through electronic means by reason

No. of establishments not Asa% of total no. of
@ having ordered or purchased establishments not having
Reason for not having ordered goods, services or information ordered or purchased goods,
or purchased goods, services or through electronic means services or information
information through electronic means ) because of that reason through electronic means
204 353 78.1
No business benefit to order or purchase goods, services
or information through el ectronic means
202 605 775
Lack of practical use for a sound business case
to order or purchase goods, services or
information through electronic means
3009 12
Lack of know-how for beneficia uses of
electronic means for ordering or purchasing
goods, services or information
0 0.0
Others
52 502 20.1
Not popular in the industry
37762 14.4
Lack of personnel familiar with ordering or purchasing
goods, services or information through electronic means
26 187 10.0
Goods, services or information required not available for
sale through electronic means
9001 34
Concern about information security issue in ordering or
purchasing goods, services or information through
electronic means
6 536 25
Concern about after-sale service and return policy in
ordering or purchasing goods, services or information
through electronic means
5830 2.2
Costly in procuring and maintaining hardware and
software
@
May select more than one reason.
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6.7

Table6.7 : Number of establishments not having ordered or purchased goods, services or information
through eectronic means by reason (cont’d)

No. of establishments not Asa% of total no. of
@ having ordered or purchased establishments not having
Reason for not having ordered goods, services or information ordered or purchased goods,
or purchased goods, services or through electronic means servicesor information
information through electronic means ) because of that reason through electronic means
4679 18
Lack of detailed information on the goods, services
or information available for ordering or purchasing
through electronic means
4329 17
Payment method is limited/inconvenient
3483 13
Concern about lead time and/or additional cost in
ordering or purchasing goods, services or
information through electronic means
1196 0.5
Others
@
May select more than one reason.
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7.1

Table7.1

through electronic means by industry sector/employment size

. Distribution of establishments by whether having received goods, services or information

Whether having received goods, services or

infor mation through electronic means (%)
Yes No
No. of Government Other types of Total
establishments goods, services goods, services
or information or information
Industry sector
13378 41.3 64.0 65.4 34.6
Manufacturing, electricity and gas
20 646 37.7 46.2 46.6 53.4
Construction
157 409 43.6 58.6 61.1 38.9
Wholesale, retail and import and
export trades, restaurants and hotels
30188 35.8 39.8 42.8 57.2
Transport, storage and
communications
46 680 66.0 75.6 78.1 21.9
Financing, insurance, real estate and
business services
32093 475 50.3 51.6 484
Community, socia and
personal services
300 393 46.2 57.9 60.1 39.9
Total
Employment size
6 061 84.2 90.2 93.7 6.3
Large
29479 76.7 80.8 84.8 15.2
Medium
264 853 419 54.6 56.5 435
Small
300393 46.2 57.9 60.1 39.9
Total
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7.2

Table7.2 : Number of establishments having received Government goods, services or information
through electronic means by type of goods, services or information received

No. of establishments Asa% of total no. of
having received that establishments having
@ type of Government goods,  received Government goods,
Type of Government goods, servicesor information services or information
servicesor information received (1) through electronic means through electronic means
130134 93.8
Receipt of, browsing or searching for other information
36 163 26.1
Submission of trade-related documents
(e.g. trade declarations)
20818 15.0
Submission of enquiry
14 251 10.3
Submission of other forms or documents etc.
12639 9.1
Receipt of products and servicesin digital form
4420 32
e-payment services
@
May select more than one type.
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7.3

Table7.3 : Number of establishments having received Government goods, services or information
through electronic means by type of electronic means/type of electronic platform used

No. of establishments having Asa% of total no. of
received Gover nment goods, establishments having
servicesor information through  received Gover nment goods,
that type of electronic means/ services or information
electronic platform through electronic means
@
Type of electronic means used (1)
134414 96.9
Internet
134411 96.9
Internet via personal computers
( 2051 15
)
Internet via mobile devices (such as mobile phones,
PDA)
28 365 204
Interactive V oice Response System
through telephone network
1105 0.8
Terminals at Government offices
422 0.3
Designated private network
( 3 #
)
Other Interactive Response System (such as Short
Message Service (SMS)) through mobile
telecommuni cations network
0 0.0
Others
@
Type of electronic platform used (1)
(www.gov.hk) 105 552 76.1
GovHK (www.gov.hk)
70807 51.0
Other Government websites
@
May select more than one type.
96 2009 Annual Survey on Information Technology Usage

and Penetration in the Business Sector



7.3

Table7.3 : Number of establishments having received Government goods, services or information
through electronic means by type of éectronic means/type of electronic platform used
(cont'd)

No. of establishments having Asa% of total no. of
received Gover nment goods, establishments having
servicesor information through  received Gover nment goods,
that type of electronic means/ services or information
electronic platform through electronic means
@
Type of electronic platform used (1) (cont'd)
28 365 204
Interactive V oice Response System of Government
Departments
1105 0.8
Terminals at Government offices
62 #
Others
@
May select more than one type.
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Table7.4

Number of establishments not having received Gover nment goods, services or information
through electronic means by reason

(o))
Reason for not having received
Gover nment goods, services or
information through electronic means )

No. of establishments not
having received Gover nment
goods, services or information
through electronic means
because of that reason

Asa% of total no. of
establishments not having
received Gover nment goods,
servicesor information
through electronic means

53612 78.6
No business benefit to receive Government goods,
services or information through electronic means
53426 784
Lack of practical use for a sound business case
to receive Government goods, services and
information through electronic means
502 0.7
Lack of know-how for beneficia uses of
electronic means for receiving Government
goods, services and information through
electronic means
0 0.0
Others
10344 15.2
Lack of personnel familiar with receiving Government
goods, services or information through electronic means
9977 14.6
Not popular in the industry
2111 31
Do not know what Government goods, services or
information are available through electronic means
1477 2.2
Costly in procuring and maintaining hardware and software
648 1.0
Concern about information security issue in receiving
Government goods, services or information through
electronic means
@
May select more than one reason.
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Table7.4

Number of establishments not having received Gover nment goods, services or information

through eectronic means by reason (cont’d)

(o))
Reason for not having received
Gover nment goods, services or
information through electronic means )

No. of establishments not
having received Gover nment
goods, servicesor information
through electronic means

Asa% of total no. of
establishments not having
received Gover nment goods,
servicesor information

because of that reason through electronic means

Concern about lead time and/or additional cost for receipt
of Government goods, services or information through
electronic means

Consider Government goods, services or information
received through electronic means not reliable

Reliable maintenanceis not available/is costly

Others

328 0.5
249 04
186 0.3

99 0.1

(€Y
May select more than one reason.
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7.5

Table7.5

Number of establishments having received goods, services or information (other than from

Government) through e ectronic means by type of goods, services or information received

@
Type of goods, services or information received (1)

No. of establishments
having received that

type of goods, services

or information (other than
from Gover nment)
through electronic means

Asa% of total no. of
establishments having
received goods, services

or information (other than
from Government)
through electronic means

Receipt of, browsing or searching for information

Electronic financial services (e.g. transferring money and
online payment)

Receipt of products and servicesin digital form

Receipt of online customer services

168 871

67 980

33700

9994

97.1

39.1

19.4

5.7

(€Y
May select more than one type.
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7.6

Table 7.6

Number of establishments having received goods, services or information (other than from

Government) through electronic means by type of electronic means used

@
Type of electronic means used (1)

No. of establishments
having received goods,
services or information
(other than from
Government) through that
type of electronic means

Asa% of total no. of
establishments having
received goods, services
or information (other
than from Gover nment)
through electronic means

Internet

Internet via personal computers

Internet via mobile devices (such as mobile phones,
PDA)

Interactive V oice Response System through
telephone network

Other Interactive Response System
(such as Short Message Service)
through mobile telecommunications network

Designated private network

Others

169 853

169 280

1699

14754

859

810

97.7

97.4

1.0

8.5

0.5

0.5

0.0

(€Y
May select more than one type of electronic means.
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7.7

Table7.7

from Gover nment) through electronic means by reason

Number of establishments not having received goods, services or information (other than

No. of establishments not
having received goods,
servicesor information

@ (other than from Gover nment)

Reason for not having received goods,
services or information through electronic means (1)

through electronic means
because of that reason

Asa% of total no. of
establishments not having
received goods, services
or information (other
than from Gover nment)
through electronic means

No business benefit to receive goods, services or
information through electronic means

Lack of practical use for a sound business case to
receive goods, services and information through
electronic means

Lack of know-how for beneficial uses of electronic
means for receiving goods, services and information
through electronic means

Others

Lack of personnel familiar with receiving goods,
services or information through electronic means

Not popular in the industry

Goods, services or information required cannot
be delivered through electronic means

Costly in procuring and maintaining hardware and software

Concern about information security issue in receiving goods,
services or information through electronic means

107 855

106 965

2089

27573

11424

2947

1873

1673

85.2

84.5

17

0.0

21.8

9.0

2.3

15

13

®
May select more than one reason.
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7.7

Table7.7 : Number of establishments not having received goods, services or information (other than

from Gover nment) through electronic means by reason (cont’d)

No. of establishments not
having received goods,
servicesor information

Asa% of total no. of
establishments not having
received goods, services

@ (other than from Gover nment) or information (other
Reason for not having received goods, through electronic means than from Gover nment)
services or information through electronic means (1) because of that reason through electronic means
1573 12
Reliable maintenance is not availablefis costly
430 0.3
Consider goods, services or information received through
electronic means not reliable
201 0.2
Concern about lead time and/or additional cost for receipt of
goods, services or information through electronic means
121 0.1
Others
@
May select more than one reason.
103 2009 Annual Survey on Information Technology Usage

and Penetration in the Business Sector



8.1

Table8.1 : Distribution of establishments by whether having sold goods, services or information
through electronic means by industry sector/employment size

Whether having sold goods,
servicesor information

through electronic means (%)
No. of Yes No
establishments
Industry sector
13378 15 98.5
Manufacturing, electricity and gas
20 646 0.1 99.9
Construction
157 409 0.8 99.2
Wholesale, retail and import and export trades,
restaurants and hotels
30188 17 98.3
Transport, storage and communications
46 680 4.9 95.1
Financing, insurance, real estate and
business services
32093 04 99.6
Community, social and persond services
300393 15 98.5
Total
Employment size
6 061 8.4 91.6
Large
29479 5.3 94.7
Medium
264 853 0.9 9.1
Small
300 393 15 98.5
Total
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8.2

Table8.2 : Number of establishments having sold goods, services or information through electronic
means by type of electronic means used

No. of establishments Asa% of total no. of
having sold goods, establishments having
servicesor information sold goods, services or
@ through that type infor mation through
Type of electronic means used (1) of electronic means electronic means
( ) 4 456 99.9
Internet (via websites/webpages)
330 74
Designated private network
137 31
Interactive V oice Response System through telephone
network
33 0.7
Other Interactive Response System
(such as Short Message Service)
through mobile telecommunications network
@
May select more than one type of electronic means.
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8.3

Table8.3 : Number of establishments having sold goods, services or information through electronic

means by reason

(o))
Reason for having sold goods, services
or information through electronic means(1)

No. of establishments
having sold goods,
servicesor information
through electronic means
because of that reason

Asa% of total no. of
establishments having
sold goods, services or

infor mation through
electronic means

To expand market and explore business opportunities

To improve customer services

To increase business agility and enhance competitiveness

To improve efficiency and streamline workflow

To improve productivity and reduce cost

Others

3949

3462

3447

2227

1275

15

88.5

77.6

77.3

49.9

28.6

0.3

(€Y
May select more than one reason.
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8.4

Table8.4 : Busness receipts received through selling goods, services or information through
electronic means by type of electronic means used/customer group in 2008

Businessreceiptsreceived Per centage
through selling goods, services
or information through electronic
meansin 2008 (HK$Mn.)
Type of electronic means used
( ) 72,616 52.0
Internet (via websites/webpages)
62,915 451
Designated private network
3,483 25
Interactive V oice Response System through telephone network
132 0.1
Other Interactive Response System
(such as Short Message Service)
through mobile telecommunications network
429 0.3
Others
139,576 100.0
Total
Customer group
84,386 60.5
Consumers
53,792 385
Business and other establishments
1,399 1.0
Government and related organisations
139,576 100.0
Total
1.69

Business recei pts through electronic means as a % of total business

receipts
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85

Table85 : Number of establishments having sold goods, services or information through Internet by
percentage of payment received through Internet in the receipts of goods, services or
information sold through Inter net

No. of establishments Per centage

Per centage of payment received through having sold goods,

Internet in the receipts of goods, services services or information

or information sold through Internet through Internet
0% 1583 355
<1% 309 6.9
1-5% 230 52
6-10% 579 13.0
11-15% 108 24
> 15% 1648 37.0
4 456 100.0

Total
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8.6

Table86 : Number of establishments by type of payments accepted in selling goods, services or
information through electronic means

)
Type of payments accepted in
selling goods, services or information
through electronic means(y)

No. of establishments

which accepted that

payment method in selling goods,
servicesor information through
electronic means

Asa% of total no. of
establishments having sold
goods, services or
information through
electronic means

3687 82.7
Electronic payment method
( ) 2238 50.2
Credit cards (via Internet)
1104 24.7
Electronic banking services
1097 24.6
Third-party payment services (such as
Payment by Phone Service (PPS))
5 0.1
Other electronic payment method
2981 66.8
Non-electronic payment method
2779 62.3
Mailing of cheque or in-person
payment/transfer
464 104
Debit from prepaid accounts within
establishments
2 #
Other non-electronic payment method
@
May select more than one type of payment.
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8.7

Table8.7

Number of establishments not having sold goods, services or information through

electronic means by whether intending to do so by expected time of doing so

Whether intending to Expected time of No. of Asa% of total no. Asa% of total no.
sell goods, services or selling through establishments of establishments of establishments
information through electronic means intending to sell not having sold
electronic means goods, services or goods, services or
information through infor mation through
electronic means electronic means
2009 734 19.6 0.2
Yes In 2009
2010 1633 435 0.6
In 2010
2010 1385 36.9 0.5
After 2010 or
no expected time
- 292 180 - 98.7
No
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8.8
Table 8.8 Number of establishments not

electronic means by reason

intending to sdll goods, services or information through

@
Reason for not intending to sell goods, services
or information through electronic means(y)

No. of establishments not
intending to sell goods,
servicesor information

through electronic means

because of that reason

Asa% of total no. of
establishments not
intending to sell goods,
servicesor information
through electronic means

No business benefit to sell goods, services or information
through electronic means

Lack of practical use for a sound business
case to sell goods, services or information
through electronic means

Lack of know-how for beneficial uses of
electronic means for selling goods, services or
information

Others

Not popular in the industry

Goods, services or information could not be sold
through electronic means

Lack of personnel familiar with selling goods,
services or information through electronic means

There are few customers adopting €l ectronic commerce

Costly in selling goods, services or information through
electronic means

209 044

206 337

3694

62 583

51122

31771

8813

8133

71.5

70.6

13

214

175

10.9

3.0

2.8

(€Y
May select more than one reason.
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8.8

Table 8.8

Number of establishments not intending to sell goods, services or information through
electronic means by reason (cont’d)

@
Reason for not intending to sell goods, services
or information through electronic means(y)

No. of establishments not
intending to sell goods,
servicesor information

through electronic means

because of that reason

Asa% of total no. of
establishments not
intending to sell goods,
servicesor information
through electronic means

Concern about information security issue in selling goods,
services or information through electronic means

Difficult to provide sufficient information and customer
servicesin selling goods, service or information through
electronic means

(
)

Consider selling goods, services or information through
electronic means not reliable (such as orders received are
not reliable)

Concern about lead time and/or additional cost in selling
goods, services or information through electronic means

Others

8 096

5078

3947

1649

193

2.8

17

14

0.6

0.1

(€Y
May select more than one reason.
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9.1

Table9.1 : Distribution of establishments by whether having delivered goods, services or information
through electronic means by industry sector/employment size

Whether having déliver ed goods,
servicesor information

through electronic means (%)
No. of establishments Yes No
Industry sector
13378 204 79.6
Manufacturing, electricity and gas
20 646 4.9 95.1
Construction
157 409 223 7.7
Wholesale, retail and import and export trades,
restaurants and hotels
30188 7.8 92.2
Transport, storage and communications
46 680 29.3 70.7
Financing, insurance, real estate and
business services
32093 16.8 83.2
Community, social and persond services
300 393 20.1 79.9
Total
Employment size
6 061 754 24.6
Large
29479 46.3 53.7
Medium
264 853 15.9 84.1
Small
300 393 20.1 79.9
Total
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9.2

Table9.2 : Number of establishments having delivered goods, services or information through
electronic means by type of goods, services or information delivered

No. of establishments Asa% of total no. of
having delivered that establishments having
type of goods, services or delivered goods, services
@ information through or information through
Type of goods, services or information delivered (1) electronic means electronic means
59974 99.5
Provision of information on the establishments/products
and services on the website
15 264 253
Ddlivery of products and servicesin digital form
7 355 12.2
Ddlivery of other information
217 04
Electronic financial services
6 #
Others
@
May select more than one type.
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9.3

Table9.3 : Number of establishments having delivered goods, services or information through

electronic means by type of electronic means

()
Type of electronic means (1)

No. of establishments
having delivered goods,
servicesor information

through that type of
electronic means

Asa% of total no. of
establishments having
delivered goods, services
or information through
electronic means

( )
Internet (via website/webpage)

Other Interactive Response System
(such as Short Message Service)
through mobile telecommunications network

Designated private network

Interactive V oice Response System
through telephone network

Others

59 979 99.5
958 16
665 11
584 1.0

21 #

(€Y
May select more than one type of electronic means.
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9.4

Table9.4 : Number of establishments having delivered goods, services or information through
electronic means by reason

No. of establishments Asa% of total no. of
having delivered goods, establishments having
@ services or information delivered goods, services
Reason for having deliver ed goods, services through electronic means or information through
or information through electronic means(y) because of that reason electronic means
50 267 834
To expand market and explore business opportunities
32882 54.5
To improve customer services
27 816 46.1
To increase business agility and enhance competitiveness
15 066 25.0
To improve efficiency and streamline workflow
11018 18.3
To improve productivity and reduce cost
66 0.1
Others
@
May select more than one reason.
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9.5

Table9.5 : Number of establishments not having delivered goods, services or information through
electronic means by whether intending to do so by expected time of doing so

Whether intending to Expected time of No. of Asa% of total no. Asa% of total no.
deliver goods, services delivering through establishments of establishments of establishments
or information through  electronic means intending to deliver not having delivered
electronic means goods, services or goods, services or
information through infor mation through
electronic means electronic means
2009 3399 217 14
Yes In 2009
2010 5802 47.3 24
In 2010
2010 3059 25.0 13
After 2010 or
no expected time
- 227 849 - 94.9
No
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9.6

Table 9.6
electronic means by reason

Number of establishments not intending to deliver goods, services or information through

@
Reason for not intending to deliver goods,
services or information through electronic means(y)

No. of establishments not
intending to deliver goods,
servicesor information
through electronic means
because of that reason

Asa % of total no.

of establishments not
intending to deliver goods,
servicesor information
through electronic means

181273 79.6
No business benefit to deliver goods, services or
information through electronic means
179319 78.7
Lack of practical use for a sound business case to
deliver goods, services or information through
electronic means
2974 13
Lack of know-how for beneficial uses of electronic
means for delivering goods, services or information
0 0.0
Others
43 755 19.2
Not popular in the industry
32693 14.3
Lack of personnel familiar with delivering goods,
services or information through electronic means
10232 45
Goods, services or information could not be delivered
through electronic means
7186 3.2
Costly in delivering goods, services or information through
electronic means
4 586 2.0
Concern about information security issue in delivering
goods, services or information through electronic means
3642 16
Difficult to deliver reliable goods, services or information
through electronic means
180 0.1
Others
@
May select more than one reason.
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Table10.1 : Distribution of establishments by whether having budget for information technology (1 T)
for year 2009 by industry sector/employment size

Whether having budget for IT for year 2009 (%)

No. of Yes No Uncertain
establishments
Industry sector
13378 2.8 93.7 35
Manufacturing, electricity and gas
20 646 21 94.0 3.9
Construction
157 409 25 93.0 45
Wholesale, retail and import and export trades,
restaurants and hotels
30188 3.0 95.2 1.8
Transport, storage and communications
46 680 11.8 80.5 7.8
Financing, insurance, real estate and
business services
32093 57 90.0 4.3
Community, social and persond services
300 393 4.3 91.1 4.6
Total
Employment size
6 061 51.1 35.2 137
Large
29479 10.7 75.0 14.2
Medium
264 853 25 94.1 33
Small
300 393 4.3 91.1 4.6
Total
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10.2

Table10.2 : Distribution of establishments by whether having budget for information technology (1 T)
for year 2010 by industry sector/employment size

Whether having budget for IT for year 2010 (%)

No. of Yes No Uncertain
establishments
Industry sector
13378 11 93.7 5.2
Manufacturing, electricity and gas
20 646 14 90.0 8.7
Construction
157 409 1.0 92.3 6.7
Wholesale, retail and import and export trades,
restaurants and hotels
30188 19 95.7 24
Transport, storage and communications
46 680 3.8 79.6 16.6
Financing, insurance, real estate and
business services
32093 33 90.8 5.9
Community, social and persona services
300 393 18 90.4 7.8
Total
Employment size
6 061 26.2 50.2 23.6
Large
29479 6.4 74.1 195
Medium
264 853 0.7 93.2 6.1
Small
300 393 18 90.4 7.8
Total
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10.3

Table10.3 : Comparison of budget of establishment for information technology (1 T) for year 2009 over
that for 2008 by industry sector/employment size

Change of budget for year 2009
over that for 2008

(%)

No. of
establishments
having budget for I ncreased Same  Decreased Uncertain
IT for year 2009
Industry sector
372 279 35.1 313 5.8
Manufacturing, electricity and gas
437 715 39 15.2 34
Construction
3965 48.2 15.0 30.8 6.0
Wholesale, retail and import and export
trades, restaurants and hotels
892 38.1 29.1 229 9.9
Transport, storage and communications
5485 54.7 34.6 6.3 44
Financing, insurance, real estate and
business services
1823 52.2 219 9.0 16.9
Community, social and persond services
12975 51.2 254 16.4 7.0
Total
Employment size
3096 34.6 24.2 27.2 14.0
Large
3164 48.2 235 18.8 9.5
Medium
6 715 60.3 26.9 10.2 2.6
Small
12975 51.2 254 16.4 7.0
Total
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Table10.4 : Comparison of budget of establishments for information technology (IT) for year 2010
over that for 2009 by industry sector/employment size

Change of budget for year 2010

over that for 2009 (%)
No. of
establishments
having budget for I ncr eased Same  Decreased Uncertain
IT for year 2010
Industry sector
145 55.1 221 5.1 17.7
Manufacturing, electricity and gas
282 84.7 6.0 3.6 5.7
Construction
1514 46.0 241 12.7 17.2
Wholesale, retail and import and export
trades, restaurants and hotels
570 404 331 4.2 222
Transport, storage and communications
1761 55.1 225 3.6 18.7
Financing, insurance, real estate and
business services
1048 53.6 16.0 4.8 25.6
Community, social and persond services
5320 52.2 219 6.5 19.3
Total
Employment size
1588 315 29.1 8.6 30.9
Large
1879 48.8 215 9.4 20.3
Medium
1853 735 16.2 19 8.5
Small
5320 52.2 219 6.5 19.3
Total
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Table11.1 : Distribution of establishments having used personal computers (PCs) by whether having
suffered from information security incidents by industry sector/employment size

Whether having suffered from

information security incidents (%)
No. of establishments
having used PCs Yes No
Industry sector
9255 20.0 80.0
Manufacturing, electricity and gas
11 360 324 67.6
Construction
101 854 235 76.5
Wholesale, retail and import and export trades,
restaurants and hotels
11 706 21.5 785
Transport, storage and communications
38487 10.8 89.2
Financing, insurance, real estate and
business services
18 300 12.1 87.9
Community, social and persond services
190 962 20.1 79.9
Total
Employment size
6024 24.9 75.1
Large
26 499 23.6 76.4
Medium
158 440 19.3 80.7
Small
190 962 20.1 79.9
Total
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Table11.2 : Distribution of establishments having suffered from information security incidents by
type of information security incidents by industry sector/employment size

No. of establishments
having suffered from

®

Type of information security incidents(1)

(%)

information security Computer Denial of Hacking Leakage of Theft of Others
incidents Virus  service information information
Industry sector
1851 80.6 16.0 15.0 0.0 0.0 0.0
Manufacturing, electricity and gas
3677 98.4 17.6 31 0.0 0.0 0.0
Construction
23935 99.4 21 6.3 0.2 # 0.0
Wholesdle, retail and import and
export trades, restaurants and hotels
2522 89.0 117 2.0 04 0.0 0.0
Transport, storage and
communications
4149 94.4 94 31 0.1 0.6 0.0
Financing, insurance, real estate and
business services
2216 94.0 105 6.4 16 23 0.0
Community, social and persona
services
38 350 96.8 6.2 5.8 0.2 0.2 0.0
Total
Employment size
1501 86.6 18.8 10.0 0.6 0.9 0.0
Large
6 254 96.4 116 34 0.1 0.0 0.0
Medium
30595 97.4 4.4 6.1 0.3 0.2 0.0
Small
38 350 96.8 6.2 5.8 0.2 0.2 0.0
Total
@
May select more than one type of information security incident.
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11.3

Table11.3 : Distribution of establishments having suffered from information security incidents by
type of information security incidents by number of information security incidents

No. of establishments Number of information security incidents (%)
having suffered from

that type of information
security incidents 1-10 1120 2130 3150 >50 Unknown

@
Type of information security incidents (1)

37141 99.1 0.5 0.1 0.1 0.1 0.1
Computer Virus
2359 82.2 17.3 0.0 0.5 0.0 0.0
Denial of service
2219 98.9 1.0 0.0 0.0 0.1 0.0
Hacking
96 98.5 0.0 0.0 0.0 0.0 15
Leakage of information
83 100.0 0.0 0.0 0.0 0.0 0.0
Theft of information
0 0.0 0.0 0.0 0.0 0.0 0.0
Others
38350 97.5 18 0.3 0.2 0.1 0.1

Any combinations of the above types

@
May select more than one type of information security incident.
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Table11.4 : Number of establishments having suffered from information security incidents by type of
action taken after theseincidents by industry sector/employment size

No. of establishments
having suffered
from information

Type of action taken after

®

information security incidents () (%)

Patch

Report to senior

Use mor e security

security incidents holes management technologies
Industry sector
1851 83.7 64.4 39.2
Manufacturing, electricity and gas
3677 97.3 90.1 67.8
Construction
23935 99.8 83.3 36.3
Wholesale, retail and import and export
trades, restaurants and hotels
2522 97.8 56.6 48.0
Transport, storage and communications
4149 84.9 77.0 68.1
Financing, insurance, real estate and
business services
2216 98.9 814 73.6
Community, social and persond services
38350 97.0 80.5 45.8
Total
Employment size
1501 99.8 88.8 80.3
Large
6 254 98.6 80.4 69.3
Medium
30595 96.5 80.1 39.3
Small
38350 97.0 80.5 45.8
Total
@
May select more than one type of action.
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Table11.4 : Number of establishments having suffered from information security incidents by type of

action taken after theseincidents by industry sector/employment size (cont’d)

®

Type of action taken after information security incidents ) (cont'd) (%)
Report Report to Hong Kong Others
to police Computer Emer gency
Response Team
Coordination Centre
(HKCERT)
Industry sector
5.2 0.1 0.1
Manufacturing, electricity and gas
0.0 0.0 23
Construction
20 22 #
Wholesale, retail and import and export
trades, restaurants and hotels
# 0.2 0.3
Transport, storage and communications
0.1 0.1 0.0
Financing, insurance, real estate and
business services
2.6 16 0.0
Community, social and persond services
16 15 0.2
Total
Employment size
39 4.2 0.1
Large
0.1 0.1 0.0
Medium
18 16 0.3
Small
16 15 0.2
Total
@
May select more than one type of action.
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Table115 : Distribution of establishments not reporting to police after having suffered from
information security incidents by reason by industry sector/employment size

®

Reason for not reporting to police(y) (%)
No. of establishments Trivial, Don't think Unaware Firm Negative Others
not reporting to police noneed policecan that it hasno publicity
after having suffered toreport help could be guideline
from information reported toreport
security incidents
Industry sector
1754 89.9 23 7.7 4.2 0.0 0.0
Manufacturing,
electricity and gas
3677 99.9 14.7 141 0.1 # 0.0
Construction
23464 90.9 84 36 2.6 # 0.0
Wholesale, retail and import
and export trades, restaurants
and hotels
2521 93.1 10.2 3.6 19 0.0 0.2
Transport, storage and
communications
4146 94.3 4.6 19.3 12 0.1 0.0
Financing, insurance, real
estate and business services
2159 95.3 4.0 17 4.0 0.0 1.0
Community, social and
personal services
37722 925 8.2 6.4 2.3 # 0.1
Total
Employment size
1442 89.8 15.3 36 7.4 05 1.8
Large
6 249 88.1 10.0 54 33 0.0 0.0
Medium
30031 93.6 75 6.7 19 0.0 0.0
Small
37722 925 8.2 6.4 2.3 # 0.1
Total
@
May select more than one reason.
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11.6

Table11.6 Distribution of establishments not reporting to Hong Kong Computer Emergency
Response Team Coordination Centre (HKCERT) after having suffered from information
security incidents by reason by industry sector/employment size

@
Reason for not reporting to HKCERT (1) (%)
No. of establishments Trivial, Unawar e of Don’t think Firm  Others
not reporting to no need HKCERT HKCERT hasno
HKCERT after having toreport can help guideline
suffered from infor mation toreport
security incidents
Industry sector
1849 82.6 13.8 21 4.0 0.0
Manufacturing,
electricity and gas
3677 81.1 20.5 155 0.1 0.0
Construction
23413 88.5 10.4 20 3.7 0.0

Wholesalg, retail and

import and export trades,

restaurants and hotels

2518 87.8 10.1 8.2 2.8 0.0

Transport, storage and

communications

4146 83.3 13.8 19 15 14

Financing, insurance, real

estate and business

services

2181 81.9 12.3 35 6.1 0.0

Community, social and

personal services

37784 86.5 12.0 3.8 3.2 0.2
Total
Employment size
1439 80.6 9.4 154 83 0.1
Large
6 246 76.3 18.0 7.6 8.3 0.9
Medium
30099 88.8 10.9 25 1.9 0.0
Small
37784 86.5 12.0 3.8 3.2 0.2
Total
@
May select more than one reason.
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Table11.7 : Distribution of establishments having used personal computers (PCs) by whether having
adopted security technology to protect their computer sysem and information by
industry sector/employment size

Whether having adopted security technology

to protect their

computer system and information (%)
No. of
establishments
having used PCs Yes No
Industry sector
9255 95.5 45
Manufacturing, electricity and gas
11 360 92.8 7.2
Construction
101 854 94.6 54
Wholesale, retail and import and export trades,
restaurants and hotels
11 706 93.8 6.2
Transport, storage and communications
38487 95.0 5.0
Financing, insurance, real estate and business
services
18 300 95.2 4.8
Community, social and persond services
190 962 94.6 54
Total
Employment size
6024 98.4 16
Large
26 499 97.6 24
Medium
158 440 94.0 6.0
Small
190 962 94.6 54
Total
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11.8

Table11.8 : Distribution of establishments having adopted security technology to protect their
computer system and information by type of security technology adopted by industry
sector/employment size

®

Type of security technology adopted (1) (%)
No. of
establishments Anti-virus Firewall = Simple authentication
having adopted software (Passwor d/Per sonal
security technology I dentity Number)
Industry sector
8839 97.5 80.3 46.8
Manufacturing, electricity and gas
10544 98.4 82.1 52.0
Construction
96 384 99.9 81.3 44.0
Wholesale, retail and import and export
trades, restaurants and hotels
10978 98.9 84.9 58.8
Transport, storage and communications
36 547 97.7 76.6 63.7
Financing, insurance, real estate and
business services
17 426 99.4 71.0 54.7
Community, social and persond services
180718 9.1 79.6 50.5
Total
Employment size
5926 98.9 95.0 75.3
Large
25 868 98.8 93.2 64.4
Medium
148 925 99.2 76.6 47.2
Small
180718 99.1 79.6 50.5
Total
@
May select more than one type of security technology.
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11.8

Table11.8 : Distribution of establishments having adopted security technology to protect their
computer system and information by type of security technology adopted by industry

sector/employment size (cont’d)

@

Type of security technology adopted (1) (cont'd)

(%)

Security patch Data backup Protection against
management and recovery email spam
Industry sector
38.9 33.9 125
Manufacturing, electricity and gas
46.9 37.0 15.7
Construction
122 31.6 19.8
Wholesdle, retail and import and export
trades, restaurants and hotels
41.0 442 17.8
Transport, storage and communications
475 58.0 238
Financing, insurance, real estate and
business services
68.2 50.0 16.7
Community, social and persond services
45.8 39.9 19.6
Total
Employment size
59.3 80.7 575
Large
46.3 61.4 29.7
Medium
45.2 34.6 16.3
Small
458 39.9 19.6
Total
@
May select more than one type of security technology.
132 2009 Annual Survey on Information Technology Usage

and Penetration in the Business Sector



11.8

Table11.8 : Distribution of establishments having adopted security technology to protect their
computer system and information by type of security technology adopted by industry
sector/employment size (cont’d)

®

Type of security technology adopted (1) (cont'd) (%)
File encryption Access Physical
control security
Industry sector
9.5 8.7 6.2
Manufacturing, electricity and gas
26.9 9.3 4.6
Construction
13.0 84 29
Wholesdle, retail and import and export
trades, restaurants and hotels
14.9 14.5 8.4
Transport, storage and communications
15.7 155 14.7
Financing, insurance, real estate and
business services
13.1 28.6 279
Community, social and personal services
14.3 12.2 8.3
Total
Employment size
40.6 45.2 34.8
Large
271 24.8 10.5
Medium
11.0 8.7 6.9
Small
14.3 12.2 8.3
Total
@
May select more than one type of security technology.
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11.8

Table11.8 : Distribution of establishments having adopted security technology to protect their
computer system and information by type of security technology adopted by industry
sector/employment size (cont’d)

®

Type of security technology adopted (1) (cont'd) (%)
Virtual Private Intrusion Detection Complex authentication Others
Network (VPN) System (1DS)/ (One-time password/

Intrusion Prevention security token/
System (IPS) Biometrics/

Digital certificate)

Industry sector
45 4.0 12 0.0
Manufacturing, electricity and gas
1.6 0.6 0.9 0.0
Construction
33 33 2.7 0.1
Wholesdle, retail and import and export
trades, restaurants and hotels
74 38 32 0.0
Transport, storage and communications
5.6 54 25 #
Financing, insurance, real estate and
business services
35 3.8 11 0.0
Community, social and personal
services
4.0 3.7 2.3 0.1
Total
Employment size
374 221 12.0 0.2
Large
114 8.8 44 0.0
Medium
14 20 16 0.1
Small
4.0 3.7 2.3 0.1
Total
@
May select more than one type of security technology.
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Table11.9 : Distribution of establishments having adopted security technology to protect their
computer system and information by type of obstacles to addressing information security

concerns
No. of establishments Asa% of total no.
having that type of of establishments having
obstaclesto addressing adopted security technology
@ information security concerns to protect their computer
Type of obstacles (1) system and information
38778 215
Budget constraint
32676 18.1
Lack of expertisein the field
24 864 13.8
Lack of employee awareness
17 875 9.9
Technical complexity of products
13150 7.3
Lack of policy and guideline on IT security
5359 3.0
Lack of management support
30 #
Others
@
May select more than one type of obstacle.
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11.10

Table11.10 : Distribution of establishments having used personal computers (PCs) by whether having
implemented information security measures by industry sector/employment size

Whether having implemented

information security measures (%)
No. of establishments
having used PCs Yes No
Industry sector
9255 89.7 10.3
Manufacturing, electricity and gas
11 360 91.2 8.8
Construction
101 854 91.3 8.7
Wholesale, retail and import and export trades,
restaurants and hotels
11 706 90.6 9.4
Transport, storage and communications
38487 90.8 9.2
Financing, insurance, real estate and
business services
18 300 94.5 55
Community, social and persona services
190 962 914 8.6
Total
Employment size
6024 98.3 17
Large
26 499 94.9 51
Medium
158 440 90.5 9.5
Small
190 962 914 8.6
Total
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Table11.11 : Distribution of establishments having implemented information security measures by
type of information security measuresimplemented by industry sector/employment size

@
Type of information security

measur esimplemented (1) (%)
No. of Apply security Employ full-time/ Staff
establishments patchesfor part-time staff awar eness,
having implemented  servers/personal responsiblefor  education and
information computers information security training
security measures regularly
Industry sector
8302 83.0 11.7 13.3
Manufacturing, electricity and gas
10 360 755 8.8 279
Construction
93 005 83.6 15.2 10.3
Wholesdle, retail and import and export
trades, restaurants and hotels
10 604 74.3 16.2 9.8
Transport, storage and communications
34940 84.6 18.7 129
Financing, insurance, real estate and
business services
17 295 83.9 38.1 13.8
Community, social and persond services
174 506 82.7 17.7 12.3
Total
Employment size
5919 85.4 53.8 47.9
Large
25144 77.2 36.8 254
Medium
143 443 83.6 12.9 85
Small
174 506 82.7 17.7 12.3
Total
@
May select more than one type of information security measure.
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Table11.11 : Distribution of establishments having implemented information security measures by
type of information security measures implemented by industry sector/employment size

(cont'd)

@

Type of information security measuresimplemented (1) (cont'd) (%)
12
Establish Develop Conduct Others
information incident infor mation security
security policy response risk assessment
procedures and audit within

thelast 12 months

Industry sector
11.7 41 18 #
Manufacturing, electricity and gas
6.6 6.7 31 0.0
Construction
11.0 41 33 0.0
Wholesdle, retail and import and export
trades, restaurants and hotels
16.8 5.8 9.5 0.0
Transport, storage and communications
11.6 8.3 5.0 0.0
Financing, insurance, real estate and
business services
9.3 6.7 3.8 #
Community, socia and personal services
111 5.4 4.0 #
Total
Employment size
40.0 28.8 23.4 #
Large
15.8 11.6 7.6 0.0
Medium
9.1 34 25 #
Small
111 54 4.0 #
Total
@
May select more than one type of information security measure.
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Table11.12 :

Distribution of establishments having sold goods, services or information through
electronic means by whether having provided authentication and/or secure access for

clients by industry sector/employment size

No. of establishments

Whether having provided
authentication and/or

. - secur e access for the clients (%)
having sold goods, services
or information through
electronic means Yes No
Industry sector
206 64.2 358
Manufacturing, electricity and gas
22 4.6 95.4
Construction
1309 91.8 8.2
Wholesale, retail and import and export trades,
restaurants and hotels
509 75.0 25.0
Transport, storage and communications
2299 727 27.3
Financing, insurance, real estate and
business services
116 97.7 23
Community, social and persona services
4461 78.5 215
Total
Employment size
512 95.1 49
Large
1567 93.8 6.2
Medium
2383 64.9 35.1
Small
4 461 785 215
Total
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Table11.13 : Distribution of establishments having provided authentication and/or secure access for
clients by method of providing authentication and/or secure accessfor clientsby industry

sector/employment size

®

Method of providing authentication

No. of establishments and/or secure accessfor the clients () (%)
having provided
authentication and/or Password/Personal  User name  Secure Sockets
SECUre access Identity Number Layer (SSL)
for theclients
Industry sector
@ 133 100.0 99.1 8.7
Manufacturing, electricity and gas, and
construction (2)
1202 83.9 52.2 45.9
Wholesale, retail and import and export
trades, restaurants and hotels
382 96.4 70.1 22.6
Transport, storage and communications
1672 83.0 81.0 38.7
Financing, insurance, real estate and
business services
114 96.4 84.8 274
Community, social and persona services
3502 85.9 70.8 37.9
Total
Employment size
487 81.1 76.9 62.3
Large
1469 83.8 58.7 47.6
Medium
1546 89.4 80.3 21.0
Small
3502 85.9 70.8 37.9
Total
@
May select more than one method.

@

The manufacturing sector, electricity and gas sector, and the construction sector were combined for analysis in order to preserve confidentiality of

information relating to individual establishments.
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11.13

Table11.13 : Distribution of establishments having provided authentication and/or secure access for
clients by method of providing authentication and/or secure accessfor clientsby industry

sector/employment size (cont’d)

®

M ethod of providing authentication

and/or secure accessfor the clients (1) (cont'd) (%)
Secure Electronic Per sonal digital Server digital Others
Transaction (SET) certificate certificate
Industry sector
@ 4.0 2.2 9.0 0.8
Manufacturing, electricity and gas, and
construction (2)
24.5 24.0 29 0.9
Wholesale, retail and import and export
trades, restaurants and hotels
10.7 34 185 0.6
Transport, storage and communications
85 4.2 9.1 0.5
Financing, insurance, real estate and
business services
18 2.6 10.9 18
Community, social and persona services
13.8 10.8 8.0 0.7
Total
Employment size
26.5 12.3 26.2 33
Large
10.8 20.6 8.1 0.1
Medium
12.7 0.9 2.3 04
Small
13.8 10.8 8.0 0.7
Total
@
May select more than one method.

@

The manufacturing sector, electricity and gas sector, and the construction sector were combined for analysis in order to preserve confidentiality of

information relating to individual establishments.
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11.14

Table11.14 : Distribution of establishments having Internet connection by whether having business

continuity plan by industry sector/employment size

Whether having business

continuity plan (%)
No. of establishments Yes No
having Internet
connection
Industry sector
8 656 91.9 8.1
Manufacturing, electricity and gas
10589 85.6 14.4
Construction
97 175 96.7 33
Wholesale, retail and import and export trades,
restaurants and hotels
11 285 84.7 15.3
Transport, storage and communications
37120 92.3 7.7
Financing, insurance, real estate and
business services
17 268 96.8 3.2
Community, social and persona services
182 093 94.2 5.8
Total
Employment size
5795 98.2 18
Large
25 246 96.1 3.9
Medium
151 051 93.7 6.3
Small
182 093 94.2 5.8
Total
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11.15

Table11.15 : Distribution of establishments having business continuity plan by type of action to be
taken by establishment to respond to the situation when Internet service is not available
and/or the establishment’swebsite isinaccessible by industry sector/employment size

®

Action to betaken (1) (%)
No. of Seek advicefrom Usemanual Seek advicefrom
establishments  Internet Service operation IT consultant
having business Provider instead
continuity plan
Industry sector
7951 60.8 46.1 189
Manufacturing, electricity and gas
9 066 46.9 75.6 26.4
Construction
93953 60.0 50.2 26.3
Wholesale, retail and import and export
trades, restaurants and hotels
9559 53.3 524 36.2
Transport, storage and communications
34 255 54.8 46.6 322
Financing, insurance, real estate and
business services
16 719 75.6 28.9 23.3
Community, social and persona services
171503 59.5 48.7 274
Total
Employment size
5689 51.4 46.4 53.0
Large
24271 53.0 48.1 48.0
Medium
141 542 60.9 48.9 22.8
Small
171 503 59.5 48.7 274
Total
@
May select more than one type of action.
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11.15

Table11.15 : Distribution of establishments having business continuity plan by type of action to be
taken by establishment to respond to the situation when Internet service is not available
and/or the establishment’s website is inaccessible by industry sector/employment size

(cont’d)
@
Action to betaken (1) (%)
(
)
Usebackup Seek help from Seek help from Claim Others
system personnel associations insurance
familiar with of the (if insured)
Internet  related trade
Industry sector
21.6 11.6 0.3 0.1 0.2
Manufacturing, electricity and gas
19.5 18.8 04 # 0.0
Construction
259 9.4 0.5 0.3 0.5
Wholesale, retail and import and export
trades, restaurants and hotels
229 16.3 20 0.1 0.1
Transport, storage and communications
31.2 21.2 1.0 2.3 #
Financing, insurance, real estate and
business services
14.5 36.5 32 # 0.1
Community, social and personal services
251 154 0.9 0.7 0.3
Total
Employment size
53.2 15.7 4.8 13 04
Large
36.2 221 31 17 #
Medium
221 14.2 04 0.5 0.3
Small
251 154 0.9 0.7 0.3
Total
@
May select more than one type of action.
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Table12.1 : Distribution of establishments by whether having used wireless and mabile devices by
industry sector/employment size

Whether having used wireless
and mobile devices

No. of Yes No
establishments
No. % No. %
Industry sector
13378 3427 25.6 9951 744
Manufacturing, electricity and gas
20 646 3207 155 17 440 845
Construction
157 409 36 535 232 120874 76.8
Wholesale, retail and import and export trades,
restaurants and hotels
30188 4389 14.5 25798 85.5
Transport, storage and communications
46 680 20436 4338 26 244 56.2
Financing, insurance, real estate and
business services
32093 8576 26.7 23517 733
Community, social and persond services
300393 76571 255 223823 745
Total
Employment size
6 061 4450 734 1612 26.6
Large
29479 13627 46.2 15851 53.8
Medium
264 853 58 494 221 206 360 77.9
Small
300 393 76571 255 223823 745
Total
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Table12.2 : Number of establishments having used wir eless and mobile devices by type of wireessand

mobile devices used

No. of establishments

Asa % of total no. of

@ using that type of establishmentsusing
Type of wireless and mobile devices used (1) wireless and mobile devices wireless and mobile devices
( ) 62 283 81.3
Wireless Local Area Network (WLAN) access point
(including hotspot)
48 418 63.2
Laptop or notebook computer connected to a
wireless data communication network
30435 39.7
Mobile phone connected to a wireless data
communication network
26 051 34.0
Desktop computer connected to awireless data
communication network
11334 14.8
Contactless smart card reader
8 805 115
Radio Frequency Identification (RFID) device
6 907 9.0
Personal Digital Assistant connected to awireless
data communication network
35 #
Others
@
May select more than one type.
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12.3

Table12.3 : Number of establishments having used wireless and mobile transmission technology by
type of wireless and mobile transmission technology used

@
Type of wireless and
mobile transmission technology used (1)

No. of establishments
using that type of
wireless and mobile
transmission technology

Asa % of total no. of
establishmentsusing
wireless and mobile
transmission technology

61494 80.3
Wireless Local Area Network (WLAN)
19929 26.0
Third Generation Wireless System (3G)
17 570 229
General Packet Radio Service (GPRS)
16 492 215
Bluetooth
14044 18.3
Wireless Application Protocol (WAP)
11 358 14.8
Radio Frequency Identification (RFID)
3413 4.5
Enhanced Datarates for Global Evolution (EDGE)
( ) 1311 17
Mobile security solution (e.g. mobile digital certificate)
4 #
Others
@
May select more than one type.
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Table12.4 : Number of establishments having used wireless and mobile services by type of wireless and

mobile services used

No. of establishments

Asa% of total no. of

@ using that type of establishmentsusing
Type of wireless and mobile services used (1) wireless and mobile services wireless and mobile services
64 669 84.5
Wireless web surfing
59 282 774
Wireless e-mail
31492 411
Short Message Service (SMS)
11 365 14.8
Security/Logistics control service provided by
contactless media
10 498 13.7
Video call
5719 75
Multimedia Messaging Service (MMS)
2917 3.8
Infotainment service
2236 29
Globa Positioning System (GPS)
542 0.7
Enhanced Messaging Service (EMS)
68 0.1
Location Based Service (LBS)
@
May select more than one type.
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Table12.5 : Number of establishments having used wir eless and mobile applications by type of wireless
and mobile applications used

No. of establishments Asa % of total no. of
using that type establishments
@ of wirelessand using wireless and
Type of wireless and mobile applications used (1) mobile applications mobile applications
( ) 53404 69.7
Office automation (word processing, spreadshest, etc.)
( ) 31578 412
Message broadcast and aert (SMS, MMS, etc.)
14 045 18.3
Wireless Application Protocol (WAP) site
13343 17.4
Job management
11334 14.8
Access/Security control using contactless smart card
3607 a7
Geographic Information System (GIS)
( ) 3532 4.6
Mobile financia services (banking, stock trading, etc)
2786 3.6
Outdoor site survey and documentation
2553 33
Inventory control
2481 32
Video streaming
( ) 1431 1.9
Transaction with business partners (including the
Government)
647 0.8
Mobile Point-Of-Sales
471 0.6
Fleet management
6 #
Others
@
May select more than one type.
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12.6

Table12.6 : Distribution of establishments by obstacle for using wireless and mobile services and

technology

@
Obstacle for using wireless

No. of establishments

Asa% of total no. of

and mobile services and technology (1) establishments
207 366 69.0
No business benefit to use wireless and mobile
services and technology
204 959 68.2
Lack of practical use for a sound business case
to use wireless and mobile services and
technology
8344 2.8
Lack of know-how for beneficial uses of
wireless and mobile services and technology
0 0.0
Others
72120 24.0
Lack of personnel familiar with wireless and mobile
services and technology
61 583 205
Not popular in the industry
45 595 15.2
High investment cost
33347 111
Concern about information security and reliability
issues
30432 10.1
High operating cost
28 499 9.5
Uncertain Return-On-Investment
14 317 4.8
Unfamiliar with the wireless and mobile services and
technology available in the market
11 059 3.7
Insufficient network coverage
11052 3.7

Most customers not ready to use wireless and mobile
services and technology

®
May select more than one type of obstacle.
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12.6

Table12.6 : Distribution of establishments by obstacle for using wireless and mobile services and

technology (cont’d)

@
Obstacle for using wireless

No. of establishments

Asa% of total no. of

and mobile services and technology (1) establishments

5204 17
Inconvenient to use

3929 1.3
Inadequate functionality of the wireless and mobile
devices

1971 0.7
No suitable wireless and mobile services and
technology in the market

330 0.1

Others

(€Y
May select more than one type of obstacle.
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Points to Note

The survey is conducted under Part IIIA of the Census and Statistics Ordinance (Chapter 316) as notified in the

Government Notice No. 1271 in the Government of the Hong Kong Special Administrative Region Gazette of 2 March 2001.
The Ordinance stipulates that all collected information which may enable identification of individual establishments should be
kept confidential and not be released to any unauthorised parties including Government departments.

Please return the completed questionnaire by post to :
Census and Statistics Department, Science and Technology Statistics Section,
6/F, Fortress Tower, 250 King’s Road, North Point, Hong Kong.

For your convenience, a return envelope is enclosed for use. Alternatively, an electronic template of the questionnaire is
available upon request for submission by email. For better protection of confidentiality of the data supplied to this
Department by email, you are advised to apply encryption with the use of e-certificate in submitting the completed template.

All data provided should refer to the position when completing the questionnaire, unless it is specified otherwise.
Information on value of purchases and business receipts for a year in Section E refers to that of the specified calendar year
or a 12-month period between 1 January of that year and 31 March of the following year, according to the accounting
practice of your firm. If your firm commenced or ceased operation during the accounting period under reference, give
particulars for that part of the period during which your firm was in operation.

If exact figures are not available, please supply your best estimates.

Please refer to the Explanatory Notes when completing this questionnaire. If you have any enquiries or require
assistance in completing the questionnaire, please phone 3102 3202 or email itsurvey@censtatd.gov.hk.

Please ‘v’ in the appropriate box ‘7.
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A1,

A2.

B1.

B2.

- &5
GENERAL INFORMATION

’%‘ﬁﬁﬁﬁﬂiﬁﬂ%‘r ° (FH Hr’g‘ﬁ&%fﬁ“rﬂ‘ ARFEDI B AEEZ PR )
Nature of business of your firm.
(Please describe the major products and services produced or offered by your firm.)

2009-&3”}%%%&f§_m # < (5 gipka\.iﬂﬁmzﬁrl
Number of persons engaged (mclude working proprretors and unpaid workers)
in your firm as at end March 2009.

B4R
PERSONAL COMPUTER USAGE

PG e B %O
Does your firm use personal computers (PCs)?

D (381 B3)
Yes (Please go to B3)

//\P

No

%‘%}W‘?F R FHEERBATNR?
Is your firm planmng to install PCs?

D — ! | &) (e R Cl)
Yes in 0] (year) (Please go to C1)
/APH/L#%I—*-’-)%’I—‘] "3:3?'3'? 'LV/'LI%I P & - )2 prE Clo
Fflease give reason(s) (may select more than one but please encircle the most important one)

and go to C1.

ALY B AT maafa
Lack of personnel familiar with using PCs

Tl B A T 22 s A AF 5

| — | Costly in procuring PC hardware and software

(L B FAMALEAR s AR

Costly in employing Information Technology (IT) personnel
DR Xl A T N A

Reliable maintenance is not available/is costly

P

EEBATHNHEBRZIHEZ(RFL v $38):

I RFEET AL AED B R AT

] T RSP L Y SR EBRAT RS RG EREF
|| Lack of know-how for berLefrcraI adoption/acquisition of PCs
B R Grer)

| Others (please specify):

No business benefit to install PCs (because of, may select more than one):

|| Lack of practical uses for a sound business case of adoption of PCs

ot AT HEFEOATAREF Y

Concern about information security issues in using PCs
H (G )
Others (please specify):

3
}

w
=~

B~

o ghpsra f
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I N R P LA L 3 R ()
Number of PCs in use by the following categorles Number of sets

(@ & T’
Desktop computer

(b) T/ &L FAT

Laptop or notebook computer

(c) BA&FZHE
Personal Digital Assistant (PDA)

() 3@ (Fem): T
Others (please specify): | [

B3

Total
‘E"B&’f#‘ﬁ’lfﬁ AT LT R S EE T R E? g
Whether your f|rm s PCs have installed/access to the following categories of 3 Ea
application software: Yes “No

(a) =~ F EJ Word processing

(b) * & % Spreadsheet

(c) ¥ & ¥ 12 Database management

(d) i 3 Communication

(e) #§ 38 Presentation

(f) £ % #=% % £ Computer securiyand aiiti-virus
(9 F##1 L (B2 F5) 1] o]
Multi medla tools (video and sound) — —
(h) 3w @2@& (blhohsBoH1 %)
Other utility (e.g. file compre33|on utility) —

l“‘%t

(i) Gl R E

Computer—Aided Design/Computer—Aided Manufacturing (CAD/CAM) o
) AN ERR TR S g2

End-user software for Direct Electronic Declaration Service
(k) = 55 F EFE % Internet browser

n #7224 ﬁﬁ/ € 3+ Banking and finance/Accounting

(m) PR32 4 & 37 H Purchasing/Sales and order processing

(n) * 4 FkREIE 33" Human resources management/Training

(0) ot
Web-application:
(i) 1E # 4 & Video sharing

(i) = 3 F&JIZ Word processing

(iii) # & % Spreadsheet

(iv) {4 #F Presentation
(v) H e 3 b R * 4258 Other web-application

(P) 3 GFizp)
Others (please specify): S
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BS.

B6.

C1.

C2.

FWENB AT NG LG RENTHEUNBETH IS

Whether your firm's PCs have access to the following categories of 7 Ea

tailor-made computer system: Yes No

ONEET S SV E T O 1] 2]
CAD/CAM

(b) 117 & g3
Banking and finance/Accounting
(c) iR/ A &7 8
Purchasing/Sales and order processing
() %4 FRFERS 5
Human resources management/Training
() 4 (zp):
Others (please specify): L

FBELL LG RY BTG LG PR ey b e )

The proportion of persons engaged in your firm using PCs at work is (please round to whole number): %

TR ing®
COMPUTER NETWORK USAGE

A SR S Ty

Does your firm have Internet connection?

D (383 C3)
Yes (Please go to C3)

< F
No

PG LG AR M
Is your firm planning to have Internet conngzction?
(1], & | (E ) (T Ce)

Yes in (year) (Please go to C8)

R — L#&IL}%"?]PQ’ZI@’IE’%- Al Be— J5)E B3 C8o

No lease give reason(s) (may select more than one but please encircle the most important one)
and go to C8.
LR EIBMESR 1
Lack of personnel familiar with the Internet

(o] @ * 3 BRI AR 5

L~ | Costly in using Internet services

B R N o A S -

| — | Reliable maintenance is not available/is costly

s S ERERBAFOT A IRLEE

Concern about information security issues in using Internet services

(SR EIEREHERRFAZ(RAL 7E FE):

No business benefit to have Internet connection (because of, may select more than one):
TR FREY A AER L R 3 ORI

Lack of practlcal use for a sound business case of adoption of Internet services

Tl A T fEEAe R L TEREIRB LSRG EER
Lack of know-how for beneficial adoption of Internet services

EREC G

| Others (please specify):

Flof1Er 5wy
Fear of abuse by employees
B (em)

Others (please specify):
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C3.

C4.

C5.

FTRfpd ¥y Imperr@gr g ?2(VESA > ypBlidki & - 5)
What does your firm usually use Internet for? (May select more than one but please encircle the most
mgortant one)

‘L -+ iﬁ =

Electronic-mail (e-mail)

AR - T

On-line sourcing of general information

FIHE TR S RBATH

On-line purchase/ordering of goods, services or information

B b PP & RIS T

On-line receipt of goods, services or information

PO &S RBSTH

On-line sales of goods, services or information

N

On-line delivery of goods, services or information

KL TN

On-line payments

® O P i b OF R PRI

Access to on-line Government information or services

F oo EEE HEN L

Make on-line enquiry to suppliers/business partners

FE L BB P ERERETHR LA

On-line provision of information/feedback to ctstomers/buyers/business partners
e

Software downloads

T AT PR AR (B Ao R

Electronic banking services (e.g. transferring mcney)

Ef T r RIF(PAcF §ORE)

Financial transaction services (e.g. steck treding)

B ks (RN SR E A (e R S B E R TR

On-line application for internal use

(e.g. customer relationship managem~=nt, enterprise resources planning)

Ao §

Video conference

B (em)

Others (please specify):

~

P I P @ BT e (Vi § )
How is your firm connected to the Internet? (May select more than one)

JBHELL I G0 3 Mt L g LA g 4 L (e )

The proportion of persons engaged in your firm using Internet at work is %

FHEAAPFEE (LERFR)

Dial-up modem (through telephone line)

i
Broadband

< Wi-Fi (& 847 F B33 &

Connectlon via Wi-Fi (Wireless Fidelity)
FRr Y
Dedicated circuits

EARRFGATERERER W d THL LR
Connection via the public cellular telephone network (e.g. High Speed Downlink Packet Access
(HSDPA))

H o (Fiee):
Others (please specify):

(please round to whole number):
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C6. feiP ™ I mpyfRErrErhpys R -
Fflease indicate the effects of using Internet on the busmess operation of your firm and their degree of impact.
AR
Deqree of impact

28 % ¢ CO 7 i
Impact High Medium Low : Not applicable
(i) M A

Increased revenue ;
(i) #2444 |

Raised productivity
(i) T $HAEE DRI
Improved customer services
(iv) #=2%
Enhanced image
(v) EBL P73 3FFn
Improved access to market information
(Vi) MpepEsirkiramid
Improved communication with business partners

(vii) B4 EFnFEEE LA
Enhanced business agility and competiiivene s

(viii) # (?’%—?‘_‘T_pg ) : ‘__‘ |
OthersF(pFIease specify): J

C7. ’%‘%ﬁﬁf? AP AT HFEBEFFG R T IR R A F BRI
/ﬁ ]d.
Has your f|rm established any Businéss Continuity Plan to deal with the contingency situation when
Internet service is not available and/ar.vour firnmi's website is inaccessible?

|:|’ﬁ - FWHEEHF DR S FE (FES A B S & - )
Yes Action(s) that your firm WI|| take include: (May select more than one but please encircle the
most important one)

PR i3
|| Use manual operation instead

PR

| | Use backup system

BNEESREEY R U

|~ | Seek help from associations of the related trade
] WA FEBER HE A

- Seek adwce from IT consultant

[~ | F R 3 BRI R e

|| Seek advice from Internet Service Provider
PREES BRE S - RN =

| Seek help from personnel familiar with Internet
] e Rtk P R (dr e B OIRR)

| Claim insurance (if insured)

(o | B # (e

LI Others (please specify):

u» ;a — FILP R F]
Fflease specify the reason:
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Cs.

C9.

ARFAT AR FPIHL SR FRALKO(TE I BN A & S )
What are the motivating factor(s) for your firm to adopt IT more?

(May select more than one but please encircle the most important one)
] R A EEER

| Have business benefits to use IT

S FAPHA SRR R E S AR

L | Lower cost in procuring and maintaining IT products

[ | B5* T A A B e A%

L — | Lower cost in employing IT personnel

LT R (% 2T ASHKA S

| More reliable and secure IT products

S FHEE R Fapaaia

|~ | Have personnel familiar with IT within the firm

[~ | L HE psip TR

Competitors adopt IT successfully

FRRE R AL g fer

Have reliable and cost-affordable technical support/help desk

T A B G

| Others (please specify):

FREF R R T e ?
Has your firm set up the following networks?

(i) #oELRE
Local Area Network (LAN)

\jes
1]
(iy P o |:|
1]

Intranet

(iii) 7 mfqe

Extranet

2.
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D1.

D2.

D3.

3k Py 2
WEBSITE USAGE

IS NS Y EREE RS YRR R R SR FoEW S S
IMREIRIERRE )R E R ?

Does your firm set up a webpage or website, including those hosted by third parties (e.g. Hong Kong Trade
Development Council, Hong Kong Productivity Council, Internet service providers, etc)?

D 3o En (383 D3)
Yes Website address  http://www. (Fflease go to D3)
pEa]
No

FWHEG LG VAR T A e
Does your firm plan to set up a webpage or website?

[1]3, — e (#) (382 D7)
Yes in (year) (Fflease go to D7)
D P oo FRERF(TE S B NE I RS- )5 I D7
No lease give reason(s) (may select more than one but please encircle the most important one)
and go to D7.

L #IREE: S FARE] Apafa
Lack of personnel familiar with developing/maintaining a webpage or website

E ] ka8 5

Costly in setting up a webage or website

RF VR a2 2 R R MRS A F K

|| Reliable development anc ' mainierance services are not available/are costly

[, | Eete) e AR EOTARIT _ .

Concern about inforriation-security issues in owning a webpage or website
E4

e e RIS AE(RFIE TE )

No business benefit w <=t up a webpage or website (because of, may select more than
one):

1 FREY R L F L ERR T et

| Lack of practical use for a sound business case to set up a webpage or website
| * T fEEAe o e F AL R ERER

| Lack of know-how for beneficial adoption of webpage or website
B G )

Others (please specify):

D CR BB R B (M IF ISR TIFFTT LR

Alternative Internet channels (e.g. on-line business directory, on-line e-commerce trading
platforms, etc) are being used
£ () ;

Others (please specify):

FRHLTRG P R B PRE?
Does your firm have your own web server?

(]9
Yes
A

No

3
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D4, F i T Ak i BRTIBHEN DT RL?
Does your firm's webpage or website have connection with the related in-firm databases?

D jes

RF oo FWHG R S RERET A R R I DR

No Is your firm planning to connect the firm's webpage or website with the related in-firm
databases?
D’,& — A (& )
Yes in (year)
Ea]
No

[a]2a» > Mo F iRy FRE

Not applicable, because of your firm has no in-firm database

D5. F ¥ OPET APt R ARFFEATHTRHIATFERIL A IHFTH?
Does your firm's webpage or website have connection with business partners' computer systems to conduct
business transactions or information exchange?

iy
Yes
P o— FWHEG RGP A PRI FEAT TR LA F EL A
No 7o
Is your firm planning to corinect tiie firm's webpage orwebsite with business partners'
computer systems to condust business transictiora or information exchange?

[]? — e N A Gy
Yes in !_! | (year)
el
No

D6. % Wiae P dp v REPFE LS SR (FE A LB sl & - )
Type(s) of business transactions/services offered by the webpage or website of your firm is/are:
(May select more than one but please encircle the most important one)
RSN A S RGBT R R AT AR )

Providing information on the firm and products and services offered (both for use by customers and staff)
fe b TS A &2 PRI

L = | On-line ordering of the firm's products and services

I R

L~ | On-line payments

(] # L RE A &R RIS

| On-line delivery of the firm's products and services

IR

On-line after sales services

PR Y 3 WA

L~ | On-line collection of feedback from customers

] b 2l ¥ A (b Acdt B3R G)

On-line handling of business enquiry (e.g. provision of quotation)

Hs(Fp):

Others (please specify):
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D7. #“iE2 12 " p > %ﬁ‘—ﬁ?% TR ATHEE N R ?

Have you used any portal sites for your industry in the past 12 months?

D"ﬁ — ¥R R (FE L)

Yes Service(s) commonly used: (May select more than one)

L FEREZE TR
Industry news and information
FHFR2ERT S
| — | Continuous development and learning platform
B
Discussion forum

SR PR

| Product and company search

PEEREE YR I e

|~ | Advertising, marketing and business matching service
P AR

Electronic transaction platform

2 (i)

Others (please specify):

Ea

No

W7 E 0 PRt s

Not aware of the existence of industry portei sites
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RIFIRITS
ELECTRONIC BUSINESS/ELECTRONIC COMMERCE

BFTFBEFFTERBE |~ RFBEFH
Ordering or Purchases of Goods, Services or Information through Electronic Means

i 1260 R BT AT SELFALT AR LS RBA TR
Has your firm ordered or purchased goods, services or information through electronic means in the past 12
months?

£
iy

Yes

HF oo FRERFN(TE A fzé‘r!-l?%] N E - 3)% BT E6-

No lease give reason(s) (may select more than one but please encircle the most important one)

and go to E6.

HZREABZETFREF MR &S RBAFTHRAE 2
Lack of personnel familiar with ordering or purchasing goods, services or information
through electronic means
o] FPM T2
Not popular in the industry
PR RS Se=r]: 3R o S -
Costly in procuring and maintairiing hardware and software
] AR E G R 2

Payment method is limitec/inconivenient
BT+ R LRI TR S E RBE TR T A Ee T R
Lack of detailed informaticn or-the geods, veivices or information available for ordering
or purchasing through elecircnic means
(A EETF ARG TSI S RBAFTREFOTAELT
Concern about iriformation security issue in ordering or purchasing goods, services or
information througiiclectronic means
] B EET T LI AR & RS TR (SR 3 i
Concern about after-sale service and return policy in ordering or purchasing goods,
services or information through electronic means
o | #BET TR LTI AR O & PRI TR LR R SRR
Concern about lead time and/or additional cost in ordering or purchasing goods, services
or information through electronic means

BWRFRAEFT AR DS RBATHEBERRRFAEZ(RFEL 7 F § )
No business benefit to order or purchase goods, services or information through
electronic means (because of, may select more than one):

RFRETRUAFLEDR TS ET FRLRFTAME b & RS FTH
Lack of practical use for a sound business case to order or purchase goods, services
or information through electronic means
] A T fREEAe R L IR A RS RBE TR L ERER
Lack of know-how for beneficial uses of electronic means for ordering or purchasing
goods, services or information
G| A GREr)
| Others (please specify):

D PR E R THL BT REHE
Goods, services or information required not available for sale through electronic means
A ey )

Others (please specify):
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E2.

E3.

E4.

%ﬁ“ﬁaﬁ* FREFTAMY P A RBATRSRFE D (FE SR RBldisa & G- )
Reason(s) for orderlng or purchasmg goods, services or information through electronic means is/are:
(May select more than one but please encircle the most important one)

{4
More convenient
[ B AN Qe
Lower price/cost
{558

More choices

YRR
Less processing time
IR

Without other channel
H (—%—a— 2l
Others (please specrfy)

%#‘i‘r‘#"ﬁ BETFREPAMRY F S RS TROERE (VESH > Bl & - )
Type(s) of goods, services or information ordered or purchased through electronrc means is/are:
(May select more than one but please encircle the most important one)

TR A R

Order or purchase for replenishment of inveritory

—)FIFT‘E%_% El ,sl_l}/;:f‘ m%n—»‘Fkl" ?\«,L

Order, purchase of or applrcatlon for Goverament goous, aeivice or information

FEITE PR Y R YRR

Order or purchase of travel service

MR ERA S 3-FR7JZ~(UIJ4'?’3)\£% WEHRERTAL)

Order or purchase of financial inctruments ana services (e.g. securities, insurance or investment funds)
AT FAS T T B PR S

Order or purchase of electronic products including computer hardware, software and their consumables
TR BB P & RAE S TR G )

Order or purchase of other goods, servrces or
information (please specify):

T 20084EE BEAEE N JRBEFHEEY  F BT FREME P CRME R
)i rr! AN 7\}\ .
Percentage of value of goods, services or information purchased through electronic means to the
total value of purchase by your firm in 2008 is:

1] < 1%
2 11-5%
5] 6-10%
2] 11-15%
:>15% (3732 3%p &)
rease specify the percentage):

— (P

3
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B4 (b) 2B T+ A P & RBAFTHRLE? » LT FRITATEF A0 &N
(FER?FMTFREHHAT - LR EdF At 20— o kAR

Percentage breakdowns of value of goods, services or information purchased through electronic means
by type of electronic means are: (if the type of electronic means concerned has been used for
purchasing but its percentage is <1, please mark an ‘% ’)

(i) &® ATl e
Internet via PCs %
(i) S Xy (o d T8~ B A BB ) 357 B
Internet via mobile devices (e.g. mobile phones, PDA) %
(i) # 7 7 < o
Designated private network %
(V) SFETHEREFRT N2 B 545
Interactive Voice Response System through telephone network %
(V) BHBF BT ARLTTFNREF R (S IEAIRTF)
Other Interactive Response System (such as Short Message Service (SMS)) %
through mobile telecommunications network
(vi) 2 @ (3Fiep)
Others (please specify): %
m )J_
Total 11010 %

ES. i & 2008 £ 5 i 3 B pER 00 BB LY ok £ BT IR A v 2

Percentage of payment through Internet in-ine total value of purchase through Internet of your firm in 2008
is:
] 0%

< 1%

1-20%

21-40%

41-60%

61-80%

81-100%
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(@)

E6.

BFLFEERP ) PRI R
Receipt of Goods, Services or Information through Electronic Means

Bft)i‘TE & > PRI ’p“r}«l
Government Goods, Services or Information

riEd 12 % p

DR PSS ET R E R R & RS TR0

Has your firm obtained Government goods, services or information through electronic means in the past 12 months?

D () BERBLTFRIE2(VESIE > LFENEILE - 5F)
Yes Through which electronic means?
(May select more than one but please encircle the most important one)

B AT RART My
Internet via PCs

_{_/nfh%: (l]l’li\f'/nf"”?_‘;fﬂ‘ ][%}\ﬁil%pém)g*&?%‘%

Internet via mobile devices (such as mobile phones, PDA)

A AR

Designated private network

BHELTHRERDIITNE f@@ﬂ ko

Interactive V0|ce Response System through telephone network

B B d R AT 33N R E L S(B] 4o ® PR )

Other Interactive Respon, > Sysiem.(such as Short Message Service (SMS)) through
mobile telecommunicationsnetwcrk

KB FC RS R Ak
Terminals at Governmer.t ofiices
6 )

Others (please specify:

(i) BBV AET F T Sheip® )2V E 538> Ry B A &b )R I ET -
Through which electronic piatform(s) (if applicable;?
(May select more than vne but please encircle the most important one) and go to E7.

7 B A - A (www.gov.hk)

GovHK (www.gov.hk)

B R e b

Other Government websites

FCRRF en 3 N B E kA

Interactive Voice Response System of Government Departments
WE W PES F DM R

Terminals at Government offices

$ 6 (e )
Others (please specify):
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E6.

(%) AiFEd 12 0 p -g—%;&ﬂ}?_cﬁ @éﬁq‘—,k@b_jéﬁx,}zf‘ %r-r“FFizi?rz A‘}]Q
(contd) Has your firm obtained Government goods, services or |nformat|on through electromc means in the past
12 months?

//\F_)

B FN(FHE FE o LBl A & - )2 B3 E8o
F;Iease give reason(s) (may serect more than one but please encircle the most important one)

and go to ES8.

HELREBETFREEPFL & RBAT RO

Lack of personnel familiar with receiving Government goods, services or information

through electronic means

E A )

Not popular in the industry

M2z fritaphby 2 423 5

Costly in procuring and maintaining hardware and software

I P RaER SRR NAR S

Reliable maintenance is not available/is costly

BB ERFRICEPFL S RBEFTHEOTAELETE

Concern about information security issue in receiving Government goods, services or

information through electronic means

WEBETFIREERIE S RN TS T L

Consider Government goods, services or information received through electronic means

not reliable

P BB T F BT AEP IR 5 PRI E T AT R IR PER 2 SRR Y

Concern about lead time and/or additional cest Yor receipt of Government goods,

services or information throngh electronic mears

FZETF xéL,,_jﬁB*mLF;CF]‘% e PR E F' AL E LG i #E(RFE > FE )

No business benefit to rzceivz Governinent goods, services or information through

electronic means (b2cauce of,'may select more than one):

] RFRAFLAVAL LR ER S ET T RICEPTFIE & RS TR

Lack of practicai use for a sound business case to receive Government goods,

services and information through electronic means

] F 0 fEgAcle P R FREEPI R SRS TR L R EE
Lack of know-how for beneficial uses of electronic means for receiving Government

goods, services and information through electronic means

A G

| Others (please specify):

P PR & RIS TORT B8 T R SRR

Do not know what Government goods, services or information are available through
electronic means

36 (i)

Others (please specify):

(sr#+ 3 E8)
uch reqwrement (Please go to E8)

Y5
b
[
RN
SRES
< ER
m A
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E7.

(b)

ES.

FHHEET I RELREPA & MR FTHEOBFEL (VE 58 e BNAd &g )

Type(s) of Government goods, services or information received through electronic means is/are:
(May select more than one but please encircle the most important one)

| BB EAE ) N A SR PRGR

|| Receipt of products and services in digital form

S ERCHEAES LS T

L~ | Receipt of, browsing or searching for other information

] E e %.”?. F M B (dedF R &)

[~ | Submission of trade-related documents (e.g. trade declarations)

] ~L'-‘ il —,—1 %\ ’Fé» B 2 l—
L Subm|SS|on of other forms or documents etc.
IR R

Submission of enquiry
T AR
e-payment services

# (Gip)

| Others (please specify):

Bw & RBSFTH

Other Goods, Services or Information

i 12 p s F Wi Ly BET T R pLR S PR R b)) ?
Has your firm received goods, services or inisrmation’(other than irora (,ovemment) thnTough electronic means in
the past 12 months?

oo BWVIET IR (TE I BFEIE & - )
Yes Through which electronic means? (May select more than one but please encircle the most
important one)

PR AR R LS R

| Internet via PCs

M 5;_/;,‘—&7%\: (,),, ,&rm g,;ﬁ? ~ B A ﬁ;tp%ﬁfvm)g;fq_‘% 1331, e

Internet via mobile devices (such as mobile phones, PDA)

R SR

Designated private network

BHETHRERDIIITINEFTRE LR

| Interactive Voice Response System through telephone network

(S E @ B d R AP T NRE (D] o E W PR IR)

Other Interactive Response System (such as Short Message Service (SMS)) through
mobile telecommunications network

o] B G

Others (please specify):
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ES.

E9.

(4)
(cont'd)

BiEE 12B 0 PTG R EET S RITED SRS TR R ) ?

Has your firm received goods, services or information (other than from Government) through electronic

means in the past 12 months?

/)»p—>

F;Iease give reason(s) (may se

RFN(FE 538 BN s & a- )2 B3 EIO
rect more than one but please encircle the most important one)

and go to E10.

LR ESZERTFROEDSD & RS TSR 2

Lack of personnel familiar with receiving goods, services or information through
electronic means

i

Not popular in the industry

A2 griteanphbd 2 B4+ 23 5

Costly in procuring and maintaining hardware and software

//\p Fihaigxg iERE S AE EF

Rehable maintenance is not available/is costly

BoB @R RS RBAR FRAEAT AR T

Concern about information security issue in receiving goods, services or information
through electronic means

WEABETFREER S CRBAFTHL T L

Consider goods, services or information received through electronic means not reliable
BoBETFRIEATERD ) Fo RS TG DR RF 2 R
Concern about lead time-and / or.additional-Cosi {ar receipt of goods, services or
information through eiectronic reans

BT REER S CRBE AR A (RFE T )
No business benefit to receive: goods, setvices or information through electronic means
(because of, may selectinore than cnej:

R FRER R LF AR BT RICER S RIS TR
Lack of practical Use fcra sound business case to receive goods, services and
information througt: electronic means

(PR R LT R LR & RIS TR L EREE

Lack of know-how for beneficial uses of electronic means for receiving goods,
services and information through electronic means

Tl 2R GER)

| Others (please specify):

ARl RBAFTH N EET R ICEE

Goods, services or information required cannot be delivered through electronic means
H (’%—’T 2

Others (please speC|fy)

¥ WHEELFREEP | & JRIFS T i*’("f FCRHR Hehird fh ) endd ag B

(FE S0 > LBl k- )

Type(s) of goods, services or information (other than from Government) received through electronic means
is/are: (May select more than one but please encircle the most important one)

T AR (G Ao R 2 R P HT)

Electronic financial services (e.g. transferring money and on-line payment)

B HiAS 7 N A B R PRI

Receipt of products and services in digital form

] HT

A F T A

Receipt of, browsing or searching for information

BB

2 PRGx

Receipt of on-line customer services
H o ()

Others (please specify):
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3. BFELCITLEBR & RFBEFH
Sales of Goods, Services or Information through Electronic Means
E10. 22 12B " p > FHF R EETFRIELE P& RBSFHR?
Has your firm sold your goods, services or information through electronic means in the past 12 months?

¥
Yes
//‘4 - %Jﬁg‘ﬁa)’ //\"ﬁ ?J':ijcﬁa."“@rf;_%‘? }1 & PRFR R B TR 9
No Is your firm planning to sell your goods, services or information through electronic means?
D 3 — 3P A (& ) (e E13)
Yes in (year) (Please go to E13)

/*P—V FRERF(TE S8 LFBE LA & H- 3F)E BT EL3e
Fflease give reason(s) (may select more than one but please encircle the most

important one) and go to E13.

R LBEBETFREEY S RBE TN

Lack of personnel familiar wit selllng goods, serV|ces or information

through electronic means

BRI R

Not popular in the industry

BT FRICE R L& RIS TR S AF N

Costly in selling gceds, services or information through electronic means

BB LR AT PR RBETHEOTUELT

Concern abcitt Ir]form at|on sgeurity Isciie in selling goods, services or

informatici thrsugh electronic miearns

=

__4ﬁm+wu§59‘~ﬁﬂéﬁ#11?§4m%%ﬁga?ﬁj
I A S 5
Con3|der sulling goods, services or information through electronic means
not raiiable (Juch as orders received are not reliable)
G| S iR T L IR PR E
There a’e few customers adoptlng electronic commerce
BT FREEY P RIS TR S DT R R IR
Difficult to provide sufficient information and customer services in selling
goods, service or information through electronic means

L HEEET RGOS R TR REERE R
= %

4

Concern about lead time and/or additional cost in selling goods, services or
information through electronic means

1 SEEFRELE R CRBATEARERRTHE(R AL T E
5

No business benefit to sell goods, services or information through electronic
means (because of, may select more than one):

IR REANAF IR BB RLE G S RS
L g

Lack of practical use for a sound business case to sell goods, services
or information through electronic means

PO BEeR LT IR LY S RBATRL EBEE
Lack of know-how for beneficial uses of electronic means for selling
goods, services or information

] BB G )

| Others (please specify):

ﬁgm%W‘FRZ}E FAHAANTFREL Y
Goods services or |nformat|on could not be sold through electronic means
B (e )
Others (please specify):
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E11. # BHRAEL FTLEGF S MBS FHORFAL (FVE A > RygBdsi & - 7)
Reason(s) for selling your goods, services or information through electronic means is/are:
(May select more than one but please encircle the most important one)

PRE ERE LN

.| To expand market and explore business opportunities

] icd 4 A4 2 Ria A

To improve productivity and reduce cost

E o A i S 3

To improve efficiency and streamline workflow

BT XL AR R PR G

To improve customer services

R ER AR N

To increase business agility and enhance competitiveness

2w Giem) .

Others (please specify):

E12. (@) F ## 22008 # £ BT + 2L 8§ &%~ B~
JRA: 2 F AL o7k R en EFqR LA o HK$
Business receipts of your firm received in 2008
through selling goods, services or information
through electronic means.

?ﬁmﬁﬁi4ﬁﬁﬁgﬁﬁﬁﬁ\mﬁﬁfﬂi
lease specify the goods, services or infertiation sold throvgii electronic means:
HNURSY CICLU O TTITdllS.

(b) #5387 b T F i JTUF N AT Se B ab e > T ik e A b A B R (1k AT E12(8) e B e A
Vo E R R OB T FRTATE LR e B A A b - e kR T )
Percentage breakdowns of business receipts by type of electronic means are: (as a percentage to the
total value in question E12(a). If the type of electronic means concerned has been used for selling but
its percentage is <1, please mark an ‘% ’)

(i) 3 mppe(get ®7)

Internet (via websites/webpages) %
(i) & * 4 4 g2

Designated private network %
(i) ZFTHFREDLINGESRE LR

Interactive Voice Response System through telephone network %
(iv) H & S H A RRPTIT N E k(6] 4@ PR AE)

Other Interactive Response System (such as Short Message Service (SMS)) %

through mobile telecommunications network
(v) £ # (G )
Others (please specify): %

e 2L

:I%tFaI 1100 %

(C) # P AE E mwul# ¥ ken¥E fafc » #ribchf At 1 (i E12() i &g A )
Breakdowns of business receipts by customer group are: (as a percentage to the total value in E12(a))

0 ¥ %%
Consumers %
(i) B2 7 W R
Government and related organisations %
(iii) ﬁ’#iﬁfa’#ﬁﬁfﬁ
Business and other establishments %
B3
Total 110]0 %

o AR i RESTRICTED WHEN ENTERED WITH DATA
171




i b s FUE 2 i RESTRICTED WHEN ENTERED WITH DATA

E12. (d) i3 e § b & RBL FRSF RanE e~ ¥ > gd e ffriribap oot
Percentage of payment received through Internet in the rece|pts of goods, services or information
sold through Internet is:

1o %

< 1%

1-5%

6-10%

11-15%

> 15% (F3Em%E A )
L (prease specify the percentage) :

(e) %ﬁﬁfﬁiéiﬁiiﬁﬁé FOB & RS TR Eﬁga‘rrx MLTEOURE i A N9 (ViE S 1)
What are the type(s) of payments accepted by your firm in selling goods, services or information
through electronic means? (May select more than one)

T K

Electronic payment method:

| & ALFIRIE

Electronic banking services

B (g T ae)

| — | Credit cards (via Internet)

EE %FR?Z‘(I’)I}’&V}?&?’ &)

|~ | Third-party payment services (e.g. ”PS)

R E RS HES S ()

| Other electronic payment-method (please specify):

2T FHE N
Non-electronic payment method:
D BRI 2 TSR SO derk
Debit from prepaid accounts with your firm
D #yh 2 LA P R
Mailing of cheque or in-person payment/transfer
[]ﬂﬂﬁiiﬁﬁ F Gl )
Other non-electronic payment method
(please specify):

E13. J ¥ 4f & 2008 # 3 ik 4f fc > - %=
Total business receipts of your firm in 2008. HK$

2.
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4. BFLFREEE] & RBEFH
Delivery of Goods, Services or Information through Electronic Means

E14. 22 1287 p » FHHEFT R EET TS H S RBLAFTH?
Has your firm delivered your goods, services or information through electronic means in the past 12 months?

2

P

Yes

23 o PRI R P ASET LRSS R TR

No Is your firm planning to deliver your goods, services or information through electronic means?

(1], ~ 7 & (#5) (@2 F1)

Yes in (year) (Please go to F1)

RF o R ERF(TE SN 0 B AL R - )R D FLo

No Fflease give reason(s) (may select more than one but please encircle the most
important one) and go to F1.

] LREBET IR EREL & RS FTRDE 2

Lack of personnel familiar with delivering goods, services or information
through electronic means

) EREG 4

L — | Not popular in the industry

L Y WL At %'r'r"FRZZ‘ TR AF 5
Costly in delivering goeds, services or information through electronic means

BoBEe B RS FHEEFOT RS E R
| Concern ahciiiriiormation security issue in delivering goods, services or
information through elecironic ni.zans

(| M EEDTF R ERER & RS TR
|| Difficult-iciazliverreliable goods, services or information through electronic
mears

OB A PRI T AL G R R
Goods, services or information could not be delivered through electronic means
S SETFRERE R BB AT EYER LA E (AT T E

)
No business benefit to deliver goods, services or information through
electronic means (because of, may select more than one):
TR REPRNUAFLERPEET R EEERL & RS
L
Lack of practical use for a sound business case to deliver goods,
services or information through electronic means

TfEAcR LY R AR ERE S RBATHRLEBER

Lack of know-how for beneficial uses of electronic means for delivering
goods, services or information
] A Gher)

| Others (please specify):

B (e )
Others (please specify):
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E15.

E16.

E17.

FRHSET T ARE P S RBRFTRARAL (FE S0 LFBE AL S )

Reason(s) for delivering your goods, services or information through electronic means is/are:
(May select more than one but please encircle the most important one)
PRE ERE R L NN

|| To expand market and explore business opportunities
BTN R SN

L | To improve productivity and reduce cost

[ | Fed s 2 g

To improve efficiency and streamline workflow

B HHAE R IR

To improve customer services

BB ER AR AR

To increase business agility and enhance competitiveness

2 (i)

LI Others (please specify):

TRHBET IR ERE LS RBAFROBHFL(FE S0 LFB AR - )

Type(s) of goods, services or information delivered through electronic means is/are:
(May select more than one but please encircle the most important one)

] RE BN A B2 R

Delivery of products and services in digital forr

B A A RIS T

| — | Provision of information on the firm/product and services an'the website
i d e F R

| Delivery of other information

=+ & i PR i*
Electronic financial services

(i)

| Others (please specify):

FHHSET T L EE R RBR TR L (FE § )
The media for delivering your goods, services or information through electronic means is/are:
(May select more than one)

| 3 B (St $TF)

| Internet (via website/webpage)

B

| — | Designated private network

LSBT RN NEERE AR

| Interactive Voice Response System through telephone network

Tl B B Ea e T ARERPT T AR T (A B PR AR
telecommunications network

ARG )

|| Others (please specify):

| Other Interactive Response System (such as Short Message Service (SMS)) through mobile
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F. O FAMEAP i ifE
BUDGET FOR INFORMATION TECHNOLOGY

FI. F 45 27 » FAMRF AT 2000 & o pf K9
Does your firm have a budget for IT for year 2009?

Ky
Yes
Ea (73 F3)

No (Please go to F3)
¥ T Gi#+3 F3)
Uncertain  (Please go to F3)

F2. ¥ ﬁlﬁé; A FIE P 77T 72009 £ AR E 0 2 2008 &£ FIE P OL b g0 HH e s R0
&g 9

Has the budget for IT for year 2009 been increased, decreased or the same compared with IT expenditure

for 20087

]

Increased

Decreased

* #

L — | Same

— 7+

| Uncertain

F3. ¥ WHTF LG 5 FAPHEIED 7T 2010F D ip S ?
Does your firm have a budget for IT for year 2C107?

Ep
Yes
Ea (rErx G1)
No (Please go to G1)
ZES B (1 G1)
Uncertain  (Please go to G1)
FA. F 5 FAFHEIEP 4737 T 02010 & P4 53f B 0 22 2009 & 35 5 v g L S R0 R A g 9

I . F

Has the budget for IT for year 2010 been increased, decreased or the same compared with that for 2009?
— 3 4

Increased

| — | Decreased

—1 7 %

|~ | Same

— 7 %z

| Uncertain
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G FTRAEX
INFORMATION SECURITY

G1. fi®d 123" p > % #ﬁﬂf{;% THEFAFTEL?
Has your firm suffered from information security incidents in the past 12 months?

I:I jes
]

i3 (B GA)

No (Please go to G4)
FAEH o FR G R B AT (383 G7)
Not applicable, because no PCs used (F;}ease go to G7)

G2. * BREFLPREFTARLT T (FE )

Type(s) of information security incidents suffered is/are: (May select more than one)
] &? gl%‘_. _g *

| Computer Virus *

7=
R ERA

Hacking

FE &7 R F#

Denial of service
7Rk B

Theft of information
7o n

|| Leakage of information
o] BB Ghem)

| Others (please specify):

WRA BB L - BT HE B SRR G PNT e F Y - % g

N

Number of incidents

* For attacks of the same virus during the spreading period, it is counted as one incident irrespective of the number of

computers being infected.
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G3.

R LE L TR

wEE &S

2

IREA I Dol R R el

Has your firm taken the following action(s) after having suffered from information security incidents :

(i)

(ii)

(iii)

(iv)

(v)

(vi)

i A

Patch holes

4 N

i i

Yes I:I No
LU A

Report to senior management

4 N
i o~
Yes I:I No

v B4Rk
Report to police

4 N e
7 >~
Yes D No

— R ER 5

(VE fE)

he reason(s) is/are: (May select more than one)

]

1
1
Al

D

o

%}&'f /)x}i?}' 5]

F|rm has no gu|del|ne to report

EIE 1 P i

Unaware that it could be reported
PELL BRFEER

L Frivial, no riced to renort

H B foo A %

Negative nublicity

= T %J El’

Don'’t thin}\ pelice can help
{4 3 pg )

(,th:,rs (please specify):

T

T A AT REEE Y e R
Report to Hong Kong Computer Emergency Response Team Coordination Centre (HKCERT)

ET
Yes No

g

§ % HpE

—

i s R T

he

Use more security technologies

4 N
i iy
Yes I:I No

28 ()

Others (please s;pecify):

4 N
i il
Yes I:I No

L] A ER
| Trivial, no need to report

PRAEABRETREITE AR T

(ViE F )

reason(s) is/are: (May select more than one)
ﬁg’ﬁ S }* # 3l

Firm has no gu|del|ne to report

* & é o R o ir‘cf‘v‘vﬁ% LN
Unaware of HKCERT Coordination Centre

& w4F

PR R

Don’t think HKCERT Coordination Centre can help
3 6 (Giem)
Others (please specify):

B fephis s

4

=
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G4, FHEHEF G B B HARES BT L B2 TR
Has your firm adopted the following security technology(ies) to protect the computer system and information

of your firm?

D”ﬁ :}il—%ﬁﬁﬁ‘%? % (7 E F38) e
Yes

Iease provide the security technology(les) adopted by your firm (may select more than one).

oy A
/;)i

No
G5. % ﬁlﬁ{;"ﬁ el

Fﬁ -+ ﬁj\ £

Anti-virus software

fE (A B LSRR A)

Simple authentication (Password/Personal Identity Number)
MRIRECIY - BB FRFEE LIRS EBES)
Complex authentication (One-time password/Security token/Biometrics/Digital certificate)
7R

Physical security

/); ,(,’%

Firewall

HF A F

File encryption

LR

Access control

rBHB I » B L

Intrusion Detection System (IDS)YIfitrusion Prevention System (IPS)
L AR

Virtual Private Networi (VFNj)

R% BN R

Security patch management

By & o R

Data backup and recoery

kL X EREL g

Protection against email spam

£ (e )

Others (please specify):

FHEPFT ML

Has your firm implemented any information security measures?

(]9 FROEF PR R g% (7 5 ) -
Yes F;I

ease prowde the security measure(s) implemented by your firm (may select more than one).

T A 2B R REFRRLRGITRE G

Conduct information security risk assessment and audit within the last 12 months
2 T EE TR

Establish information security policy

PRI E A TN

Develop incident response procedures

TH X ERIR B AT LA AR

Apply security patches for servers/personal computers regularly
et >80 Bk A e S

Employ flilll t|mefpart-t|me staff responsible for information security
El 1 ;":}Ip ~ ?{ ¥ & j;?‘?'é)ll

Staff awareness, education and training

2w Giem) .

Others (please specify):
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G6.

G7.

A BRI R AT g |

RWE(TE S BB A & - )

What is/are the obstacle(s) to addressing information security concerns in your firm?
(May select more than one but please encircle the most important one)

ek T BT

ERIE?(VE F A

Pz as e
Budget constraint

ARl# L FEgag
Lack of employee awareness

WL TR kg

o

=

Lack of management support

LM g

Lack of expertise in the field

3B A & T

Technical complexity of products

2 F M E AP HEEL DR 2 45
Lack of policy and guideline on IT security

H o (Fmm):
Others (please specify):
R

No obstacles

FREL] P ECRBA T R R RS R KL AREE SR

2

T

£

If your firm sells goods, services or informaticrithrough electrcpic. means, how do you provide authentication
and/or secure access for your clients? (May select more.thar, one)

FHIE

Secure Sockets Layer (SSL)

BBTF RS

Secure Electronic Transaction.(SET)

A d

Personal digital certificate

PR E S
Server digital certificate

L
User name

R B &

Password/Personal Identity Number

o (Fmm )

Others (please specify):

RXFPEREZELL L E PR EFRELIRSG

No provision for authentication/secure access for clients

G o PG SET I REE Y& RS T
Not applicable, because the firm does not sell goods, services or information through electronic means

o ghpsra f

T
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G8. JHHLTIG RALARSGR P EBNE N EBES 7
Does your firm have d|g|tal certificate(s), irrespective of whether it is/they are issued by Certification
Authorities in Hong Kong or outside?
|:| o RN AR I TG kAR i

Yes Number of digital certificates by type:
(iy o 2EPFEP8E D £

Issued by Certification Authorities in Hong Kong Number

(@) 1HT I ECERT PP RS
Recognised Certification Authorities under the Electronic
Transactions Ordinance

(b) £ # AEPEBHE P ):
Other Certification uthorltles
in Hong Kong (please specify):

(i) o BBk
Issued by Certification Authorities outside Hong Kong

R oo PR LG R FEmEE?

No Does your firm plan to acquire digital certificate(s)?
D - P ‘ (£ )  (GEri HI)
Yes in (year) (Please go to H1)

A (3 B+ 2 G10)
No (Please go tc G10)

G9. i3 12 p "%’Kﬁﬁ:% TR RS EST

Has your firm used digital certificate(s) in the pam 12 monus?

K FRET B AT G R BB AT E 5 T)R B H

Yes Fflease prowde the usage’s) oiine uigital certificate by your flrm (may select more than one)

and go to H1.
PR L R LA AL s
|| Business transaction/Exchange of information with customers
B R LA s
Business transaction/Exchange of information with other business partners
o dpips g MBEEFLE @R
L~ | Business transaction/Exchange of mformatlon with Government and related organisations
] R 0T
In-house operation
B (am )
Others (please specify):

Ea

No

G10. g sf i /i 3 dlY Flm@Ed DR F - (FE ST - LB ISR a- )
lease give reason(s) for not having used/not having planned to apply for digital certificate(s).

(May select more than one but please encircle the most important one)

BN EE R LI AN

Little use of electronic means in business transactions

AP R EBELT R FE DT R

L~ | No need to enhance security by usmg digital certificate

eI IR

No need to provide digital signature

XEBRERAEE LR

Application and installation procedures cumbersome and not user-friendly

PACE BB E D 0 AR G R
Do not know the existence of digital certificate or do not have knowledge about it
$ 6 (e )

| Others (please specify):
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H1.

H2.

#£RE GLE IR foH
WIRELESS AND MOBILE SERVICES AND TECHNOLOGY

PG LG T T AR R Y ? j
Does your firm use any of the following wireless and mobile devices? Yes

(@) @HFE AL AP RO E T
Mobile phone connected to a wireless data communication network —

(b) #BimE REcIRUE MNP L DB A Fges L
Personal Digital ASS|stant connected to a wireless data communication L

network
() @EEREHIAELATHATH Ledd IER
Laptop or notebook computer connected to a W|reless data S

communication network

(d) #FEasREpdaprials %

Desktop computer connected to a wireless data communication network
() AMTFHPLIBIE(rHEARHE)

Wireless Local Area Network (WLAN) access point (including hotspot)
()  SHHFEHYRFLE

Radio Frequency Identification (RFID) device
(9) 2R ;AFVAREFF

Contactless smart card reader
(h) # & (Fsem)

Others (please specify): —

%ﬁ&f#ﬁ”‘ﬁﬁ%wu—r“ﬁ}m; F ity
Does your firm use any of the followina wireless and mobile transmission ;
technology? N

(@) # * 4 ERERTIRTF
General Packet Radio Service (GPRS) —
(b) 22 7 B & FH R ]
Enhanced Data rates for Global Evolution (EDGE)
() #_= A&z bt
Third Generation Wireless System (3G)
(d) Z=RE* 2T
Wireless Application Protocol (WAP)
Wireless Local Area Network (WLAN)
()  E7#H»
Bluetooth
(9) SRS B B
Radio Frequency Identification (RFID)
(h)y HFFRFEALZZF(D Ao EBED)
Mobile security solution (e.g. mobile digital certificate)
(i) H=Gze):
Others (please specify): -

22
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H3.

H4.

FAHF LG BT LT MR R ERAE D
Does your firm use any of the following wireless and mobile services? Yes
(a) ®w#;IRFF
Short Message Service (SMS)
(b) % J/EIRFF
Enhanced Messaging Service (EMS)
(c) ZHHfEjRF
Multimedia Messaging Service (MMS)
(d) A E SRF
Location Based Service (LBS)
(e) 2ztzEr i
Global Positioning System (GPS)
) ‘EmT R
Wireless e-mail
(@) &M
Wireless web surfing
(h)  Fru4e 2R+
Infotainment service
(i) AR i
Video call
() AR SR F PR P A R
Security/Logistics control service arovided by conacitess media
(k) 8 () :
Others (please specify): L

IR

Tt LG e T BRI RS Y
Does your firm use any of the followina wireless and mobile applications?

(@) FEF#H I

Geographic Information System (GIS)
(b) “®ARIHZE EH(RMIRIE ~ M ENIRIEE)

Message broadcast and alert (SMS, MMS, etc.)
(€) 722 % p#it(2 F AL 2N 4 %)

Office automation (word processing, spreadsheet, etc.)
(d) &ME* 5 Lt

Wireless Application Protocol (WAP) site —
() 1 iFgm

Job management
H PrHEm

Fleet management
(@ #HE Az s

Outdoor site survey and documentation
(h) & 4]

Inventory control —
(i) nFE@IRIR(4LIT O ORER)

Mobile financial services (banking, stock trading, etc)
G) mE4E e

Mobile Point-Of-Sales
(k) @ Eart (e Frcfy)eiF s

Transaction with business partners (including the Government)
() Az

Video streaming —
(m) 238 Apa + 42 % F 41

Access/Security control using contactless smart card
(n) ## (e

Others (please specify): —

‘ E.S\a&
(2]

22
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H5. 2 &% % WHF LG @ mME nERIEE P TR ¥ Wi A B* SLRIFE J 2 G PR
P(FE S B bl & - )
What is/are the obstacle(s) for using wireless and mobile services and technology irrespective of
whether your firm had used such services and technology?
(May select more than one but please encircle the most important one)

#IZREERE BRI E PR 2

Lack of personnel familiar with wireless and mobile services and technology

S i

Not popular in the industry

FE>AF W

High investment cost

N

High operating cost

wAR LG R

Uncertain Return-On-Investment

Be* BRENEIRIEE EEFERRLTAE(RFAL 7iE F31):

No business benefit to use wireless and mobile services and technology (because of, may select more
than one)

A FRE YR AFAERRY ARZ EIRIFE FF

Lack of practical uses for a sound business case to use wireless and mobile services and
technology

(] A7 fEEAee @ AR E LRGSR Hoiw b gL

| Lack of know-how for beneficiai ises of wireless anaimabile services and technology

A E G

| Others (please specify):

PAES G PAERZE LRI R E

Unfamiliar with the wireless and mobile szrvices and technology available in the market
BoFHERETARE Y

Concern about information security and reliability issues

BHILG AP DAERE N JRIEFE H

No suitable wireless and mobile services and technology in the market

ERE B LR hE R

Inadequate functionality of the wireless and mobile devices

#* A0

Inconvenient to use

AIMAGEE M AG EF R Y ARE PRI E FF

Most customers not ready to use wireless and mobile services and technology
R iR

Insufficient network coverage

# 6 (i) ;

6thers (please specify):
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Appendix.

Y%A 4 TR
PARTICULARS OF PERSON COMPLETING THIS QUESTIONNAIRE

HEHARLG AR T T AL A3
Person to be consulted if questions arise about this questionnaire:
T A (L kA [ L)
Contact person (Dr./Mr./Ms.)

B %,
Contact telephone number

Fax number

E?‘: [d
Position
T
@B 5

T A

e-mail address

(™ &)
(Extension)

FRHTEER
FOR OFFICIAL USE

(a) FIELD OFFICER

A N—F\—

Initial (Code;

Action taken

Visits

Collection

Verification

(b) OFFICE EDITOR

Initial (Code)

Date

Remarks

Coding

Verification

Detailed edit

o ghpsra f

3
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w
=~

B~

RESTRICTED wWHEN ENTERED WITH DATA

184




BB FRE

Fo Rt

U=
Appendix B

CENSUS AND STATISTICS DEPARTMENT
HONG KONG SPECIAL ADMINISTRATIVE REGION

ZRRLET

ANNUAL SURVEY ON INFORMATION TECHNOLOGY USAGE AND

FEDARTEFRFEZEBRAXERTA L

PENETRATION IN THE BUSINESS SECTOR FOR 2009

A - HFH
I 38A2
R S

B. B4 T

K 48B1

AT

B4 B(PCS) Ay 5 B AR Y AT G 0 ¢
EER A 'Ei%‘\:”m/:" e E AT Mefr i A
HABEes IR o 7 @ FEEPREZ ¥ 30 L AT
=gk mv‘!;—fc-ixwﬁk #a B AT IPES - 427 2=
FRELANRBRER ko

F* 32B3

B A Bt

A Brg Déxﬂ'(PDA)qu]%ﬁyfh e EY D

“‘a'—’ﬁ]):.x'-ﬁll. ‘}]H’B"Iéﬂb ]F]BA‘\‘F‘;‘}‘F’H’
xé’ﬁ?ﬂlt/,,ﬁ%m’i\@s)’?wﬁﬁ BAFE
o R T FFECTIFLAARR T B A
HAG AR

i 48B4

B B
Mo B gy it G bR

Fleng oAl o

TRtz p4

e R S ‘cuma, PR o IRk ST
RAHSELAE (T iepd BF) a5 T
i o

(XX ;A

fe;{a‘g?/f@“"% FA R 3Ol DT Y
AR o - R P 1 B T T #s B i (R
TARH) AERTR

¥ AR

For AR A R 0Tk s v ek A PR AR
for i h ARt o Aol R R £

Explanatory Notes

A. GENERAL INFORMATION
Question A2

Persons engaged

Persons engaged include working proprietors, active partners,
unpaid family workers, short-term employees, casual employees
and all employees of a firm who worked at least for one hour a day
in the firm.

B. PERSONAL COMPUTER USAGE
_QU 1O Bl

Personai. compiiers (RCs)

Perscnal computeirefers to a computer designed for individual use.
Persorar, computer -includes desktop computer, laptop/notebook
camputer ‘and Personal Digital Assistant. Servers, workstations
and ‘terminais of mainframe or minicomputer are not included.
Fersoriai computers may be connected to form a Local Area
Network (LAN) or Wide Area Network (WAN) system.

Question B3

Personal Digital Assistant (PDA)

Personal Digital Assistant (PDA) refers to a handheld computer
small enough to fit inside a jacket pocket, providing computing and
information storage and retrieval capabilities for personal and
business use. Besides, it may function as a mobile phone, fax
sender, and personal organiser. However, digital diary and
electronic dictionary alone are not regarded as PDA.

Question B4

Application software

Application software refers to
purchasable in the market.

computer program directly

Computer security and anti-virus

These are computer programs designed to protect computer
systems from damages arising from accidents or malicious actions
including virus attacks.

Multi-media tools

These are computer programs designed to handle digital
information not restricted to text form. Some of the more common
tools deal with digitised video (pictures and movies) and sound
information.

Utility
Utility is a computer program that provides basic services and

functions on top of the capabilities provided by the operating
system, e.g. file compression utility.
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eR A3

E R 4 K;fp R A ﬁ“—’r_ﬁ_%‘u Hw A
3 iht é‘ c PR g 7Rl ¥ @ A LS A A

FHEw
'Jf‘*’@la, L fu{:} I RN R T
R A I T

%ﬁang%%@wgmo

C. TiapRifg?

I*32C1

LECES

‘“@“P‘”&ip“’ﬁ'~¢ R >R D BT
.... ERES B N SN SCRNE ) B I
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Explanatory Notes

Computer-Aided Design (CAD)

Computer-Aided Design (CAD) is the use of computers to create
the geometric detail and labeling involved in product and
architectural design and drafting.

Computer-Aided Manufacturing (CAM)

Computer-Aided Manufacturing (CAM) is a general term for
computer support for the manufacturing process.

Web application

Web application is the software application that is accessed via web
browser.

Video sharing

Video sharing refers to the platform where people can upload video
clips for sharing with others. Video clips here refer to those
promoting the own firms or the products of the firms.

Question B5

Tailor-made computer system

Tailor-made computer system refers to computer application
develo)ied_by in-house<IT personnel or outside software house
acoeording-1o specific t2ar requirements in a firm.

C. CCPUTLR ) 1E TWORK USAGE
Question €1

Internet

Internet is the world-wide public computer network, which provides
access to a wide range of services including the world wide web,
e-mail, newsgroup and file transfer.

Question C3
Electronic-mail (e-mail)

Electronic-mail is a facility which allows network users locally and
world-wide to exchange messages, including text and attachments.

Question C4

Dial-up modem

Communication technology implemented through modems (internal
or external) via telephone lines or Integrated Services Digital
Network (ISDN), typically requires a dial up process to gain
connection.

Broadband

Broadband refers Internet access service, which allows user to
access the Internet and Internet related services, with transmission
speed from hundreds of kbps (kilobits per second) to several Mbps
(Megabits per second) (1 Mb = 1024 kb). Cable modems, ATM
(asynchronous transfer mode), Ethernet, ADSL (asymmetric digital
subscriber line), and other types of DSL (digital subscriber line) are
technologies commonly used for provision of broadband
connection.
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Explanatory Notes

Wi-Fi (Wireless Fidelity)

A certification standard for wireless devices to ensure the certified
products are interoperable.

Wi-Fi was intended to be used for wireless devices and LANSs, but is
now often used for Internet access (one of the main international
standards for wireless broadband Internet access and networking,
with widespread use in business, homes and public spaces). Itis
based on radio signals with a frequency of 2.4 Ghz and capable of
speeds of up to 11 Mbps. It enables a person with a
wireless-enabled computer or personal digital assistant to connect
to the Internet when in proximity of an access point called a hotspot.

Dedicated circuits
Unswitched connections with capacity dedicated to the users.

High Speed Downlink Packet Access (HSDPA)

HSDPA is a 3G mobile telephony protocol, also known as 3.5G. It is
a packet-based data service in WCDMA downlink with data
transmission up to 8-10 Mbps, or 20 Mbps for MIMO systems, over
a bMHz-bandwidth in WCDMA downlink.

Question (7
Business Ccitinuity Plan

Business Continuity Plan involves devising a plan that guards
acainst business disruption in case of unforeseen events. The
objectives of business continuity plan include minimising
interruptions to the business's ability to provide its products and/or
services, minimising financial loss, and being able to resume critical
operations within a specified time after a significant disruption.

Question C10

Local Area Network (LAN)

LAN is a data communication network (usually 10/100 Mbps or 1
Gbps, and 1 Gbps = 1000 Mbps) that connects personal computers,

workstations and other devices into a limited area (such as a single
building or campus within 1 km radius).

Intranet

Intranet is a private network that provides services similar to
Internet services, such as World Wide Web (WWW), File Transfer
Protocol (FTP) and e-mail etc., within an organisation. It is not
necessarily connected to the Internet.

Extranet

Extranet is the extension of Intranet of one organisation to the
networks of selected external organisations, customers, suppliers
and mobile workers etc. in order for these parties to access the
organisation’s private data and applications.
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Explanatory Notes
D. WEBSITE USAGE

Question D1
Webpage
Webpage is an electronic document accessible in the Internet,

which provides information in a textual, graphical or multimedia
format.

Website

Website is a related collection of webpages that includes a
beginning page called a home page. A website has an address
(often unique) to facilitate the users to get their intended home

page.
Question D3

Web server

Web server is the computer program (resided in a designated
computer) that provides and transmits webpages to users in the
Internet upon request. The designated computer housing the
computer program is commonly called the web server.

E. ELE CTRONIC BUSINESS/ELECTRONIC COMMERCE
Cuestions E1-E5

Orcering ar Purchases of Goods, Services or Information
through Slectroric Means

An_‘astablichinent is considered to have ordered or purchased
goods;-services or information through electronic means if the
coniirmation of order or purchase is completely done through
electronic means.

Electronic means

Electronic means refer to the processing and transmission of
digitised data, which are transmitted through electronic media such
as the Internet and designated private network.

Question E4

Value of goods, services or information purchased

Value of goods, services or information purchased refers to the total
value of purchases of the firm, both for own consumption and for
resale.

Designated private network

Designated private network is a communications network within an
organisation or among a group of designated organisations.

Interactive Voice Response System through telephone
network

Interactive Voice Response System through telephone line refers to
an automated system which deals with clients with voice response
through telephone lines or mobile telecommunications network.

Other Interactive Response System (such as Short Message
Service) through mobile telecommunications network

Other Interactive Response System (such as Short Message
Service) through mobile telecommunications network refers to an
automated system which deals with clients through mobile
telecommunications network without using voice response.
Example is Short Message Service, which is commonly used in
mobile transactions in financial and banking sector.
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Explanatory Notes

Question E5

Payment through Internet

Completion of payment transaction through Internet without the
need to make voice phone-calls, mail payment in cheque/money
order or make payment in person.

Questions E6-E9

Receipt of Goods,
Electronic Means

Browsing of information on the Internet is also considered as
receiving information through electronic means. Goods received
through electronic means are only restricted to products which
could be transmitted through electronic means, such as software
packages and songs.

Services or Information through

Question E6
GovHK

GovHK (www.gov.hk) is a new one-stop portal launched in 2006 by
the Government of the Hong Kong Special Administrative Region to
provide thie most popular online Government information and
services tn the public.

Cuestions E10-513

Salas of Gaods, Services or Information through Electronic
Means

An, establisiiinent is considered to have sold their goods, services
cr intsination through electronic means if they offered and
accepted orders or purchases that were placed completely through
electronic means. Apart from the sales of goods, services or
information through electronic means such as the Internet,
telephone, etc., this should include cases where an establishment,
in accordance with an agreement with its client, automatically
delivers certain product to the client for replenishment of stock
when the establishment learns, through electronic means, that the
stock kept by the client falls to a certain level.

Question E12

Business receipts

Business receipts refer to income received through sales of goods
and services.

Government and related organisations

Government and related organisations include all Government
offices and quasi-Government organisations such as the Hospital
Authority and Vocational Training Council.

Business and other establishments

Business and other establishments include private business
establishments; utilities companies (e.g. electricity and gas);
schools and non-profit making bodies.

Payment received through Internet

Completion of receipt of payment through Internet without the need
for the customer to make voice phone-calls, mail payment in
cheque/money order or make payment in person.
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Explanatory Notes

Questions E14-E17
Delivery of Goods,
Electronic Means

Placing information on the Internet about an establishment or the
products sold is considered to have delivered their goods, services
or information through electronic means.

Services or Information through

F. BUDGET FOR INFORMATION TECHNOLOGY
Questions F1-F4

Budget for IT
Budget for IT includes those for:

(@) Performing research and development activities related to IT

(b) Procuring additional IT equipment and software

(c) Employing additional IT personnel

(d) Using IT application services or by outsourcing

(e) IT training

(f) IT security

(g) Setting up/access
kroad-band)

(h) Wireless and mobile services and technology

to data communication network(e.g.

G INFORMAT'ON S=CURITY
Question G1
Information security incidents

Inforination security incident refers to an adverse event in an
information system and/or network that poses a threat to computer
or network security in respect of availability, integrity and
confidentiality. Examples of security incidents include:
unauthorised access, unauthorised utilisation of services, denial of
resources, disruption of services, compromise of protected data/
program/network system privileges, malicious destruction or
modification of data/information, penetration and intrusion, misuse
of system resources, computer viruses and hoaxes, and malicious
codes or scripts affecting networked systems.

Question G2

Computer Virus

Programs that spread from one computer to another electronically,
and can affect the normal operation of a computer system. Virus
attacks can range from practical jokes (e.g. annoying screen
display) to malicious destruction (e.g. erasing data).

Hacking

Attempts by unauthorised parties to gain access to computers or
other related resources either for fun or for malicious intend.
These moves are usually called “attacks” and are usually conducted
online circumventing normal security procedures or exploiting weak
points or open ports in computer systems open to outside access.

Denial of service

Creation of unexpected activities in the targeted computers in such
a way that the prey failed to perform its usual service, such as
providing network service to its users. Typically conducted via
overloading the targeted computer by means such as sending out
unsolicited e-mail in bulk.
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Explanatory Notes
Question G4

Security token

Security token is a portable device operated by using
challenge/response, time sequence, or other techniques in order to
authenticate a user.

Biometrics

Biometrics is the use of measurable physiological characteristics
(such as fingerprints or facial characteristics) to authenticate a user.

Firewall

A firewall is a set of related programs, located at a network gateway
server, that protects the resources of a private network from
outsiders. Attempts by outside users to access the protected
network will be screened and only valid requests will be redirected.
In this way, outsiders cannot directly establish links to the resources
of the protected network, and vital information of the protected
network masked to avoid attacks from hackers.

File encryption

File enciyption is a process whereby computer data files are
cenveried te.a form unreadable to unauthorised users.  Authorised
users are typically given.a decryption tool to revert the encrypted
files to a readavle feim for normal access.

Intrasion \Detection System (IDS)

\ntrucion Detection System (IDS) is a method or process to detect
the break-ins or attempts to attack via the use of software systems
which operate on the network. It often combines the network
monitoring with real-time capture and analysis in order to identify for
attacks.

Intrusion Prevention System (IPS)

An intrusion prevention system (IPS) is any device which exercises
access control to detect and deny potentially malicious activities.

Virtual Private Network (VPN)

Virtual Private Network (VPN) is a private network that uses a
public network to connect remote sites and users together.
Instead of using a dedicated connection such as a leased line, a
"virtual" connection is made between geographically dispersed
users and networks over a shared or public network, like the
Internet. Data is encrypted and then transmitted as if it is through
private connections.

Security patch

Security patch is a fix to a program that eliminates a vulnerability
exploited by malicious hackers.

Email spam

Email spam refers to bulk unsolicited email messages sent in the
form of email regardless of whether the recipients have given any
consent to receive such or even after the recipients have requested
not to receive such any more.
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Explanatory Notes

Question G7
Secure Sockets Layer (SSL)

Secure Sockets Layer is a program layer that provides data security
(through encryption) for transmitting private information (such as
payment information) through the Internet.

Secure Electronic Transaction (SET)

A set of protocol developed for use by Credit Card companies to
replicate the process of authenticating and approval of credit card
transactions in online payment. Customers are given a cardholder
wallet (software version of credit card) with which to perform
purchases online. This initiates a transaction which also collects
identity information of the online sales vendor for onward passage
to the credit card company for instant online authentication of both
buyer and seller and then approval of transaction, in a way similar
to using credit cards in making payment in person.

Question G8

Digital certificate

A digital certificate can be used to generate a digital signature for
the purpose of authenticating the holder of the certificate and
approv ing-information communicated electronically by the holder.
Digital ' ceitificates~arc~commonly used in certain e-Government
sexvices, e-banking, online stock trading and submission of
trade-related documents through the Electronic Data Interchange
(EDIyserviceswof Tradelink Electronic Commerce Limited.

The' recognised certification authorities currently under the
Liectianic Transactions Ordinance are:

. Hong Kong Post Certificate Authority

. Digi-Sign Certification Services Limited (note: This is a
wholly-owned subsidiary of Tradelink.  Currently, a
specific type of digital certificate issued by this CA is
adopted by Tradelink for the purpose of submission of
trade-related documents through EDI services of
Tradelink.)

H. WIRELESS AND MOBILE SERVICES AND TECHNOLOGY

Question H1

Hotspot

Wireless Hotspot is one of the Wireless LAN applications, which
means the provision of Internet access at specific location through
wireless connection to the access points installed by the service
providers.

Radio Frequency Identification (RFID)

A basic RFID system consists of an antenna, a transceiver (with
decoder) and RFID tags that store information. The antenna and
the transceiver can be designed as a handheld or fixed-mount
device. Data communication between the tag and the transceiver
is controlled by the antenna, which emits/receives radio signals to
activate the tag, and then data are read/written from/onto it.

Contactless smart card

A contactless smart card is a smart card with no visible module that
communicates by means of a radio frequency signal.
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Explanatory Notes

Question H2

General Packet Radio Service (GPRS)

GPRS is a wireless communication service overlaying on the
existing GSM network. It is based on packet-switched technology
enabling high-speed data transmission. It is another technology
evolved from GSM, which is a transition technology towards 3G
(Third Generation Mobile Services), and therefore GPRS is also
called 2.5G technology.

Enhanced Data rates for Global Evolution (EDGE)

EDGE is a 3G technology that delivers broadband-like data speeds
to mobile devices. It allows consumers to connect to the Internet
and send and receive data, including digital images, webpages and
photographs, three times faster than possible with an ordinary
GSM/GPRS network.

Third Generation Wireless System (3G)

3G is the new generation of mobile services. Its standard is based
on International Mobile Telecommunication 2000 (IMT-2000) which
ensures the compatibility and interoperability of different 3G
systems and global roaming. 3G uses packet-switched connection
and the Internet Protocol (IP), it means that the terminal is virtually
aways c')r'nected to<the network. It can be used to transmit text,
oigitised voice, videg, anuultimedia at data rates up to 2Mbps in a
fixea-or stauorvary wireless environment and 384kbps in a mobile
@nvironii.ent.

Bluetooth

Bluefooth is a low-cost, low-power, short-range, wireless technology
designed for local voice and data communications between
notebook computers, handheld devices, mobile phones and other
peripherals and home appliances.

Mobile security solution

Security policies and procedures for mobile devices and over
mobile connections.

Question H3
Short Message Service (SMS)

SMS is a service for sending messages of up to 160 English
characters or 70 Chinese characters to mobile phones with GSM
network. With CDMA network, maximum length of SMS can be
120 English characters or 55 Chinese characters.

Enhanced Messaging Service (EMS)

EMS is an enhanced version of SMS. Message is sent with the
3GPP standard. EMS message contains a combination of text and
simple pixel image, animation and melody. Users may download
images, animation and melodies from the Internet, or for even
greater self-expression, create them on their phone. Unlike SMS
messages, the text of an EMS message can be formatted using a
variety of fonts, sizes, type styles, etc.

Multimedia Messaging Service (MMS)

MMS is a new message service for the mobile environment with
multimedia items. The message can contain still images, voice or
audio clips. Video clips will also be supported later.
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Explanatory Notes

Location Based Service (LBS)

LBS, also known as location services, mobile location-based
services, wireless location services, is often used in conjunction
with  Geographic Information Services to provide location
sensitive/dependent information based on the geographical location
of the user.

Global Positioning System (GPS)

The GPS is composed of 24 satellites that orbit the Earth for
locating geographical positions. The accuracy ranges from 10 to
100 meters for normal users. The GPS is controlled by the U.S.
Department of Defense but can be used by anyone around the
world. A GPS receiver is required to obtain data from the
satellites. Based on data from four satellites, the receiver can
determine the longitude, latitude and altitude. Other information
can also be calculated such as the speed of a moving user. The
position, map and other results can be displayed on the screen of
the receiver.

Infotainment service

Infotainment service is a type of service combing information and
entertainment. Interactive online game for civil education purpose
is one-tfthe examples cf infotainment service.

Sacurity/l.ogistics conwal service provided by contactless
media

Contactless  media ‘can be used for security and logistics control
sernvice. Far \example, contactless smart card can be used for
aceess control and Radio Frequency ldentification (RFID) can be
used'for package tracking or distribution.

Question H4

Wireless and mobile applications

Wireless and mobile applications are applications based on
wireless and mobile services and technology. They usually involve
using devices such as mobile phones, Personal Digital Assistants
(PDA), notebook computers and other mobile/handheld devices,
together with mobile technology, to access Internet/corporate
services and applications.

Geographic Information System (GIS)

A GIS is used to capture, manipulate and analyse geographic and
relevant data. The geographic data includes longitude, latitude
and digitised maps, related data can be street addresses and
building names. The data will be stored as different layers of
information. The user can combine different number of layers of
information to suit his particular purpose. All the data are mapped
so that enquiry on a particular location can also return other
relevant information. The results are usually visualised using
maps and graphs.
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Appendix C

Means of Obtaining Publications and Other Statistical Products
of the Census and Statistics Department

(www.censtatd.gov.hk/products_and_services/
products/publications/index_tc.jsp)

(www.bookstore.gov.hk)

(www.censtatd.gov.hk/products_and_services/
other_services/provision_of_stat/mail_ordering_
of_publications/index_tc.jsp)

(852) 2582 3025
(852) 2827 1708

Website

Users may download statistical publications free
of charge from the website of the Census and
Statistics Department (www.censtatd.gov.hk/
products_and_services/products/publications/

index.jsp).

Some publications of the Census and Statistics
Department are available in print versions and
are offered for sale online at the Government
Bookstore of the Information Services
Department (www.bookstore.gov.hk).

Mail Order Service

A mail order form for ordering or subscribing to
print versions of publicationsis available in some
of the Department’s publications. Completed
form should be sent back together with a cheque
or bank draft covering all necessary cost and
postage. The order form is also available for
downloading from the website of the Department
(www.censtatd.gov.hk/products_and_services/
other_services/provision_of _stat/mail_ordering_
of_publications/index.jsp).

Sales Centre

Print versons of publications and CD-ROM
products are available for purchase and
collection on the spot at the Publications Unit of
the Census and Statistics Department at the
following address :

19/F Wanchal Tower
12 Harbour Road, Wan Chai, Hong Kong.

Tel. : (852) 2582 3025
Fax : (852) 2827 1708

The Unit also provides a reading area where
users may browse through various publications
of the Department on display.
Publicity/educational leaflets and pamphlets of
the Department are also available for collection.
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